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Stories of the Week 
European Jokes 
Verse of the Week 
Add Marshall Stories 
Gags of the Week 
South American Joke 
Out of Our Mailbox 
European Special 
Sound Philosophy 


Stories of the Week 


“Lightnin’”’ Jones was employed 
by an automotive firm. He was not 
the quickest man in his department. 
Rather, he performed his perfunctory 
duties in the Stepin Fetchit tradition. 
One morning a tool which Jones 
normally had used desultorily was 
missing. After 
ough search of the establishment— 
and not finding it—this lazy character 
allowed as how it must been stolen. 


Bewildered was the word whith 
applied to Jones at that moment. 


“I kin understand a man stealin’ 
groceries or sumpin to have fun 
with,” he opined, “but who’d steal 
sumpin’ that makes him work?” 


Satchelluss Swivelchair’s son had 
just entered the firm, and was listen- 
ing idly to words of wisdom from 
his father about how to run the busi- 
ness. 

“And now, my boy, we’ll discuss 
committees,” continued the _ senior 
Mr. Swivelchair. “Normally a com- 
mittee is composed of five members. 
Responsibility for committee decisions 
should be divided equally among 
these five, but this seldom happens. 
Usually one man does all the work, 
while the other three congratulate 
him for his accomplishments.” 


“But Dad,” queried Swivelchair 
Junior, querously, “what about the 
fifth man?” 

“That man, my boy, is the one to 
keep your eye on. He is the fellow 
who turns in a minority report, gets 
sore as hell when his conclusions are 
ignored, and then becomes a competi- 
tor of yours.” 


European Jokes 


From the French magazine, Pour 
Tous, we lift this example of current 
Continental humor: 


“Two cannibals meet in an asylum 
for the insane. One is devouring 
photographs of men, women, and 
children. 


“ ‘Say,’ the other queries, ‘is that 
dehydrated stuff any good?’” 


In Paris four argumentative 
coutouriers were discussing the vari- 
ous aspects of feminine pulchritude. 


“A woman’s most outstanding fea- 
ture is her eyes,’’ declared Dior Dion. 


“I disagree,” interrupted Marcel 
Magie, “it’s her skin.” 
“Oh, no,’ protested Francois 
Francis, “it’s her teeth.” 
“Come, come, _ fellows,” added 


Jacques Fath (the new Hero) “‘let’s 
not kid ourselves!” 


* 

Dress designers this season seem 
to be more concerned with turning 
a neat phrase than with turning a 
neat hem. 

Jacques Fath, one of milady’s cur- 
rent favorites, joins the literati with 
this poetic declaration: ‘I consolidate 
movement, also crystallize anima- 
tion, and button flight.” 

Thus the poor husband—who pays 
and pays—is informed what devilish 
Philosophy he is so nobly advanc- 


ins. 

Button flight, indeed! 
Vorse of the Week 

Hundreds of Americans know and 
wirmly appreciate Australian Frank 
H_ nsen, who operates the F. C. Love- 
lock firm in Sidney, N.S.W. Re- 
ceitly Frank sent us a copy of his 
hcuse organ, “Gas Leaks from Love- 
lo. ks,” and in it was a poem written 
by an unreconstructed Britisher. 
We enjoyed it, and we hope you 
wll, too. Here ’tis; 


HE’S JUST A COMMON 
ENGLISHMAN 


} ain’t no bloomin’ Facist and I 
ain’t no blinkin’ Red— 
(Concluded on Page 8, Column 1) 
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Too-Liberal 


Business Threat 


CHICAGO — “When selling terms 
become as liberal as no down pay- 
ment and a long payment period, then 
sales are stimulated for the time 


- being, but when the market reached 


by such terms is fully exploited, no 
further credit stimulus to sales is 
available. In fact, future sales are 
restricted as consumers pay for 
goods already delivered to them.” 

As this note of caution was 
sounded by the Northern Trust Co. 
here in its current bulletin, the Fed- 
eral Reserve Board released in Wash- 
ington a study of credit terms indi- 
cating that the tendency is still to- 
ward easier terms for instalment 
buyers. 

Over-liberal use of instalment 
credit is a “chief cause of concern 
in the private business outlook,” de- 
clares the Northern Trust bulletin. 

Recognizing that “one of the out- 
standing characteristics of consumer 
buying since the recovery of trade 
from the spring slump has been the 
stimulation of sales by offering liberal 


(Concluded on Page 4, Column 3) 


Shanklin, Bynum In 


New Carrier Posts 


SYRACUSE, N. Y.—Arthur P. 
Shanklin, vice president of Carrier 
Corp., has been placed in charge of 
its staff division, and will be suc- 
ceeded as head of the sales division 
by O. W. Bynum, who has been 
elected a vice president. 

This announcement was made by 
Cloud Wampler, president, following 
the election of Bynum by the board 
of directors. 

Shanklin joined the Carrier or- 
ganization in 1922, immediately after 

(Concluded on Page 4, Column 1) 


Frigidaire Cuts Prices on 
Ice Cream Cabinet Line 


DAYTON—Price reductions rang- 
ing up to more than 10% for seven 
Frigidaire ice cream cabinet models 
were recently announced by W. F. 
Switzer, commercial sales manager 
of Fridigaire division of General 
Motors. 

Switzer pointed out that the new 
price cuts have been made possible 
by more advanced mass production 
methods. He said that the new low 
price schedule will include six of the 
division’s new self-contained white- 
lidded models, featuring  top-to- 
bottom storage compartments, and 
an open-type Zero Self-Server. 


(Concluded on Page 4, Column 5) 


Business Leaders Unite 
In Excise Repeal Drive 


NEW YORK CITY—Leading busi- 
nessmen in all industries affected by 
wartime excise taxes have formed the 
National Committee for the Repeal 
of Wartime Excise Taxes, Stanley 
Simon, assistant secretary of the 
committee, announced recently. 

The group expects to call a meet- 
ing here during the early part of 
January to formulate plans for gain- 
ing its ends. Temporary headquarters 
are at 60 E. 42nd St. here. 

Meanwhile, legislators in Wash- 


(Concluded on Page 17, Column 2) 
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Buyers, Dealers Await Unveiling 
Credit Still Seen Of ’50 Appliance Lines at Marts 


CHICAGO—For three weeks start- 


* ing on Jan. 9, thousands of appli- 


ance dealers and department store 
buyers will file through the mart 
buildings and the Navy Pier here to 
get their first glimpses of the 1950 
lines of manufacturers in the appli- 
ance and housewares industries. 

They are also expected to satisfy 
their curiosity about new products 
being introduced for the first time 
by a number of manufacturers and 
to appraise the offerings of two firms 
that are new to the appliance in- 
dustry. 

Mid-winter home furnishings mar- 


8 Panel Sessions Set 
For NaRDA Meeting 


CHICAGO—More than 35 speakers 
representing all segments of the 
appliance industry have been sched- 
uled to address the annual meeting 
of the National Appliance & Radio 
Dealers Association, set for Jan. 15- 
17 at the Congress hotel here. 

The program consists mainly of 
nine addresses and eight panel ses- 
sions covering a variety of industry 
problems. Over-all aim of the meet- 
ing is to provide dealers with timely 
information and profit-building pro- 
motional and operational ideas. 

Concurrently with the meeting, 
NARDA will stage its first service 
equipment exhibition in the space 
immediately adjacent to the assem- 
bly hall. Exhibits will be open from 
the beginning to the end of the meet- 
ing and exhibitors will be permitted 
to conduct business at their booths. 

Industry executives on the pro- 


(Concluded on Page 17, Column 1) 


Pre-Packaged Meats 
Seen Boon to Sales 


WASHINGTON, D. C.—Meat sales 
increased in 46 out of 51 stores that 
converted their service meat depart- 
ments to the pre-packaged, self-serv- 
ice method of merchandising, accord- 
ing to a report prepared recently by 
the Production and Marketing Ad- 
ministration, U. S. Department of 
Agriculture. 

Customer reaction to the innovation 
was good at all but two out of 97 
self-service stores surveyed, the re- 
port added. 

The study was made under au- 


(Concluded on Page 17, Column 3) 


New Union Continues 
Fight for Elections 


DETROIT—tThese were the latest 
developments at press time last week 
in the contest between the United 
Electrical, Machine & Radio Workers 
Union and the International Union of 
Electrical Machine & Radio Workers 
(CIO) for representation rights to 
the electrical industry’s 300,000 union 
members. 

1. The General Electric Co. filed a 
90-day notice that it would break off 
relations with the UEW when its con- 
tract with that union expires on 
April 1. It was stated that the Can- 
cellation of the contract .was due to 
the internal union squabble. ~~ 

2. The National Labor.-Relations 
Board started hearings in Pittsburgh 
on the advisability of calling for 


immediate representation elections 
among workers in Westinghouse 
plants. 


(Concluded on Page 17, Column 2) 


kets will be staged at both the 
American Furniture Mart and the 
Merchandise Mart starting on Jan. 9 
and running through Jan. 20. 

The 12th National Housewares and 
Home Appliance Manufacturers Ex- 
hibits will begin an eight-day stand 
at the Navy Pier on Jan. 19. The 
show will be closed on Sunday, Jan. 
20, officials have announced. 

The 1950 housewares exhibition is 
claimed by its sponsor, the National 
Housewares Manufacturers Associa- 
tion, to be the biggest ever staged. 
More than 500 manufacturers have 
contracted for exhibit space and at- 
tendance is expected to set a record. 

At the homefurnishings markets, 
the Murray Corp. of America and 
the Ranier Co. will make their public 
debut into the appliance field. Mur- 
ray has rented space in the Merchan- 
dise Mart, while Ranier will show 
its line in the American Furniture 
Mart. 


(Concluded on Page 4, Column 4) 


Sorensen Becomes 


Deepfreeze V. P. 


DETROIT—In one of three changes 
made in its executive staff, Motor 
Products Corp. has named L. J. 
Sorensen vice president and general 
manager of the Deepfreeze Appliance 
Div. at North Chicago, IIl. 

Sorensen was formerly treasurer 
and controller of the company. These 
other changes were announced: 


L. G. Jacques, formerly vice presi- 
dent and general manager of the 
corporation, is now executive vice 
president. D. J. Bracken, formerly 
vice president in charge of manufac- 
turing, is now vice president and 
general manager of the Automotive 
division. 

Motor Products said the changes 
were made due to expansion of its 


(Concluded on Page 4, Column 4) 


Conference To Study Data 
On Weather, Conditioning 


WASHINGTON, D. C.—lInfluences 
of weather and climate on the de- 
sign and application of air condi- 
tioning and heating systems and 
equipment as well as the proper cor- 
relation of weather data will be dis- 
cussed at the final session of a two- 
day conference on ‘‘Weather and the 
Building Industry” to be staged here 
Jan. 11 and 12 by the Building Re- 
search Advisory Board of the Na- 
tional Research Council. 

Purpose of the conference, which 
will be held at the National Academy 
of Sciences and the U. S. Chamber 
of Commerce Bldg. here, is an- 
nounced as “to bring together 


(Concluded on Page 17, Column 2) 


Freez-Pak Decreases 
Refrigerator Price $40 


IONIA, Mich.—A new suggested _ 


retail price $40 lower on its 2%-cu. 
ft. electric refrigerator has been an- 
nounced by the Freez-Pak Div. of 
Ionia Mfg. Co. here. 


The. old price of $199.95 has ben 
reduced to $159.95, the company said. 


Freez-Pak indicated that an ad- 
vertising program concentrated in 
national magazines will stress the 
fact that the refrigerator can be 
used anywhere—even in the living 
room. Use ‘n small apartments and 
summer homes will also be recom- 
mended. 


~ Sept. 30, 


ncreases Space 


50 Refrigerators Have 
Full-Depth Crisper In 
Place of Tilt-Out Bin 


DETROITW— Kelvinator’s 1950 
household refrigerator line is dis- 
tinguished by two major develop- 
ments—a new method of mounting 
the- condensing unit permitting the 
inclusion of a full-depth crisper 
drawer (replacing the tilt-out bin) 
in the bottom of the full-length door 
models; and the introduction of new 
across-the-top freezer models, with- 
out full-length doors, in a new price 
range. 

While the tilt-out bin in the 1949 
Kelvinator full-length-door models 
was refrigerated, Kelvinator did not 
include it in its calculation of cubic 


Suggested retail prices on 1950 


Kelvinator refrigerators are as 
follows: 

Model Price 
Pr ere $449.95 
I Dial, Silaek seeks carne 389.95 
SE iW d wont en akan 339.95 
ME cavutietect cata’ 299.95 
RSS eae yoke 279.95 
| SERRE Parra tergresec F 249.95 
ME Ne cteakeea eae 229.95 
ME. ch 0684.05 8440 KOs 214.95 
Re ere 199.95 
Be aciaineuintonkess 189.95 

Prices include manufacturer’s 


five-year warranty on the sealed 
refrigerating mechanism. 


foot capacity under Nema ratings 
because of difficulties in measuring 
the irregularly shaped space and 
other factors. However, the crisper 
in the 1950 models will be figured into 
the capacity, so that there will be 
a noticeable gain in capacity in 
models with the full-length door. 
Model VM in the 1950 line (cor- 
responding model in the 1949 line 
was the CM) will be a “12-cu. ft. 
model” (11.9 net cu. ft. capacity), 
in a cabinet that occupies little more 


(Concluded on Back Page, Column 1) 


Free Valve Checkup 
To Aid Water Saving 


NEW YORK CITY—The Refrig- 
eration & Air Conditioning Guild, 
Inc. of New York City, an associa- 
tion of refrigeration and air condi- 
tioning contractors, has formulated 
a plan to voluntarily assist in stop- 
ping waste of water in the use and 
operation of refrigeration and air 
conditioning equipment, Nathan Edel- 
stein, executive vice president and 
counsel of the organization announced 
recently. 

He stated that a communication 
had been sent to Stephen J. Carney, 
Commissioner of Water Supply, Gas, 
and Electricity, advising him that at 
a meeting of the association, a reso- 
lution was passed by which the 
members pledged their services and 
the services of their employes gratis, 


(Concluded on Page 17, Column 5) 


Gibson Enters New Year 
With Record Backlog 


GREENVILLE, Mich.—Gibson Re- 
frigerator Co. enters 1950 with the 
largest backlog of firm orders in its 
history, Charles J. Gibson, president, 
stated in the company’s recently is- 
sued annual report. 

The report showed that the com- 
pany earned $1,121,824 on sales of 
$42,158,181 for the fiscal year end- 


--ing-Sept. 30. 


Because Gibson changed the close 
of its fiscal year from July 31 to 
Sept. 30 in 1948, there is no 12 
months .comparison for that year. 
However, for the 14 mofths ending 

r948, Gifson earned $3,766,- 
884 ‘on Y shles of $47,659,023. 

‘The Anhtal report ‘noted that dur- 
ing the past fiscal year, Gibson had 
spent $2,495,617 on plant additions, 
improvements, and tools. Working 
capital had increased by $336,874 
over the previous year to a total of 
$7,035,107. 
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tall, stopped 
the Apollo Distributing Co., 


Santa Claus, 7 ft. 
off at 
Newark, N. J., to present Mrs. Mary Lee 
Maloney a $1,800 Crosley kitchen for 
ranking sixth in the $2,000,000 Crosley 
contest. Harry Epstein, vice president of 
Apollo service department, congratulates 
Mrs. Maloney. Standing (I. to r.): Irwin 
Rosenberg, advertising manager of 
Apollo; Epstein; Mrs. Maloney; and 
Bernard Walsh, general manager of 
Apollo. 


Broadcasting System Home 
Office To Be Conditioned 


DALLAS, Tex.—A_ million-dollar 
building to house the home offices 
of Liberty Broadcasting System and 
its Dallas affiliate, KLIF, will be 
built on the southwest corner of 
Jackson and Pearl Sts., according 
to B. B. McLendon, board chairman. 

McLendon said the building will be 
10 stories high, and the entire struc- 
ture will be air conditioned. 


Fogel Finance Plan Designed To Ease 


Commercial Dealer’s Credit Problem 


PHILADELPHIA-—-A new finance 
plan developed to fill “the pressing 
need to help the hard-working and 
trustworthy small businessman meet 
competition from large business that 
has easier access to working funds” 
has been announced by Fogel Re- 
frigerator Co. here. 

Termed the “FFF’’—Fogel Finance 
Franchise—the plan will be offered 
to all commercial refrigerator dealers, 
irrespective of whether or not they 
have a Fogel franchise, the company 
said. It is available by application 
to the company’s home office. 

The plan is explained in a bulletin 
now ready for distribution. Some of 
the highlights of the program are: 

1. Use of coin meters under cer- 
tain conditions is permissable. 

2. Carrying charge is a straight 
6%. 

3. Dealer has no cash outlay to 
make for equipment, as equipment 
is shipped against approved instal- 
ment contract. 

4. “Goodwill of dealer’s customer 
is protected as the continuity of fac- 
tory, dealer, and customer relation- 
ship is not broken by the intervention 
of a bank or finance company that 
is sometimes not fully fdmiliar with 
the special problems of the commer- 
cial refrigerator dealer and cus- 
tomer.” 

5. Volume of instalment business 
which could be written is unlimited 
as long as the terms and credit re- 
quirements of the purchasers con- 
form with the policies laid down by 
Fogel. 


In announcing the plan, Fogel 
pointed out that “under the standard 
finance plans usually offered by 
finance companies, a dealer could 
only qualify if his net worth was 
sufficiently large to warrant the ex- 
tension of credit. 

“In many cases, the dealer’s appli- 
cation was rejected because his net 
worth was not considered adequate, 
or the finance company felt that the 
dealer, even though he had a large 
net worth, was not liquid enough. 

“In certain instances, dealers were 
turned down unless they had a mini- 
mum working capital of $50,000 with 
a minimum current ratio of working 
capital to liabilities of about two 
to one. 

“There are many worthy dealers 
who do not meet the above qualifica- 
tions, but who are, nevertheless, ac- 
ceptable under the Fogel Finance 
Plan by virtue of their experience 
and integrity.” 


Augusta Household Appliance 
Dealer Takes on Commercial Line 


AUGUSTA, Ga.—Augusta’s branch 
of Mingledorff’s, Inc., which formerly 
handled a complete line of appliances, 
will concentrate on air conditioning 
and heating equipment and installa- 
tion service beginning Jan. 1, it was 
announced by the management. 
Home office of Mingledorff’s, organ- 
ized in 1938, which is located in 
Savannah. 
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@ The Lipman Model L-310 Residence Cooler 
opens up a profitable new market for you. 


HERE’S HOW LIPMAN 
RESIDENCE 


COOLERS... 


keep temperatures DOWN for customers 


esti 


reductions. 


system duct-work, 
FILTERED AIR. 
remove impurities. 


free service. 


7-room homes. 


easy installation. 


RSIRSERSPRSERSERS EASES ERS 


mage 


More and more home owners are thinking, and doing some- 
‘thing, about making “home” a more livable place in the hot 
summertime. Lipman L-310 Residence Coolers provide the 
comfort users want at a cost they can afford. 


CHECK THESE OPERATING ADVANTAGES — 
THESE MONEY-SAVING FEATURES! 


COOLING COMFORT through temperature and humidity 


. 


BASEMENT LOCATION, out of the way, next to heating 
unit and handy to water and electrical connections. 

NO REMODELING or structural changes — uses heating 
All air, fresh or re-circulated, filtered to 
PROVEN PERFORMANCE. Users report efficient, trouble- 
QUIET OPERATION. Lipman design and construction pro- 
vides “hush-hush” performance. 

DESIGNED FOR THE JOB. Efficiently cools average 5- to 
SIMPLE INSTALLATION. Packaged design assures quick, 


LOW-COST OPERATION. Moderate-speed operation 
means low power consumption... i 


few repairs...long life. 


keep profits UP for you! 


Estimate the number of 5- to 7-room, hot air-heated homes in your territory. That’s 
your potential market for Lipman H-310 Residence Coolers. For complete details 


on this unit and in handling the profitable Lipman refrigeration and air condition- 
ing lines, call . . . write . . . or wire today! 


GENERAL REFRIGERATION 


DIVISION | 


“oy ie 


“YATES-AMERICAN MACHINE CO., Beloit, Wiscanahit. 


New Officers Take Over In Western Group 


Left to right, Jim Ward, vice 
president-elect of Refrigeration 
Contractors Association of 
Northern California, 
as J. A. Scatena, retiring presi- 
dent, shakes hands with Ed 
Tanner, Facing 


camera is Z. E. Jones, executive 


looks on 


new head. 


vice president. 


- 


Ed Tanner Is President 
Of Northern California 
Contractors Assn. 


SAN FRANCISCO—Ed Tanner of 
Tanner Refrigeration Works, here, 
was elected president of the Refrig- 
eration Contractors Association of 
Northern California at the group’s 
recent annual dinner meeting and 
Christmas party. 

Tanner succeeds James A. Scatena 
of Scatena-York Corp., here, who 
presided at the meeting, which fea- 
tured a Christmas “Bonus” to all 
members and a fiery speech by Guy 
Colvin, management counsellor for 
Hannaford & Talbot, San Francisco 
investment house, who spoke under 
the auspices of the National Associa-. 
tion of Manufacturers. 

Taking as his theme, “America’s 
secret weapon,” Colvin delivered an 
address which was characterized by 
the 70 members present as the best 
ever heard at an annual get-together. 
Colvin was introduced by Jerry 
Robinson, president of California 
Refrigerator Co., San Francisco. 

Management and labor are playing 
on the same team, Colvin told the 
contractors, and they must develop a 
fresh approach by a rededication to 
give better service to business. Only 
by this means, he stressed, can pres- 
ent customers be held and new cus- 
tomers acquired on a profitable basis. 

He emphasized the need for more 
and better planning and long range 
calculations on the part of business 
and labor leaders. Productivity is 
labor’s part, Colvin declared, while 
providing the tools and merchandis- 
ing the product is management’s re- 
sponsibility. Small businesses should 
adopt methods proven successful by 
large corporations, he stated. 

The prime postwar need, the man- 
agement counsellor told the group, 
is for a good selling organization 
with better selling methods. Aggres- 
sive and intelligent merchandising 
will keep the good firms going in 
the present competitive period. 

Members’ spirits were considerably 
uplifted by the unscheduled appear- 
ance of “Santa Claus” in the person 
of a representative of the California 
State Compensation Fund who pre- 
sented a check for $3,570.19 as a 
cash dividend on the association’s 
workmen’s compensation insurance 
group policy for the previous year. 

This amount will be distributed to 
the 23 participating members and 
will represent a dividend rate of 
46.91% of premiums paid. 

Besides Tanner, other new officers 
of the association elected at the 
meeting include: 

Jim Ward, Oakland, vice president; 
W. E. Scott, San Francisco, trea- 
surer; Herschel M. May, Oakland, 
recording secretary; Frank Larimer, 
Albany; J. A. Scatena, San Fran- 
cisco; Ross Rathburn, San Francisco; 
and John Linford, Oakland, directors. 

Zed E. Jones continues as executive 
vice president of the organization. 


DeLay Named Ad & Sales 
Promotion Mgr. at Nelson 


MOLINE, Ill.—Robert F. DeLay 
has been named manager of advertis- 
ing and sales promotion for the Her- 
man Nelson Corp., president Richard 
H. Nelson announced recently. 

In this capacity DeLay: will coordi- 
nate the advertising and promotion 
activities of all Herman Nelson divi- 
sions including merchandised prod- 
ucts, engineered products, portable 
products, and unit ventilators. 


Graybar Plans Office- Warehouse 


BUFFALO—Graybar Electric has 
filed plans with the city to erect an 
office and warehouse building at 174- 
184 Perry at a cost of $100,000. 
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York Commercial Showings 
Scheduled To Begin Jan. 6 


YORK, Pa.—John R. Hertzler, 
vice president and general manager 
of York Corp., has announced that 
the 1950 York-Distributor-Dealer-In- 
dustrial Sales Shows will appear in 
nine cities from Jan. 6 until Feb. 7. 

Executives from the home office 
will conduct the showings and par- 
ticipate in the program which will 
be staged on the pattern of a Trade 
Fair in which the commercial sales 
division will display 15 of York’s 
new 1950 packaged models of air 
conditioners, FlakIce, and ice cube 
making equipment during the first 
day. 

The second day, Hertzler said, will 
be devoted to the company’s indus- 
trial sales personnel at which time 
the efficient new VW ammonia com- 
pressor will be shown. 

“Planned selling, the secret of our 
success in 1950” will be the theme 
of the meetings. 

The first show will be held at the 
Georgian Terrace hotel at Atlanta, 
on Jan. 6-7, to be followed by others 
at the Hotel Buccaneer, Galvaston, 
Tex., Jan. 10-11; Hotel Biltmore, 
Los Angeles, Jan. 16-17; Hotel Mul- 
tnomah, Portland, Ore., Jan. 20; 
Chase hotel, St. Louis, Jan. 24-25; 
Drake hotel, Chicago, Jan. 27-28; 
Hotel Statler, Cleveland, Jan. 30-31; 
Hotel New Yorker, New York City, 
Feb. 2-3; and the Benjamin Franklin 
hotel, Philadelphia, Feb. 6-7. 


Air Conditioning Helps 
Demonstrations Held In 


Movie Camera Shop 


MONTGOMERY, Ala.—Sales of 
movie cameras, projectors, slide film 
projectors, and motion picture film 
have risen tremendously at the Shop 
21, photographic dealership here, 
since the Thimble Theater display 
unit of the store was completely air 
conditioned. 

Bill Burchfield, head of the store, 
two and a half years ago incorpo- 
rated a “Thimble Theater” into the 
store. This, a handy little miniature 
room devoted entirely to movie film 
promotion, is located on the right 
side of the store behind the counter. 

It is a space of only 3 ft. by 12 ft. 
by 6 ft. high, in which there is a line 
of simple leather and chrome chairs, 
which can be faced either way in 
the narrow space. 

Two small 2% by 2%-ft. screens 
are located one at each end so that 
two movie films can be run simul- 
taneously from projectors mounted 
on a shelf in the center. 

Displays of movie cameras, pro- 
jectors, and accessories are kept in 
the aisle cases which separate the 
Thimble Theater from the sales floor. 

During the summer months being 
shut up in this narrow space re- 
sulted in serious discomfort during 
100° weather, and sales of movie 
equipment fell off sharply. 

The problem was solved by the 
installation of a 5-ton Carrier pack- 
age air conditioning unit, part of 
whose output is conveyed by duct- 
work first into the small room, be- 
fore being discharged out over the 
store in general. 

With this improvement, the Thim- 
ble Theater is kept at a cool 75° to 
80°, and the number of people who 
ask for demonstrations of equipment 
in the Thimble Theater has more 
than doubled. 


Baird Joins Bell Electric Co. 


KNOXVILLE, Tenn.—M. K. Baird 
has joined Bell Electric Co., here, 
as sales representative for Hotpoint 
home appliances. The company op- 
erates two stores here. 
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You sell more electric ranges when you | 
-|DO ¥.iESE THREE THINGS! | 


‘In- There’s one best way to sell Electric Ranges, _ 
7. and that’s the triple-action way. You’re sure to sell 
fice 
ar more of them if, like successful dealers 
- everywhere, you'll follow these three steps: 

k’ 
e 
or res WE : x SE Phe A a he a SOR Ky i ec a 
will i 
lus- x 
ime : 
om- 
our 
me 
the & 
ita, 
ers 
‘on, ° ° ' 
ne, Have an operating Electric Range on your floor. 
25; It’s always easier to sell a “live” range than a “dead” one. Have a 
working model plugged in right on the sales floor for demonstra- 
ity, tion. Then, when you flip a switch, the prospect sees action, feels 
” how quickly the elements heat up, can touch the oven and feel 
om how cool the outside is when it’s hot inside. Demonstrations build 

store traffic too! 
| lectri i h 
Use an Electric Range in your home. 
The best way to get enthusiastic about an Electric Range is to have 

won one in your own home. That’s why successful dealers and sales- 
im men have their homes Electric Range equipped. Then you can’t 
om help telling prospects how easy this range is for your wife to use, 
re, what delicious meals it cooks, about its coolness, economy and 
_ time-saving through automatic controls. 
re, 
po- 
the 
ure 
lm 
. CASA (NV ON THE TREND... 

ft. 
: U 

' Ol CIAIIICU AGES. 
nat : 0 
ul- tl 
od Make a follow-up call on purchasers. 
ea Use your users to build a prospect list. When a customer buys an Another million American families switched 
the Electric Range, there’s a pretty good chance she’s not too familiar to Electric Cooking last year ! ve 
~wi with its operation. With just a little help she'll find out where 
re- every control is, and how to use it. That’s why it’s so important 
a not to let the sale drop when delivery is made. Have the salesman 
me or home economist visit the customer once or twice after delivery, Wire Your Store for Modern Merchandising 
ok and demonstrate the range in the customer’s own home. Remember Remember—when your store is wired for an Electric Range, it is also 
oO . . e ‘ 
ah, —a satisfied customer is a good salesman, can bring you a lot of wired for other appliances, too—such as Electric Water Heaters and 
a other customers. _ Electric Clothes Dryers. This, of course, spreads the 

, wiring cost, helps boost sales in general, because any 
_ appliance sells better “‘live’’ than “dead.” 

oO : , 
— ELECTRIC RANGE SECTION 
= National Electrical Manufacturers Association, 155 East 44th Street, New York 17, N. Y. 


ADMIRAL - COOLERATOR - CROSLEY - FRIGIDAIRE - GENERAL ELECTRIC - GIBSON - HOTPOINT 
iird KELVINATOR - LEDO + MONARCH - NORGE + QUALITY + UNIVERSAL - WESTINGHOUSE 
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They Serve In New Capacities at Carrier 


Oo. W. BYNUM 
Vice president, sales division. 
* * * 


ARTHUR M. SHANKLIN 


Vice president, staff division. 


4> 
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Carrier Appointments - - 


(Concluded from Page 1, Column 2) 


graduation from the University of 
Kentucky as a mechanical engineer. 
He was elected a vice president in 
1942. 

Bynum was named general sales 
manager early in 1949, after serving 
in engineering, sales, and manage- 
ment capacities in the south and 
middlewest. A graduate of the Uni- 
versity of Alabama, he earned his 
degree in electrical engineering at 
Alabama Polytechnic institute in 
1930. He became associated with 


Correction 
One Westinghouse Model 
Ilas Automatic Defroster 


In the news story on page 1 of 
the Dec. 26 issue on the Westing- 
house 1950 household refrigerator 
line, it was incorrectly stated that 
model DA 84 will have the new 
“frost free’ fully automatic de- 
frosting feature. 

Only model ADA 96 will carry 
the new feature in the 1950 models 
being introduced by Westinghouse 
at this time. 


Carrier the same year. 


Too-Liberal Credit -- 


(Concluded from Page 1, Column 2) 
instalment credit terms,’ Northern 
Trust goes on to comment: 

“As the Federal Reserve Board 
regulation of terms was relaxed and 
then expired last June 30, some mer- 
chandisers offered more liberal credit 
terms on household appliances and 
other articles. Competition soon 
forced a general liberalization, and 
now ‘nothing down and years to pay’ 
or ‘a quarter a day’ are common ap- 
peals in advertisements and store 
windows. — 

“While sales on the instalment 
plan and mortgage credit are neces- 
sary to provide a mass market for 
large-scale production, the unstabiliz- 
ing effect of over-liberal use of credit 
and over-extension of fixed commit- 
ments on future incomes must also 
be emphasized. These provide a chief 
cause for concern in the private busi- 
ness outlook, just as high govern- 
ment spending and a large federal 
deficit during a period of prosperity 
are a cause for concern in public 
policy,” concludes the trust company. 

Although predicting even more 
liberal terms, the Federal Reserve 
Board did not in its study condemn 
this trend or cite it as a reason for 
restoration of credit regulations. 

“The study shows,” states the 
board, “that instalment credit terms 
are usually eased all along the line 
when the most lenient terms in use 
are further relaxed. This seems to 
be the present tendency of consumer 
instalment credit.” 

Effectiveness of instalment credit 
controls, the board also indicated, 
seems better in restraining upsurges 
in business activity than in shoring 
up downward trends. 
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Mart Unveilings- - 


(Concluded from Page 1, Column 4) 


International Harvester Co., with 
space in the American Furniture 
Mart, will be exhibiting its lines there 
for the first time. A. J. Lindemann & 
Hoverson Co., which recently ven- 
tured into the refrigeration field and 
is expected to bring out a home 
freezer line this month, also has a 
display in the- American Furniture 
Mart. 

Landers, Frary & Clark, which an- 
nounced its entry into the domestic 
refrigerator field last summer, will 
display its Universal line in the 
American Furniture Mart. It has a 
display in the Merchandise Mart, too. 


Furniture Mart 
Exhibitors 


Name Space 
BeOS OE GR onc ctacdccsaeseesceees 548 
PEE SA oie yacctseeecee 526, 527 
Rilten. WEG. Goi, WE oie ceseccccaess 510-B 
Aiea WING, GR cies cocseevas 541, 542 
POE GOMOD oot itias sc cccees peaaes 536-B 
RimeOe BHVE GO acc ccc cetc setenv 518 
Applionce Mig. GO. 2 oc csiiscncsscs 510-A 
Armstrong Products Co. .........--. 17/63 
Athans Steve WOres 2... cccicccecsses 624 
Aaomatiea Waker Ce. once ccccs 503 
ge ee Peereere ree Tree rir. 530 
a a Seer ere rr rr rer 549-A 
Bendix Home Appliances, Inc. ....... 539-A 
Ben FA A, GR cic cctv cesicts cons 528 
PEEP ee Tee 544-A 
Celets TVG GO. cicccavessssvvsns 519 
Clements Mfg. Co. ........-.e0e0e- 17/68 
Cole Hot Blast Mfg. Co. ......... 17/73-74 
CN Gy WHE os cteeda screenees cas 525 
a”, eee eee errr 504 
Coroaire Heater Corp. ............. 17/M 
Coe Se WIND sides ccisesacies 531 
Detroit Vapor Stove Div. ......... 630, 631 
eS eer ee ere 2953 
PE BO idee rnsteesvewseswelen 517 
Empire Appliance Co. ............. 17/33 
eg eee ere ree Trees 523 
COGN FIORE GH. ciciivsccascvces 541-B 
NOS BOS GH. oc eccscowcscss 17/106-A 
Pe OO  civecssceesneeus 508, 509-A 
General Air Conditioning Corp. ..... 17/64 
General Electric Co. ...... 535, 536, 537-A 
Gibson Refrigerator Co. ........ 537, 538-B 
Grand Home Appliance Co. ....... 17/J-31 
a I GR. cocci tévceewnns 515-B 
er ee 17/88, 89 
Holland Reiger Div., 

Apex Rotarex Corp. .......... 17/98, 99 
SE UN nce evssdscasenaeensaes 510-A 
Seer Pe GO. cece ix sts cas cdvexe 511-A 
PN: TE hv caacciecee 533, 534, 535-B 
Ideal Steel Products Co. ..... 17/Q-116, 117 
International Oil Burner Co. ........ 512-A 
oo ah eee ere ere re ee ee 511-B 
PROUES HOD, GO ici reverses 17/102, 103 


Kalamazoo Stove & 
Furnace Co. 
Kelvinator Div. 


landers, Prary & Clark .....cscecces 547-B 
SE: DO hn csck eg sesces 513, 514, 515-A 
Se CE + vet cdhncvekeete 17/91, 93 
Lindemann & Hoverson Co., A. J...17/42, 43 
Se re 17/54, 54-A 
SOREIUR WR. GR cicnscccesnscine 514-B 
Se eee eee 2953 
Marquette Appliances, Inc. ...... 17/78, 80 
Modern Refrigerator Co. ....... 17/100, 101 
Nineteen Hundred Corp. ........ ....508-B 
Noblitt-Sparks Industries, Inc. ..441, 442 
PE TG sc atizecs Succetecxeaie 521, 522 
One Minute Washer Co. ........ 17/94, 95 
Oe GN. ss accssabaveresiconncene 128 
CE SO. vay ered ieeeveasivad 17/49 
PROMI GIGVE GO. ccciccccecscccves 513-B 
Presteline Home Appliance Div.....447, 448 
OY PN GR ihktaciiensiccvrtes 516-B 
Queen Stove Works, Inc. ........ 17/75, 76 
Roberts & Mander Corp. ............ 546-D 
Ms SO TA ccs cc cccesencedes 526 
Sanitary Refrigerator Co. ..........4.. 528 
Benere @ Dens CO. Gi ky vac cccvcesicus 1536 
HE wivecvanesoee due es 17/86, 87 
Sub-Zero Freezer Co., Inc. ........... 17/K 
Ce BIE GR. cikiaseccciecs 17/52, 53 
mere Get, Ga Be ccc cscscccs 17/66, 67 
iL he ee rere reer 539, 540-B 
Tennessee Stove Works ............... 825 
Me NE: NaS ENGE SESSA aS OKO eeD 17/90, 93 
PD. £2. 0cdlwekvebeneeacauese 2953 


Welbilt Stove Co., Inc. 
Westinghouse Electric 
Pe.  cper au crwan 501, 503 & 542, 543-B 


(sees esnad eens 520 


Sorensen Appointment - - 


(Concluded from Page 1, Column 4) 


facilities and products. The concern 
recently added to its line of home 
appliances a full line of household 
refrigerators, electric ranges, and 
electric water heaters that will be 
sold through its distributors and 
dealers under the Deepfreeze trade- 
name. 

“Several additional appliances for 
household use are also being con- 
sidered at the present time,” it was 
stated. 


MerehandiseMart 
Exhibitors 


Name Space 
Amertens Caontea) Div. 2... ce cccccstas 1476 
Apex Rotarex Corp. .....ccccsscccees 1472 
Associated Products Co. ........... 1433-A 
Sater CO hs Ti Ws i ce ice ecw nes 1454 
Barsted Mig. Go. 2... cc ccccccccsees 1467 
Se I Gita sc elem ce ceascumees 1186 
Gasse Prededle Carp. <6. o0 2s ccesceess 1175 
CoMmenenet GE a chee sees cecweeses 11-107 
COG WS Fi oo occa wees vevecnen 1133 
ee Beene Ge i is deacevertarey 1490 
Deepfreeze Div. .....ccccccccccvceee 1447 
ee GR aia bea neeesd Shp knee 14-103 
Dominion Electric Mfg. Co. .......... 1422 
Easy Washing Machine Corp.......... 1464 
Eldredge Sewing Machine Co. ....... 1468 
Elgin Steel Kitchens ..........eeee0. 1454 
Relate TOUWO Git. 6 is cdi ewes 1418 
Eureka Williams Corp. ....5...00s008 1161 
a ge errr reas eri 11-112 
A eS eee are ere es 1419-A 
0 SS eee ea 1422 
a ee ee ere es eee 1458-9 
Free Sewing Machine Co. ........... 1450 
General Electric Co., 

Air Conditioning Div. ............ 1127 
ce a eer errs 1453-A 
Glascock Bros. Mfg. Co. ............ 1454 
Hobart Mfg. Co., KitchenAid Div....... 1492 
Pe, WL kw nacaeecu evento es 1456-57 
Johneon & Son, Inc., $. Co ovcievesess 1158 
Jordon Refrigerator Co. ........... 14-101 
i SPATS Teer rere eT ee 14-104 
Knape-Monereh Co. 2. ccccscscscees 1483 
Landers, Frary & Clark ...........+4- 1479 
LaSalle Lighting Products, Inc. 

RE Ee. 86s 60a vise wereneboans 1492 
Se Seer eee ere rr ee ee 1433-A 
Lewis Engineering Mfg. Co. .......... 1178 
Manning, Bowman & Co. .........+-- 1466 
HN. GA hos es Ss ec eivaccectewes 14-104 
McCreedy Cabinets, Inc. ............ 14-101 
ME WE GOA ikke cc caccecenes 1411-A 
WS TA GOR. cbc te ce disecias 1119 
WMatetier WO6. Gii cicic sa ccces cess 1125 
National Electric Washer Co. ....... 14-101 
National Enameling & Stamping Co. 

PE CR Secs ckiaverevaten tales 1422 
National Sewing Machine Co. ........ 1468 
New Home Sewing Machine Co. ...... 1450 
oo  POrerrrerrrrri erry ee Trt 1451 
Pearse MATH. GOP. ccc sicctewsncecs 1485 
Parteeten Sieve GO. . wn cvrccssasvess 1475 
a eer ee ne 1473 
Boeamessen @ Go, 2. Gc c cc ecesicwsans 1454 
Refrigeration Corp. of America........ 1418 
|  Peeeeer ere Cee eee ere re Let 1454 
PN GR sv ctiseieiacencrices 14-104 
FEE WS GS cevecccasdsewsd seeds 1454-A 
ROG AMOIIEEN COPD. oc cscicinssces 1171 
Rutenber Electric Co. .......cceceee 14-107 
Samson United Corp. oi... cccesesen 14-104 
ee ls OA kes ctscewaenzewes 1405 
BONN TAG. nie io cievesaveererecs 1188 
SOONERS GIOER GO. cc ccciscsccvcevens 1409 
EE Cie enc cssa take sd Cebeees 14-109 
PE Oe. ecacc a hesccwesnnsdeeeds 1163 
SOOTPPEERY COPD. occcc nce cancaus 1422 
GRE as ccceckewcticnseds 1111 
Sun-Chief Glecivies, Ie. «62. .cecceess 1414 
i Pee eerr irr Ter 1177 
Superior Electric Products Corp. ....11-116 
Swartzbaugh Mfg. Co. .........eeees 1498 
Oe A ee er cre ee 14-101 
Taylor Instruments Cos. ............ 11-106 
WE TU: 05.5045 0.505 00s eK seek Es 1440 
Toastmaster Products Div. ............ 1455 
Co ee ee eee ee 1142-3 
CE SE A exc cnsceeene kee aeeade 1420 
Verick Electric Mfg. Co., Inc. ....... 11-116 
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Wiley Organization, Inc., Joseph H...14-101 


Frigidaire Price Cut-- 


(Concluded from Page 1, Column 2) 


The round-up of price reduction 
percentages by models follow: 

ICL3S-15, three-lid single row ice 
cream cabinet with 15-gal. storage 
capacity, 5.9% lower. 

ICL4S-20, four-lid single row with 
20-gal. capacity, 5.9% lower. 

ICL4D-25 four-lid double row with 
25-gal. capacity, 5.9% lower. 

ICL6D-35 six-lid double row with 
35-gal. capacity, 10.7% lower. 

ICL8D-50 eight-lid double row with 


50-gal. capacity, 9.2% lower. 
ICL10D-65 10-lid double row with 
65-gal. capacity, 6.9% lower. 


ICOL-82 open-type Zero Self-Serv- 
ice cabinet with a storage capacity of 
8.2 cu. ft. for ice cream products or 
frozen food, 6.4% lower. The new 
price for the Zero Self-Server cabi- 
net includes both dividers and night 
cover. 

This new line, which features new 
developments in ice cream cabinet 
design, was introduced nationally 
earlier this year. Models are equippec 
with “radically new” under-the-cabi- 
net condensers and a new improvec 
rotary Meter-Miser compressor ar- 
rangement which eliminates the con- 
ventional shallow sleeve storage com- 


partment and permits full-length top: 


to-bottom storage. Storage capacity 
has been increased up to 50%. 
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Warm Air Group Urges 
Checking on Dealer’s 
Record Before Buying 


CLEVELAND —The Warm Air 
Furnace & Air Conditioning League 
of Cleveland used a _ cooperative 
newspaper advertisement to stress 
the importance of dealing with reli- 
eble firms when having heating 
plants serviced. 

The advertisement was headed by 
the caption: “Don’t Gamble!” Copy 
read: “When you replace, repair, or 
service your heating plant, it’s safe 
insurance to choose a_ recognized 
league member for guaranteed opera- 
tion. He has proven his ability, 
honesty, and reliability in your com- 
munity.” 

The copy carried a reprint of an 
article from the Cleveland Better 
Business Bureau publication which 
pointed out: 

“In view of the questionable sales 
practices of certain local furnace 
outfits, the bureau, as well as legiti- 
mate furnace dealers, have been de- 
lighted by the number of people who 
have been checking on the dealer 
before they have the dealer check 
their furnaces. 

“The inquiries make it plain that 
householders are shopping for a 
firm’s reputation, as well as for price. 
A call to the Better Business Bu- 
reau has sent many a high-pressure 


furnace salesman on his way, to the 


benefit of both the homeowner and 
the legitimate dealer who eventually 
gets the business.” 

The advertisement carried names 
and addresses of the entire member- 
ship of the Cleveland League, along 
with phone numbers. It pointed out 
that league members are registered 
and bonded with the city of Cleve- 
land. 

Members of the league obtain city 
permits, all work is inspected by 
the Department of Public Safety and 
Division of Buildings and Housing, it 
is reported. 


Acema News Letters to 
Foreign Papers Will Plug 
Refrigeration Overseas 


NEW YORK CITY — ACRMA’s 
educational program to _ overseas 
markets on the necessity for refrig- 
eration is being continued and ex- 
panded, the association has an- 
nounced. 

The program, emphasizing the es- 
sentiality of refrigeration to the in- 
dividual and national welfare, began 
with the publication of the booklet 
“To Your Health,” which reportedly 
had excellent reception. 

The ACRMA Foregin Trade Com- 
mittee, at its December meeting here, 
decided that the major educational 
and sales promotion activity of the 
group in 1950 would be in the form 
of monthly news letters. These will 
go to foreign newspapers and periodi- 
cals and other news agencies, as 
well as to ACRMA member-com- 
pany sales outlets throughout the 
world. 

The news letters, under the title, 
Air Conditioning and Refrigeration 
Overseas Bulletin, will tell, in ‘“‘case 
history” style, the various types of 
application of the industry’s products. 
This activity may be supplemented 
by other cooperative sales promotion 
efforts during the year. 

W. J. Neylan of Servel, Inc., was 
elected chairman and Ken L. Crapeau 
ot Chrysler Corp. vice chairman of 
the committee. 

Neylan, since 1945 manager of 
commercial refrigeration sales for 
Servel’s International Div., replaced 
A. J. Dangoia of Westinghouse Inter- 
national, who had_ directed’ the 
activities of the ACRMA_ export 
group since 1947. 


Fearing Moy Decide Fate 
Of Air Conditioning Firm 


BINGHAMTON, N. Y.—Advanced 
Air Conditioning & Heating Corp., 
118 Water St. here, has petitioned 
for permission to make an arrange- 
ment with its creditors under Chap- 
ter 11 of the Bankruptcy Act, it was 
announced. 

The company bought the assets of 
tte former Ludlow Temperature Con- 
trol Corp. nearly two years ago. A 
hearing on the petition will be held 
in Federal Court here and a decision 
made as to whether the business 
Should be sold or should be con- 
tinued. 


Storage of Entire Apple Crop Right After Harvest Poses 
Problem In Design of Refrigerated Warehouse Facilities 


WASHINGTON, D. C.—‘“Delicious” 
apples held at 30° F. may have a 
normal storage life expectancy of 
280 days, but the longer the delay 
in cooling, the shorter will be the 
period in which the fruit retains 
its original high quality, G. F. Sains- 
bury, U. S. Department of Agricul- 
ture engineer, told the American 
Society of Agricultural Engineers at 
its annual winter meeting in Chicago 
recently. 

Reviewing apple storage and han- 
dling methods in the Pacific North- 
west apple growing areas, where 
55% of the crop is of the Delicious 
variety, he asserted that new prob- 
lems have been raised in storage con- 
struction, cooling equipment, and 
handling methods by recent develop- 
ments made in the apple-growing 
industry. 

Investigations by the Bureau of 
Plant Industry, Soils, and Agricul- 
tural Engineering on these problems 
have brought out a need for close 
attention to air temperature and 
humidity relationships, air distribu- 
tion, and rate of cooling. 

Widespread mechanical handling of 
apples and pallets and _  fork-lift 
trucks has added to storage diffi- 
culties because in many plants doors 
remain open for most of the day dur- 


ing the loading and unloading op- 
erations. 

One week of standing outside at 
70° F. will reduce the storage life 
of Delicious apples approximately 
nine weeks, or one week at 53° re- 
duces storage life approximately one 
month. In actual practice, fruit tem- 
peratures are not lowered to the 
desired temperature immediately, be- 
cause of grading and packing opera- 
tions. 

“Without cold storage it would be 
impossible to extend the marketing 
season over a period long enough to 
dispose of the fruit in an orderly 
manner at a price that would return 
the farmer a profit on his invest- 
ment, or indeed, even wages for his 
year’s work,” the USDA agricultural 
engineer stated. “With cold storage 
it is possible to supply apples in good 
condition to sustain consumer de- 
mand throughout a season extending 
from September to July.” 

The Pacific Northwest apple-grow- 
ing area places heavy reliance on 
cold storage. In recent years, aver- 
age apple production in Washington 
has been about 32,000,000 bushels and 
in Oregon 2,900,000 bushels. The 
same cold storage facilities also 
handle about 8,600,000 bushels of 
pears produced in Washington and 


5,900,000 bushels which are produced 
in Oregon. 

Heavy concentration on the Delici- 
ous variety, which is harvested dur- 
ing warm weather, during the last 
15 years has had a marked effect on 
storage design. Once mature, the 
crop is harvested quickly, imposing a 
heavy load on storage facilities. 

Prompt cooling to 30 to 32° is 
essential. Apples held at 70° F. have 
a normal storage life expectancy of 
only 20 days. If cooled to 30° with- 
in 7 days, they will have a storage 
life expectancy of 250 days, but if 
cooled only to 32°, life expectancy 
drops to 200 days. 

Uniform distribution of cooled air 
is essential, Sainsbury said, with a 
minimum of variation. Refrigeration 
capacity must be capable of handling 
the peak load, but it also should be 
flexible enough to operate efficiently 
at partial load. Insulation of floor 
and ceiling is desirable. A ‘‘must” 
is that the refrigeration be uniform 
throughout the storage. 

Palletized handling of apples in 
storage imposes special requirements, 
‘including construction of buildings 
with few columns, entrances wide 
enough for passage of trucks carry- 
ing the pallets, and special automatic 
or semi-automatic power-operated 


sliding doors installed back of cold 
storage doors so that the storage 
can be kept closed except for the 
short intervals when the trucks pass 
through. 

Among the newest innovations is 
the use of “squeeze” trucks instead 
of fork-lift trucks. A squeeze truck 
has horizontal arms which lift boxes 
or packages by applying pressure at 
the sides. They eliminate the need 
and expense for wooden pallets, and 
hold promise of usefulness in smaller 
or older type storage plants. 


Pembrook Gets Key Sales 
Post at W.B. Connor Corp. 


NEW YORK CITY—Harold E. 
Pembrook, formerly sales manager 
of Stewart Mfg. Co., Inc., has been 


appointed _ sales 
manager of the 
refrigerated _ stor- 


age division of W. 
B. Connor Engi- 
neering Corp., 
manufacturer of 
activated carbon 
air purification 
equipment. 

Pembrook will 
direct sales and 
promotion of the 
recently intro- 
duced ‘‘Food 
H. E. Pembrook Saver” for walk- 
in and reach-in coolers as well as 
the larger warehouse units. 
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wr family has grown to more than 6,000 refrigerant controls. 


ALCO has the right answer to every refrigerant control problem. 


Designers and Manufacturers 
of Thermostatic Expansion 
Valves; Evaporator Pressure 
Regulators; Solenoid Valves; 
Float Valves; Float Switches. 


SEE YOUR ALCO WHOLESALER 
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ALCO has refrigeration under control! 


Write for detailed information on your intended use. 


“ALCO VALVE CO. 


853 KINGSLAND AVE. « ST. LouIs 5, Mo. 
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Range Dealer Invites Patrons To ‘Drop In for Lunch’ 


DENVER—One of the consistently 
most effective means of selling an 
electric range volume is to “keep 
’em_ frying,” according to Larry 
Goody, range department manager 
at Herb Names, Inc., specialty ap- 
pliance store in downtown Denver. 

Goody, a veteran of many years 
experience with range merchandising, 
is utilizing consistent newspaper ad- 
vertising, and most important, stunt 


grinned. ‘Then, we took one girl 
from the office staff, who had abso- 
lutely no experience with cooking, and 
had her push the turkey in the oven, 
and turn on the current. 

“Several hours later she was sum- 
moned to shut off the switch, and 
remove the turkey. The bird was 
served that night to the employes 
and their families, and proved to be 


- as delicious as any member had ever 


experienced before. Then, we repeated 
the demonstration, emphasizing the 
sales points which each appliance 
specialty man can pass along to his 
own prospects.” ~ 

At regular intervals thereafter, at 
least one of the Names stores has had 
a range going daily, with ovens and 
burners all in action, frying ham- 


burgers which are served to surprised 
prospects, or baking other foods for 
the same purpose. 

A typical example of “keeping ’em 
frying’ was an all-day demonstra- 
tion at the South Broadway store 2f 
the Names organization which was 
held recently. First, Goody con- 
tacted a long list of electric-range 
users by telephone, inviting them 


through the week to visit the Broad- 
way store at any time from 9 in the 
morning until 10 in the evening, to 
enjoy a sandwich cooked on demon- 
stration ranges. Delicious sandwiches 
were served through the day to in- 
terested spectators who responded 
to the invitation, and the store of- 
fered a 15-lb. Westfield ham as an 
attendance prize. 

Only one range at a time was used 


femme 


i, *, 


promotion, to acquaint the Denver . t ' ere e, for the cooking operations, every th 
public with the fact that Herb Showing How Garbage Disposer Will Help Sanitation In Jasper visitor getting a look at the door- ff 1¢ 
Names, Inc., now carries a complete prize ham being baked, in addition at 
range line. to ham sandwiches prepared on the sc 

The range merchandising program top of the range. This promotion £2 
for the three Names stores, as drew a record number of visitors and 8) 
mapped out by Goody, consists of oy i — in the Names stores re 
three basic points, which are: at in erva Ss. " 

1. Exhaustive training of all out- 1 a wapencement , mae” ra 
side and floor salespeople in range nonce ae in Goody's 1950 opera- ae 
presentation. tions. Plenty of prospects are pro- ne 

2. Constant active demonstration Ralph ©. Cameron, oe oo | By an up-to-the-minate “owner tr 
‘a Pin eter akas tok dministrative as- ket for dealer pro- list” which the Denver retailer main- <0 
regular rR ain. sistant to the vice fits, pointed out tains, reaching all the way back to Re 

3. H ai a in: we eb Cameron, who initi- 1929. Listed in the voluminous card 
Print gpd — radio, an aircon, Ss a . ‘ files is every owner, with all de- en 

isplay advertising. point, instructs a ated steps two years tails about the range in use. wi 

First step of the management Jasper, Ind., house- ago which resulted “This helps us to supply any w 
ps sa a. boos —" "oo wife in the health in the unique pro- needed part, to make trade-ins, or wl 

own mes store, s ' i to estimate whether th i 
sensational demonstration to sell and economy advan- = - ae need of a Roca aaa - Goals py P 
company employes on the cooking tages of the oom and Heme oe “I also used the list to locate the yt 
ease of one leading range. pany’s mechanical stration techniques pyames of well-known people, who i. 
_ “To prove to the employes how garbage disposal developed in Jasper are using our range lines, and who 
a — gery operated, nit. Jasper, a town may well become can be pointed out to other pros- lis 
we invited employes 0 e organiza- pects. For example, in approachi 

: ” - luab! th pie, pproaching a de 

tion to a turkey dinner,” Goody of 5,000 people, re ee a = woman in one neighborhood, the ne 

cently became the asper = projec card file may show that two or three TY 

' . A nation’s first munici- spreads. Cameron other neighbors have been using the m 

So. Calif. Radio, ppl. pality to order a is the man who first specific make of range for many as 

‘ ‘ i i —which is always an eloquent 

garbage disposer in- installed a disposal Years—whic ha an 

Group Changes Name stalled in the kitch- unit on municipal %@lling testimonial. sa 
en sink of every sewage lines in 

o e,e e th 

To Cover Its Activities home. This action 1927. Winners In Deepfreeze rs 

us 

LOS ANGELES — The Southern th 
California Radio and Electrical Ap- Sales Contest Announced ar 
pliance Association, Inc. has an- ; 
nounced that effective Jan. 1, 1950, _CHICAGO—Winners of its recent a 
it will be known as the Electric distibutor “Harvest Home Sales is 
League of Los Angeles, Inc. js a a? sg oe nd se 

pong : : eepfreeze Div., gtor Products 
cumin "aan saan a or pon “© iiaialien: % "a ‘ itil aie ts * 
industry and broaden the scope of sil ° ° . " country was divided into four in’ 
our activities,” an association state- Offer of F ood Certificate City-Wide Installation NEMA Section P lans pian. Py the a aia . hyphen an 
aaneh Gedlored. awarded for winning distributors an ca 

arr , * ° os for winning sales managers. i 
gauae” ae Ss ee Ups Holiday Range Sales Should Broaden Market, National Adver tising Distributor group winners were P. on 
: , Schukart, Stubbs Electric Co., Port- 

1 FF t the advantages of : , 

“living seca.” . ERIE, Pa.—EPP Furniture Co. Says Ralph Cameron NEW YORK CITY—The new pro- /and, Ore. (group 1); A. J. Loeffler, lec 

2. Coordinating and planning pro- here promoted the sale of ranges gram of the electric housewares Hamburg Bros., Pittsburgh (group int 
motional local sales campaigns. during the Christmas shopping sea- § JASPER, Ind.—The first complete, Section of the National Electrical 2); E. 0. Rudd, Nash Finch Co., is 

3. Conducting special shows or ex- son by offering a free holiday dinner city-wide installation of garbage dis- Manufacturers Association, designed Fargo, N. D. (group 3); and N. W. sa. 
positions for merchandise display to With every range purchase. posals, coming at a time when the © spark an all-industry drive on Wyndham, Southern Wholesalers, be 
the public. Each customer purchasing a range appliance is beginning to gain na- lectric appliances, will start with Inc., Washington (group 4). ms 

4. Representing the industry in was given a certificate which he tional recognition as a municipal National Electric Housewares Week Sales manager winners were K. A. up 
local and state legislation. could take to any Home-Owned Food health and economy measure, should —ApPril 14-22, 1950, it has been an- Erskin, Stubbs Electric Co. (group sa: 

5. Providing group insurance to Store in the city and receive the go much to broaden the market for ounced by Stanley M. Ford, vice 1); F. H. Stiening, Hamburg Bros. ’ 
members. following dinner ingredients: this appliance, opening a new area President, Chicago Electric Mfg. Co, (8toup 2); D. S. Willoughby, Deep- on 

6. Holding monthly sales and serv- One turkey, 5 Ibs. of potatoes, two of dealer profits. newly elected chairman of the sec- freeze Distributing Corp., Cincinnati oni 
ice meetings. heads of lettuce, one bunch of celery, This was the comment of Ralph _ tion. (group 3); and George Frank, the 

7. Providing a low cost welfare one can of cranberries, two cans of ©, Cameron, one of the foremost The kickoff will be four-color, full- S°Uthern Wholesalers (group 4). pe 
and hospitalization plan for members. peas, two cans of tomato soup, one consultants on municipal installa- page advertising in national maga- , All-expense trips were awarded to 30 

8. Publishing a monthly publica- package of mixed nuts, one can of tions and authority on sanitation, zines. A complete kit of material will ‘he distributor groups winners, while bot 
tion. fruit cocktail, three packages of jello, who came here to initiate steps be made available to dealers and de- the sales manager winners received to 

9. Providing information to mem- four loaves of bread, and 1 Ib. of which resulted in the unique trial partment stores, through their elec- SPecial prizes. All winners were given vel 
bers through an association office. coffee. project of installing disposals in tric housewares distributors. special bronze plaques. 

10. Building public confidence The food was valued at $12. Cost every home in the town of 6,000. It will include an attractive win- , a 
through the association emblem and of the range, including the dinner The move culminates two years of dow display, window stickers, dis- Carvill Gets G-E Sales Post out 
code of ethics. certificate, was $119.50. discussions between Jasper officials play cards for use inside the store, , 

11. Encouraging the enforcement and Cameron since plans for a new newspaper advertising mats, and spot In Southeastern Territory tin 
of proper codes and laws for the F “ sewage treatment plant were made radio scripts. che 
benefit of the industry. Anti-Trust Suit Names public in 1947. The national munici- Sa tite cemeci ell the hea ATLANTA, Ga.—Edward T. Car- bee 

12. Compiling and _ releasing pal authority is administrative as-  goctric Ais te ’ mn ¢ vill has been appointed assistant man- is 
monthly statistics and other infor- W. ti h se Affili ate sistant to the vice president of Hot- featured a itenee are ager of General Electric appliance “oy 
mation pertinent to the radio and estinghouse, point, Inc. eatured, and during National Elec- sales in the southeastern district, it 
television industry. ; “As a result of the forward ac- ag ce paper Week retailers will has been announced wy A Me * 

© PHILADELPHIA—Two local oper- _ tion of this town to eliminate garbage pes aoe sso my oo he a Sweeney, general sales manager of in 

ators of a self-serve laundry have wagons and cans once and for all, a a 8 company’s appliance and mer- pay 

; filed an anti-trust suit against West- there are dozens of communities Participation in National Electric chandise department. lov 

oe ee inghouse Electric Corp. and its affi- studying similar action throughout Housewares Week will be secured at Carvill was formerly sales repre- thi: 

tig - liate, Ald, Inc., charging that West- the nation,” Cameron said. “The test- 2! Jlevels—manufacturers, distribu- sentative for G-E heating devices in see 

inghouse compels purchasers of ing and home demonstration tech- tors, dealers, and power suppliers. Philadelphia. A graduate of the Uni- hae 

ae) Laundromat automatic laundries for niques developed in Jasper will be Many prominent groups and associa- versity of Kentucky, he joined the “?- 

me BETTER COILS... commercial use to agree to use only valuable to authorities everywhere ‘ions have already signified that they company in Schenectady, N. Y., in j 

eM cor BETTER COOLING | Westinghouse parts and service on as the ‘Jasper’ project spreads.” will participate. 1935. wel 

te their machines. As consultant on the Jasper experi- tra: 

. The suit further charges that the ment, Cameron brought experience : . ” 

parts, servicing, maintenance, and and knowledge that dates back to Oct. Laundry Equipment Sales Up as Appliance aes 

installation are furnished at higher 1927 when he was responsible for the ble. 

prices than could be obtained from first deliberations for municipal in- Volume Drops In St. Louis Area Utility Reports 4 

independent sources. stallations on a city-wide basis. He : ow 

The pair, David Goodnick and Paul is credited by many in the appliance ‘ , . . , 

Roth, who operate a self-serve laun- industry with being the “father of wr. LOUm—A composite report Union Electric Co. during October .. 

dry at 3220 Ridge Ave., claim actual municipal planning” for this appli- of electrical appliance shipments to was released recently by the utility. "4 P 

damages in the form of excess ance. dealers in the territory served by the Twenty-eight distributors furnished : os 

charges of $20,000. They ask that | Through long term studies that he @ data for the report which follows: al 

¥ these be trebled to $60,000. has made with sanitation authorities Appliances October September Year to Date eve 
a They also ask the court to declare across the nation, he was able to Ramges ................cccccceccccuccece 480 724 6,102 
such agreements to be invalid and in show Jasper officials and civic Water heaters ...................ccc0e. 277 256 3,423 

violation of the anti-trust laws. The leaders how considerable saving both Refrigerators ................cccccececcs 2,919 3,338 44,802 Co 
% suit was filed in U. S. District Court in direct expenditure and in health Food freezers ................. ccc ccuee 132 211 1,820 

' p re ATE Ss here. could be made by eliminating garbage Automatic MEE 4c0kvdbadaancueeeaben 370 282 3,170 Co 
\ P hauling regardless of the type of Conventional washers .................. 1,716 2,046 16,357 

For the Refrigeration Industry Wares Is Buyer at Peck $ sewage treatment plant operated by Clothes driers ....................0.005. 182 81 840 
@ For quick freezing, chilling and holding, short the city. MEE GHIA dwn sicbenétadeviacctteceseces 579 471 3,983 s 
en Or a KANSAS CITY, Mo.—Val Wares During his various visits to Jasper, Vacuum cleaners ....................00. 1,031 769 8,989 + 
Write for Technical Data Book has been appointed sales supervisor Cameron conducted an intense edu- Electric sinks .......................... 72 102 981 vill 

and buyer for the newly-constructed cational campaign among residents Dishwashers ...................cccceeeee 52 62 462 b 

2 IDIEA\ W appliance department of Peck’s, de- and made many personal calls on Television receivers .................... 4,787 4,945 24,974 ee 

partment store here. The new de- homes to explain the benefits that Roasters ................c.cccccecceccece * 361 320 1,719 ing 

y. PRODUCTS, INC.  sosch is one of, Kansas City’s disposal installations would make Coffee PE xs do N SasedeneceescabeGenes 551 790 4,818 2. 
at 1042 Dean St. Brooklyn 16, N. Y. argest. possible. PEE DONE ok cavivcenvisdaeccsccel 112 17 216 
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‘Double-Check’Record 
Of Inventory, Sales 
Stops Overstocking 


Base Re-Ordering on 
Previous Sales of Item 


OKLAHOMA CITY, Okla.—One of © 


the major problems of the appliance 
retailer today—keeping his inventory 
at an economical, flexible point—is 
solved by a simple “double-check” 
sales record system developed by 
Oklahoma Appliance Co., Frigidaire 
retailer here. 

Oklahoma Appliance Co., which 
ranks among the state’s top-volume 
dealerships, has found it increasingly 
necessary to maintain fingertip con- 
trol on the total number of appliances 
sold at all times, according to F. C. 
Resler, sales manager. 

This firm maintains its inventory 
entirely on the basis of a sales record 
which shows  down-to-the-minute 
what merchandise has been sold—and 
what actually needs replacement. 

The system consists of a simple 
pair of metal file drawers, with 6 x 
414-in. file cards, and a sales record 
ledger in which all sales are entered. 

On the cards in the file drawers are 
listed all items with serial number 
description, model number, and the 
name and address of the customer. 
This is the inventory file, which is 
made up in the warehouse as soon 
as any -new shipment is received, 
and immediately transferred to the 
sales manager’s office. 

As soon as any appliance is sold, 
the card covering its receipt is trans- 
ferred to a “sold file” of similar size, 
using the same type of cards, where 
the customer’s name and address, 
and any remarks are added. 

If, for example, the sale involved 
a trade-in, this fact is entered, as 
is any particular instruction as to 
service or maintenance, which the 
customer may have made. 

The small file card is classified 
into sections for each major appli- 
ance carried by the store, and each 
card is placed in the appropriate sec- 
tion to be maintained as a permanent 
record of the transaction. 

Concurrently, the daily sales record 
ledger is likewise maintained. Divided 
into horizontal columns, this form 
is utilized to write in details of the 
sale, the serial number, stock num- 
ber, and a terse description which 
makes it easy for the office to look 
up the sale in the event it is neces- 
sary to make a check. 

No re-orders on merchandise are 
authorized by the buying office of the 
company until a thorough check of 
the sales record for the last sales 
period, which may be anywhere from 
30 to 90 days, is made. Both the 
book and the file cards are checked, 
to prove without doubt that the in- 
ventory on a certain size refrigerator, 
for example, has reached the mini- 
mum point, before a new order goes 
out. 

While it requires a little more 
time to maintain this system and to 
check back on each sale which has 
been made, the ultimate advantage 
is that there is no such thing as 
“overstock” which must be sold out 
on a markdown basis by the firm. 

Occasionally, there are instances 
in which a salesman’s commission 
payments, the amount of trade-in al- 
lowances, etc., must be checked, and 
this double reference does away with 
any inaccuracy even if the transac- 
tion dates back for more than a year, 
it was pointed out by Resler. 

“Every salesman in the firm, as 
well as all office personnel, are 
trained to utilize the daily sales 
record ledger religiously, and to 
make their own entries where possi- 
ble, calling attention to the office if 
a salesman is concerned,” he said. 
“With actually two separate sales 
organizations within one, with a 
Ssparate merchandising program on 
used refrigerators reconditioned in 
tie basement shop, it has been im- 
Tortant to keep a visible record on 
every sale made.” 


Commonwealth Edison To 
Continue Range Subsidy 


CHICAGO — The Commonwealth 
Edison Co. here has indicated that it 
vill continue into next year its policy 
0? paying all but $20 of the cost of 
eectric range installations in dwel- 
Ings containing up to three families. 

Range installations are said to cost 
niore than $100 at times in this area. 


Sale of Home Appliances 
In Nashville for November 
Exceeds Year Ago Total 


NASHVILLE, Tenn.—For the 
seventh consecutive month, sales of 
major electrical appliances in Novem- 
ber exceeded sales of the correspond- 
ing month of 1948, the Nashville 
Electric Service reported recently in 
revealing the totals for the month 
of November. 

Comparisons between the two 
years for the four appliances listed 
were released by the utility as 
follows: 


Appliance 1949 1948 
Refrigerators ...... 577 284 
Home freezers .... 33 12 
eee ree ee 541 330 
Water heaters ..... 442 324 
WE Sait uaeyiss kas 1,593 950 


As compared with October, how- 
ever, November sales were down 
slightly among all appliances except 
the home freezers. In October, only 
25 home freezers were sold, the re- 
port stated. 


Key-to-Dishwasher Promotion Draws 
3,000 Visitors In Two-Day Campaign 


ASBURY PARK, N. J.—Atlantic 
Appliance Co., Inc., Hotpoint dealer 
here, drew more than 3,000 visitors 
to its store here in two days by offer- 
ing them a chance to win a new dish- 
washer and in addition to a turkey 
dinner. 

The promotion was _ advertised 
heavily in local newspapers and on 
the air. First, local residents were 
invited to drop by the store and 
pick up a free key, one to a customer, 
which might open the lock on a new 
Hotpoint dishwasher displayed in the 
window of the store. 

The idea proved so popular that 


* it was determined to use a mail pro- 


gram instead. More than 4,000 keys 
were mailed out to local residents, 
each explaining that on a specific 
day the homeowner would have a 
chance to see whether his key would 
fit the lock and thus win the ma- 
chine. 

Also incorporated in the letter was 


an invitation to visit the store and 
try to win a free turkey dinner. One 
dinner was given away each evening 
during the two-day show. 

Elizabeth Miller, home economist 
for the store, was in charge of the 
cooking demonstration which was 
staged in the store. The company’s 
complete model kitchen was used to 
cook an 18-lIb. turkey each evening, 
along with dressing, pumpkin pie, 
mashed potatoes, and all the trim- 
mings. 

More than 1,500 people witnessed 
each demonstration. On the final eve- 
ning,. long lines of potential cus- 
tomers stood in turn to try their 
key in the “magic lock” on the dish- 
washer. 

At least 10% of the visitors are 
considered worthwhile immediate 
prospects for one type of appliance 
or another, according to Murray Con- 
nors, who is executive director of the 


store. 


Special Offers Feature 
Opening of Toronto Store 


TORONTO, Ont., Can. — United 
Home Appliance marked the grand 
opening of its new store at 1530 
Danforth Ave. with a series of spe- 
cial offers on washers and ranges, 
and at the same time offered to send 
a car to the home of anyone wanting 
to visit the new store. 

The store featured a $25,000 stock 
of washing machines by eight lead- 
ing makers. With every washing: ma- 
chine sold during opening week, the 
firm gave a year’s supply of soap 
chips, a plastic washing machine 
cover, and a filler drain hose. 

With every range purchased dur- 
ing the week, the firm gave a coffee 
brewer free, valued at $37.95. 


Katz Stores To Air Condition 


NEW ORLEANS—AIll four Katz 
& Besthoff stores here will be air 
conditioned by the summer of 1950, 
according to S. J. Besthoff, president 
of Katz & Besthoff, Inc. 
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Dehumidifier . 
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January 9 to 20, Space 508A and 509A, The Furniture Mart, Chicago @ 
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You'tt find plenty of news at Frigidaire’s Winter Market Exhibit. 
Newest models of all the fast-selling Frigidaire Appliances — including 
the fastest-cooking range in Frigidaire history. New cutaway and action 


displays —new proof demonstrations. Don't miss this exciting show. 


The Frigidaire Exhibit a a 


February 6 to 10, Space 401, Western Merchandise Mart, San Francisco 
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INSIDE DOPE 


by GEORGE F. TAUBENECK 


(Concluded from Page 1, Column 1) 

A plague on both their houses as 
William Shakespeare said, 

And I never made munitions at 
fifteen quid a week, 

But I served in the Eighth Army, 
and I’ve got a right to speak. 
I’m just a common Englishman, no 

better and no worse, 
And for Workers’ Solidarity I do 
not give a curse. 


I’ve never been class-conscious, I 
don’t envy any man, 

And this bilge about class warfare 
I'll fight it all I can. 

Equality’s all eye-wash; I hate that 
sort of tripe, 

In spite of ranting Socialists, sea- 
lawyers and their type. 

If I'd been as good as Monty, I'd 
be in Monty’s place, 

And if I’m not so bloomin’ good, 
Hell’s Bells, that’s no disgrace. 


I’ve no use for armchair critics, who 
won the war at home, 

It took a Man to move the front from 
Alamein to Rome. 

I did my bit in Africa, in Italy and 
Greece, 

I’ve seen a lot of trouble, and I'd 
like a bit of peace. 


But I hate these half-baked high- 
brows, careerists on the make, 


And left-wing intellectuals they give 
me _ belly-ache. 

I hate their windy platitudes from 
Karl Marx or from Kant, 

Their ill-digested nonsense and sanc- 
timonious rant. 

And bellicose munitioneers, who 
called for second fronts. 

And “Hands off Greece and Java” 
and suchlike fancy stunts. 


(For second fronts were very nice 
for someone else to hold, 

But when it came to fighting, they 
were not quite so bold.) 

I’m sick of being pushed around by 
comrade This and That, 

Those second-rate dictators of the 
proletariat; 

And the smarmy politicians all cadg- 
ing for my vote, 

And full of wind and promises. Oh, 
Gosh! they get my goat. 

I hate official snoopers, inspectors 
and the like, 

And pompous old professors, who 
bleat into the mike 

On Vitamins and Squander-bugs and 
Making-do-and-mend, 

And Rules and Regulations without 
no blinkin’ end, 

And Eat More Bread and Eat Less 
Bread and why we should not 
grouse— 

O England, where’s thy liberty? 
Oh, Bevin, where’s my house? 
So to Hell with cranks and faddists, 

and I'll end as I began— 

AN INDEPENDENT, UNREPEN- 
TANT, COMMON ENGLISHMAN. 


Add Marshall Stories 


Things ain’t like they used to was 
in our old home town of Marshall, 


Ill. Judging from this Marshall 
Herald clipping, divorces in Mar- 
shall are easier and more casual 
than in Reno. Quote: 

“Judge Bristow made his weekly 
visit to Marshall last Saturday to 
hold circuit court, and most of the 
cases coming up for hearing were 
divorce cases. 

“Clyde Watters seemed to be dis- 
satisfied, and was given a divorce 
from Grace Watters. 

“Joan Greenlee Cooper asked for 
and received a divorce from Wayne 
Frederick Cooper, and she was also 
permitted to resume the name of 
Greenlee.” 

How do you like that, “seemed to 
be dissatisfied” excuse. 


Gags of the Week 


Hired by a utility company to ex- 
pedite operations, an efficiency expert 
made a complete inspection of the_ 
offices and the staff routine. 

“I don’t have much to suggest,” 
he reported, “except that you might 
bank that curve near the time clock.” 


Pal Joey decided to reform. First 
he stopped smoking. Then he cut out 
drinking. Two weeks later he cut out 
women. Within a few days he was 
cutting out paper dolls. 


In the automobile business they 
still quote a wisecrack made by a 
famous engineer. In complimenting 
his firm’s sales department he ad- 
mitted: 

“Those boys are so good that they 
sell my engineering mistakes as im- 


provements on the car.” 
© 
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To make sure you are getting Wolverine seamless cop- 
per refrigeration tube when you ask for it, look for the 
small letter "W'"’ stamped on the tube. It appears about 


every three feet on the inside radius of the coils. 


Naturally, it's to your benefit to use Wolverine tube 
because it is dry and clean—it is crimped and solder- 
sealed at both ends—it is uniform and easy to bend— 


it is quality-controlled from ore to finished product. 


You know what you are getting when you see that 


mark of dependability on Wolverine tube. 


There IS a difference in tubing. 


Send for descriptive literature. 


WOLVERINE TUBE DIVISION 


Calumet: & Hecla Consolidated Copper Company 
DETROIT 9, MICHIGAN 
MANUFACTURERS OF SEAMLESS, NON-FERROUS TUBING 
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Wolverine Copper 
Refrigeration Tube 


| for identification 


Plants at Detroit and Decatur, Ala. 


South American Joke 


Rafael del Corba, a young Argen- 
tinian businessman, fell in love with 
a San Francisco blonde on his first 
visit to that city. Unfortunately, his 
unfamiliarity with the English 
language impeded his courtship of 
the California cutie. Before he 
learned how to say, “I love you,” in 
English it was time for him to re- 
turn to Buenos Aires. 

Feverishly he studied English back 
home, but several months elapsed 
before he felt qualified to write his 
enamorata an ardent letter. She 
wasn’t pleased when she read the 
opening sentence: 

“Dearest one, 
more look with delight 
unmatched eyes.” 


soon I shall once 
into your 


Out of Our Mailbox 


Chicago, Ill. 
Dear George: 


At this time of year I generally 
take time out to write a few letters 
to sort of “let off’ steam. 


It’s a cool evening but I feel cozy 
and snug as I sit here typing this 
letter by the fire, sort of half listen- 
ing to the radio and sipping a double 
Martini. I only wish you were here 
to join me in one but since you are 
not, the least I can do is to toast 
your health and happiness, so time 
out while I bend my elbow to you. 

I also took time out to mix another 
Martini and while I was out in the 
kitchen I thought I might as well 
drink it out there and mix another 
out there and in so doing I feel like 
I’m beginning to feel pretty high. It’s 
funny how a cold dring can warm 
up your stomahc and inspire your 
thoughts isn’t? I must have been 
sittign to close to the fire for I 
starew feel slittet dizzy so i muxed 
another Martini and now my head 
fels a clear as a bell again/ O you 
can)t beat the combnation of good 
gin vermouth and siffed olvies, beer 
ansquotch and bourban are allrighr 
but you can’t beat gin vermoht with 
even pickeld onions. 

now i like allittet dring now anthen 
and I have take a fourth or maybe 
afifthf and I am more than evew 
convincde that any man shqe doesn’St 
is stupif and not inth pr er 1948 
sprit/ O icould drinh Martinis alday 
and nefer quibber an itelash and boso 
sworso a citizeb than ws _ vebore. 
This contry is good as it evew wax. 
We al know taxes are higt, but stil 
we are weel off in Usa. There ujst 
inn&8t a better countryxp. 

Say these Martunis isall righr, 
when wev nede stimulanys we sure 
do if some people don9t like ti who 
are blunooses and its a pretty kinf 
of a kettle-fish if i cant drinj a 
toatst to olf freind. O i coudl dronk 
matrinis by the quaet to yourr health 
all nihgt and still pass anu sobrity 
tets so heres again to your healtzj. 


afectately yurs/ 
RUTH KNIGHT 


Editor: 

We receive your AIR CONDITION- 
ING & REFRIGERATION NEWS every 
week, and I enjoy this paper very 
much, especially your column “Inside 
Dope.” 

I have two very good stories I 
would like to contribute to your 
column. They are attached hereto. 
Perhaps your readers will find these 
stories very amusing. 


A small boy carrying a package 
labelled “pickles” got on a train. He 
found the car full, and stood in the 
aisle as if uncertain what to do. A 
gentleman placed the boy’s package 
on the rack above his head, and 
offered the boy the seat beside him. 
Later the gentleman felt something 
trickling down on his head. 


“My boy,” he said. “your pickles 
are leaking.” 


“Them ain’t pickles,” replied the 
boy. ‘“‘Them’s puppies.” 


Years ago down our way there 
lived an old colored woman who was 
afflicted. She was bent nearly double. 
The people of her race believed she 
had supernatural powers and re- 
garded her with awe. When the 
old woman died the only way the 
undertaker could get her twisted body 
into a coffin was by pressing and 
bending and tying down both her 
feet and arms by main strength and 
awkwardness. 

During the night, while a consider- 
able number of persons were on 
watch in the room, the undertaker’s 
cords snapped, and suddenly the 
corpse sat up. 


Not a lower sash was left in any 
windows in the room and both doors 
were broken down! 


One Of Your Birmingham Readers— 


Air Control, Inc. 
Omaha, Neb. 
Editor: 

I have read a number of your 
editorials with considerable interest, 
particularly those relating to federal 
expenditures, beauracracy, and the 
trend to state socialism. 

You’re on the right track. 

PHINEAS WINTROUB. 


Appliance and Merchandising Dept. 
General Electric Co. 
Bridgeport, Conn. 


Editor: 
Have you read James Kellar’s 
book, “You Can’t Change The 


World’? If not, you ought to do so 
right away. 

I think he has a great idea and 
for the first time proposes a simple 
formula for getting millions of people 
to do something constructive about 
combating the “isms that are plagu- 
ing the world.” 

The story he has to tell is right 
down your alley. ° 

W. M. TIMMERMAN, 
Commercial Engineer, 
Household Refrigerator Division 


J. G. Needles, Ltd. 
Honolulu 2, Hawaii 
Editor: 

In making many daily contacts I 
have found it expedient to keep my 
eyes open for customers’ require- 
ments other than the specific lines 
we carry. We have done quite a 
volume of business with an assured 
profit from our discounts from the 
regular distributor and gained a lot 
of goodwill by going out of our way 
in this fashion. 

I pass this tip along for what it 
is worth to the salesmen who read 
your journal. ‘ 

CHARLES O. BITTEL, 
Sales Manager 


Airserco Manufacturing Co., Inc. 
Pittsburgh, Pa. 
Editor: 

Mrs. Williams keeps me posted on 
your Stories of the Week and such 
stuff. The other evening we heard 
this one. 

Jerry had been well sheltered by his 
widowed mother. She kept him pretty 
busy plowing and mowing hay and 
tendin’ crops. 

One Friday evening Jerry says: 
“Mom, I would like to go down to 
the village to a pie social, come Sat- 
urday.” 

“Son, you can, but don’t you go 
getting messed up with some of 
those city gals.” 

“Maw, I will be right home after 
the pie social and I won’t get mixed 
up with no city gals.” 

Jerry went to the pie social. Late 
Saturday evening there was a big 
storm down in the valley, and Jerry 
didn’t come home right away. About 
two o’clock Sunday afternoon Jerry 
drove back from the village and was 
met by his Ma. 

“Where were you last night, my 
boy?” she wondered. 

“There was a terrible storm in the 
village.” 

“Yes, son, I know there was a 
terrible storm, but where did you 
stay?” 

“Maw, on my way back home I 
stopped off at the widow Green’s 
home, and I slept with the widow 
Green.” 

“Son, what did you do there? Tell 
your mother.” 

““Maw, I don’t know what you 
call it, but from now on, it’s my 
hobby!” 

E. C. WILLIAMS 


European Special 


Detroit’s “Pat” Van Wagoner, 
who was the military governor of 
Bavaria for several years, has a 
good story about Germans. It has to 
do with the effect of the concept of 
democracy on a certain Teuton. 

This German rushed up to his 
employer and said, “Boss, democracy 
is wonderful . . . and all the German 
dumbbells who do not believe in it 
should be put in concentration 
camps!” 


Sound Philosophy 


“It is a bad mistake to say that 
there are only seven deadly sins. 
There are eight, and ingratitude is 
the first.””—Voltaire. 
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Ice Cream Cabinet Mfrs. 
Elect Hoye as Chairman, 
Review Accomplishments 


CHICAGO — Completing the first 
year of operation as a trade associa- 
tion, the manufacturers of ice cream 
cabinets, at their December meeting 
at the Palmer House here, reviewed 
a record of constructive accomplish- 
ment. 

One outstanding feature was the 
success of the group’s statistical pro- 
gram, including the monthly report- 
ing of cabinet sales, the annual 
reporting of inventories, and the 
compilation of a historical statistical 
background. 

Cooperation. with other’ trade 
groups concerned with the merchan- 
dising of ice cream and the general 
advancement of the ice cream manu- 
facturing industry had also shown 
substantial results, it was reported. 

The ice cream cabinet manufac- 
turers constitute a product section 
of the Air Conditioning & Refriger- 
ating Machinery Association, with 
headquarters in Washington, D. C. 

T.. E. (Ted) Hoye, sales manager, 
Refrigeration Div., Savage Arms 
Corp., was elected chairman of the 
section. B. W. Hanson, president of 
Schaefer, Inc., was elected vice chair- 
man. 

Succeeding E. R. Legg of Refrig- 
eration Corp. of America in the 
leadership of the group, Hoye re- 
emphasized the ice cream cabinet 
section’s basic policy of active manu- 
operation with the ice cream manu- 
facturers in increasing the volume of 
sales of ice cream. 

“The fortunes of the cabinet indus- 
try rise or fall with the fortunes of 
the ice cream industry,” said Hoye. 
“Our best efforts will continue to be 
directed, as they have during the 
past year, to working closely with 
the ice cream manufacturers in their 
merchandising and other activities to 
further the consumption of ice cream. 
We must not and cannot be static 
in our thinking and planning if we 
are to serve our customers as they 
should be served, and progress and 
prosper with them.” 


Brooks Markets Algaecide 
For Open, Closed Systems 


CLEVELAND—Development of a 


Lehigh Appoints Gibbs 
District Manager for 
New England Territory 


LANCASTER, Pa.—Lehigh Mfg. 
Co. here has announced the appoint- 
ment of H. C. Gibbs as district man- 
ager in the New 
England = area, 
comprising Maine, 
New Hampshire, 
Vermont, Massa- 
chusetts, Rhode 
Island, and Con- 
necticut. 

Gibbs’ headquar- 
ters in New Eng- 
land is 99 Erie 
Ave., Newton- 
Highlands, Mass. 

He has been 
active in the commercial refrigera- 
tion field for the past 20 years and, 
in addition to representing Lehigh, 
is district manager in New England 
for Wilson Refrigeration, Inc., Smyr- 
na, Del. 

Lehigh manufactures ‘Blu-Cold” 
refrigeration condensing units. 


H. C. Gibbs 


For Unexpected Guests 


Chapter Sees Complete Meal Go 
From Freezer to Table In Hour 


DETROIT—A demonstration em- 
phasizing the ease with which com- 
plete meals can be served from the 
home freezer was presented at a re- 
cent meeting of the Greater Detroit 
chapter of the Refrigeration Serv- 
ice Engineers Society. 

The demonstration was conducted 
by Frances Rosier, Detroit Edison 
Co. home economist, who showed the 
service engineers and their guests 
how to prepare foods for freezing and 
*gave them several tips on the correct 
use of a freezer. 

To show how a complete “company 
dinner” can be put on the table on 
short notice, Miss Rosier took from 
a freezer a slice of ham, candied 
sweet potatoes, commercially-packed 
lima beans, and a pecan pie. She 
then put the whole meal in the oven 
of a range, pointing out that the 
dinner would be done in one hour 


without further attention. 

She continued by demonstrating 
how to prepare cut green beans, 
three kinds of fruit (grapes, .pine- 
apple, and cranberries), snacks, and 
lunch boxes. The snacks’ were 
“swanky frankies,” rolls, and indivi- 
dual pineapple upside down cakes, 
while the lunch box items comprised 
such things as cheese sandwiches, 
cup cakes, cookies, sliced peaches 
and pears, and fruit salad. 

Finally, a complete Christmas 
dinner, ready for cooking on Christ- 
mas morning, was displayed and its 
preparation explained. This included 
a cleaned and stuffed turkey, frozen 
squash and peas, cooked cranberry 
sauce, mint mallow, crescent rolls, 
and a cake. Only potatoes would 
not be put in the freezer. 

Miss Rosier then took the “com- 
pany dinner’ from the oven. It was 


ready to be put on the table for that 
unexpected guest. 

During the demonstration, Miss 
Rosier stressed, among other things, 
the importance of using the proper 
kind of containers and wrapping ma- 
terial, of wrapping foods correctly, 
and of labeling them. At the con- 
clusion of this presentation, the 
dinners and others items were raffled 
off. 

The audience also heard William 
Hollar, of Detroit Edison’s sales de- 
partment, outline the utility’s dealer 
cooperation program, and saw the 
Kelvinator home-freezer film, “Sur- 
prise for Janie.” 

During the meeting, Mrs. Everett 
Snyder was appointed to investigate 
the desirability of the chapter form- 
ing a ladies auxiliary. 


Shreveport Refrigeration Opens 
Appliance Store In Bossier City 


BOSSIER CITY, La.—Shreveport 
Refrigeration Co., Inc., opened its 
new appliance store at 503 Barksdale 
Blvd., here recently. The firm handles 
the sales and service of the complete 
line of Frigidaire home appliances. 


e 


new algaecide and deodorant that is | 


said to represent “an ideal treatment 
for cooling water systems” has been 
announced by L. W. Brennan, presi- 
dent of The Brooks Boiler Treatment 
Co., 3304 E. 87th St., here. 

Called ‘Brooks’ Poly-cide,’’ the 
product is described as “a _ liquid 
readily emulsifiable with water.” It 
is claimed to be non-corrosive, non- 
scale-forming, and non-toxic. 

The stability of the emulsion 
‘formed with water makes it adapt- 
able to closed systems. 

“Small, infrequent ‘booster’ shots 
are all that is required to maintain a 
clean system,” the company stated. 
“Open systems can be treated in a 
similar manner. In treating once 
through systems one or two injections 
per day will suffice to prevent algae 
deposits.” 

A 5% emulsion in water forms a 
deodorant and germicidal rinse for 
washrooms, it was pointed out. 

The product is available in 5, 15, 
30, and 55-gal. containers. Literature 
and samples may be obtained by 
writing to the company. 


Rist Joins Heat-X-Changer 
As Midwest Sales Head 


NEW YORK CITY—The Heat-X- 
Changer Co., Inc., has announced 
that Ben W. Rist has joined the 
company and will 
be in charge of 
sales in the mid- 
west territory. 


His headquar- 
ters will be in Chi- 
cago. 


; Rist has been 
~ with Alco Valve 
: \ Co. for the past 
vi~ 11 years and has 
had wide experi- 
ence in the refrig- 

Ben W. Rist eration industry. 


May Cool Ft. Worth City Hall 


FORT WORTH, Tex.—The city 
council here has authorized an en- 
gineering firm to draw up plans for 
& $73,000 air conditioning project 
for city hall. 
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HERE’S WHY the SELB is SUPERIOR 
IT’S CORK INSULATED.... 


SELB S-4 
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DIMENSIONS: 48” long x 30” wide (23” at top) x 50” 
high. Over 22 cubic feet capacity. 


LOOR SPACE... 


(22 cu. 


CA PACITY | 


SHELVES: 10’ x 42”, 13!2" x 42", 17” x 42". Bottom 


area 24” x 42”. 
DISPLAY GLASS: 38'2” x 38'2"’. 


1541 SALZMAN AVE. e 


CONSTRUCTION: Rustproofed, cold rolled, heavy gauge ‘ 


sheet steel, sparkling chrome trim, rubber gasketed seals 
throughout, no metal-to-metal contact prevents cold con- 
duction losses. Alumilite finish shelves. 


MECHANICAL: Cold cathode fluorescent illumination. 
Crystal clear, triple-paned, non-fogging sealed glass 
front. Complete with cooling coils and expansion valves. 


FINISH: Gleaming baked enamel, resistant to chipping, 
trimmed in glistening fluted chrome strips of heavy 
gauge. 


INSTALLATION: May be operated on ‘4 h. p. refrigeration 
unit installed at remote point or in adjoining counters. 


ST. LOUIS 20, MO. 
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They'll Do It Every Time . . . . By Jimmy Hatlo " Mi 
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tition is economical,” according to sponsors of the coopera- 
tive Study of Effectiveness of Repeated Advertisements. 


This won’t be news to a lot of people. Veterans of the ad- 
vertising profession long have contended that repetition pays. 


In a follow-up report to its first analysis issued two years 
ago, the steering committee of this project reveals that 91% 
of the sponsors have been repeating advertisements in the in- 
terim, and have enjoyed excellent results from this practice. 


Questionnaires were sent to each of the 302 advertiser and 
agency sponsors or purchasers of the original report to find out 
how they were doing. All reported that they were both pleased 
and surprised by the cumulative impact and effectiveness of re- 
running advertisements. 


The original study concluded that readership of repeated 
J U ST Oo FE T H E P RE % a advertisements is at least as great as that enjoyed by the original 

insertion. The second study notes that readership of repeated 
advertisements seems to gain momentum. 


66 G OOD advertisements should be repeated, and such repe- 


Do You Have ‘One Foot In the Door’? 


(~The N_ 
Rye CONDITIONING 


by James J. LaSalvia 


An experienced 

air conditioning 

engineer with 

a background in 
teaching and writing _— 


A well-arranged, 
convenient, and 
inexpensive series 
of manuals 


. . . the first in a series of simplified, practical training manuals and This current survey is entitled, “What Happened and Who 
reference books for layout and installation of comfort air conditioning | [j,o4 (and with What Success) the Cooperative Study.” 

oa. : In response to the questionnaires, surveyed sponsors and 

Order your copy now! See it at your parts wholesaler! | cooperators pointed out that “this study supported what we 

’ have believed for years.” All but three of the respondents com- 

PRICE: $2.00 PER COPY mented favorably on the value of repetition. 
oe ee? eee ee Savings in production costs, and increased flexibility with- 
plus a chart that simplifies the sizing of grilles.) out increased expense, were emphasized by economy-minded ad- 


vertisers and agencies, in addition to the additional effectiveness 
of repeated impacts. Favorable replies occasionally stressed the 
use of copy testing to determine which advertisements should | 


A lot of doors must be opened to arrive at successful air conditioning 


application methods. And here’s a new “key” to the doors. . . . James be repeated; but there appeared to be no doubt as to the effective- 


LaSalvia’s “THE KEY TO AIR CONDITIONING.” ness of repetition per se. 
Quite a substantial proportion of the respondents indicated 
As in other books of “The Refrigeration Library,” the material is that they had repeated advertisements in one manner or another 
presented in a simplified, easy-to-understand manner, with charts, tables, at least 30 or more times, with heartening and even rousing 
ig problem examples, and conclusions, serving as instruction for the success. 
“ Sees ae arian Con the epee ™ The few non-repeaters were organizations which seemed to 
©, : , — a i feel that they required diversified advertising because they had 
é 7. kamen ds ¥* en ae ee coneitbontng, soteigeen to sell a large number of differing products (in our industry 
3 tion, heating, and ventilating. This experience has covered designing, sans : —_ le of this diff bl 
s installing, and testing more than 1,000 air conditioning systems of all Weating) pte —— es oe use problem) 
je ‘ i bites t eniein cies gdliadie wall ail is along with those which explained they had been forced to push 
' ype 6 id “ee hard on temporary objectives which were not “compatible with 
This first manual No. K-1 (additional manuals to be published in the repetition. 
near future) covers the fundamental physics of air conditioning, use This latest survey concludes that “there is overwhelming 
of charts, methods of ventilation, figuring of air requirements, refrigera- endorsement of repetition when applied within the limits of 
tion problems as related to air conditioning, use of fans, methods of common sense,” and that it pays to say a good word and tell a 


good story “again and again and again” (in the oft-quoted words 
of Franklin Delano Roosevelt). 


Edwin L. Andrew, Fuller & Smith & Ross vice president, is 
secretary and treasurer of the steering committee which has 


air distribution. 


Business News Publishing Co. "i guided these studies. He and his collaborators have done all 
450 'W. Fort St, Dewolt 36, Mich. | advertisers a good turn—even if the major thing they’ve done 
Please send ........ copies of “The Key to Air Conditioning” | i; to corroborate a belief and a precept which many sound students 


No K-1 @ $2.00 per copy. [) Remittance enclosed. [) Send bill. of advertising have long trusted. 
Advocates of running the same advertisements “again and 


Order from your parts wholesaler 


; N ree eee ee eee eee eee eee eee ee ee eee eeeeereeeeee eeeeeeeeee 
or wae Gis coupon 05 again and again” often point toward Coca-Cola as an outstand- 
MODE 6 occsecscccigacceccseccccceccsececcccccccsccesssces ing example of a firm which has grown fabulously wealthy by 
pursuing this policy down through the years. 
Ga cscctcctsccsotcscesece Zone......- SE iss cocvsecses ; 
1-2-50 When you advertise, tell ’em and tell ’em and tell ’em again! 
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Milwaukee Institute 
Accredited by Engineers 


MILWAUKEE — The technician 
curriculum of the Refrigeration, 
Heating & Air Conditioning Institute, 
Milwaukee School of Engineering, 
has been accredited by the Engineers’ 
Council for Professional Develop- 
ment, according to a letter received 
by school President Karl O. Werwath. 


In the statement issued by ECPD, 
the professional body which accredits 
engineering and technical institute 
type curricula, it was stated that 
the accrediation covers Terms 5, 6, 
7, and 8 of a resident full-time pro- 
gram of instruction requiring 1,452 
hours of class and laboratory work 
during a period of 48 weeks and 
leading to the award of a certificate 
upon successful completion. 


Curricula of this type are tech- 
nological in nature and lie in the 
post-high school area of education. 
They are different in both content 
and purpose from those of the voca- 
tional school and those of the engi- 
neering college. 

Their purpose is to prepare indi- 
viduals for positions auxiliary to, but 
not in, the field of professional engi- 
neering. They are briefer, more in- 
tensive, and more specific in purpose 
than collegiate engineering curricula, 
though they lie in the same general 
fields of industry and engineering. 


The aim of such curricula is to 
prepare individuals for specific tech- 
nical positions or lines of activity 
rather than for broad sectors of 
engineering practice. 


Students already in the _ school 
enter the technician course through 
the successful completion of the 12- 
month refrigeration and heating serv- 
ice curriculum of the institute. Men 
from outside the school may enter 
if they have the equivalent formal 
education or practical experience. 


Doubled Heat Transfer Rate, Increased Pressure Drop 
Claimed with Turbulence Promoters In Evaporator Coils 


CHICAGO—Doubling of the heat 
transfer rate in a_ straight-tube 
“Freon-12” evaporator -with “an ap- 
preciable, but not excessive, increase 
in pressure drop” by the use of in- 
ternal “turbulence promoters” was 
claimed in a technical paper pre- 
sented before the forty-fifth annual 
meeting of the American Society of 
Refrigerating Engineers here. 

But caution should be used in ap- 
plying this principle, at least the 
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Air Conditioning Outlook 
ls Good, Wampler Says 


SYRACUSE, N. Y.—The outlook 
for the air conditioning industry in 
1950 is presently favorable, Cloud 
Wampler, president of Carrier Corp., 
declares in a year-end statement. 

“However, various things could 
happen that would upset this promis- 
ing condition,” Wampler says. “Any 
major change in the general economic 
climate would certainly have its 
effect. Furthermore, the air condi- 
tioning industry may be adversely 
affected in 1950 by shortages result- 
ing from the steel strike. In this 
connection, it should be borne in mind 
that its peak production period is 
fast approaching. 

“On the positive side, weight can 
be given to the following. 

“The over-all business prospect 
now appears to be good. True, the 
1950 economic chart will probably 
show both ups and downs. But the 
median line for the year should be 
reasonably high. 

“Construction activity gives prom- 
ise of continuing in substantial vol- 
ume during 1950. And this is signifi- 
cant in that few large, multi-room 
buildings are planned today without 
provision for air conditioning. 

“Without doubt, the extremely hot 
summer of 1949 will have a carry- 
over effect on sales of air condition- 
ing equipment during the _ early 
months of the year. 

“With respect to air conditioning 
in general, substantial improvements 
have taken place during the post- 
war period. This is true with respect 
to both heavy and light items. And 
currently, those of the latter type are 
being moved quickly to distributors 
and dealers. 

“The business volume of Carrier 
Corp. in fiscal 1949 was materially 
below the peak levels of the previous 
year. This was anticipated in some 
degree because of conditions that 
were bound to affect many lines of 
business. 

“As far as current bookings are 
concerned, these are quite satisfac- 
tory and the Carrier budget for fiscal 
1950 is based on larger completed 
sales than those in the year just 
ended.” 


Sebastian Air Conditioning 
Gets 20-Year Texas Charter 


DALLAS, Tex.—Sebastian Air Con- 
ditioning Corp., contractor here, was 
granted 20-year charter of incorpora- 
tion Nov. 7. Authorized capital stock 
was listed at $20,000. Incorporators: 
Ferdinand B. Sebastian, Thomas H. 
Lentz, and Vi N. Sebastian. 
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data assembled in the paper, to com- 
mercial applications, advised G. W. 
Quaint who, with R. L. Larson and 
W. L. Bryan, all of the Case Insti- 
tute of Technology, prepared the 
paper based on research at Case 
sponsored by ASRE. 

“In a commercial application these 
data should be used with caution 
since the importance of the increased 
pressure drop is determined by the 
total system characteristics rather 
than the performance of the heat ex- 
changer only,” the authors state. 

Entitled “Heat Transfer and Pres- 
sure Drop with Turbulence Promoters 
In Refrigerant Evaporator Coils,” the 
paper described results of tests on 
two 10-ft. straight lengths of 5% in. 
o.d. copper tubes connected with 
hairpin bends and fitted with “turbu- 
lators.” 

This device, which looks like a 
coiled spiral spring, was made up of 
Igo-in. bronze wire coiled to an o.d. 
of 0.545 in. to make a snug fit 
within the copper tubes serving as 
the evaporator. The turbulators had 
a pitch of % in., 16 turns per foot. 

Refrigerant supplied by a water- 
cooled condensing unit was passed 
through a rotameter (to determine 
approximate flow rates), and expan- 
sion valve, thence through the test 
evaporator (which was heated elec- 
trically to establish a load), through 
a superheating section of 5-in. tub- 
ing without turbulators, and thence 
back to the condensing unit. 

Thermocouples, pressure taps, ther- 
mometers, and a differential pressure 
gauge were included in the circuit 
to obtain the necessary readings of 
temperatures and pressures. 

As for the pressure drop in the 
test section containing turbulators, 
the authors of the paper found it 
“ranged from 0.45 to 1.5 p.s.i. Be- 
fore installation of turbulators, the 
pressure drop in the same section 
was too small for accurate deter- 
mination with the instruments avail- 
able. Thus direct correlation of pres- 
sure drops with and without turbula- 
tors cannot be made from _ these 
data.” 

It was pointed out by Bryan, one 
of the authors, however, that the 
pressure drop apparently was about 
three to four times greater with 
turbulators than without. 

Previous tests involving turbula- 
tors but using water instead of re- 
frigerant have indicated, the authors 
stated, an increase in pressure drop 
by a factor of about 4 and an in- 
crease in heat transfer rate by a 
factor of 2 to 3. 

“Thus, at a given flow rate, the 
effect of turbulators is to increase 
pressure drop more than heat trans- 
fer is increased,” they admit. “How- 
ever, if it is desired to obtain a 


particular heat transfer coefficient, it 


can be obtained by the use of a 
turbulator and lowered flow at less 
pressure drop than is required to 
give the same coefficient with free 
flow.” 

Admittedly, these tests on “Freon” 
are quite inconclusive, but the au- 
thors emphasized that this paper 
was more of a “progress report on a 
very small phase of a large project 
on refrigerant boiling.” 

It drew criticism from a number 
of quarters. Cecil Boling, for ex- 
ample, declared that the paper was 
“inconclusive.” “There was too small 
a temperature difference and only 
partial evaporation,” he said. 

He further suggested that tests 
should be made to check tube sizes as 
well as tests with straight-line ex- 
tended surface. 

Bonding of the turbulators to the 
tubing was suggested by Prof. D. L. 
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Katz, while J. H. Shaw of Eastman 
Kodak questioned whether the turbu- 
lators might not collect dirt and in 
turn cause corrosion of the tubing. 

“I agree with Cecil Boling that 
the terms used in the paper are prac- 
tically useless,” added Dan Wile. “It 
would be useful to obtain coefficients 
in segments along the tube because 
we know that heat transfer varies 
over a wide range from the entrance 
to the exit of the tube.” 


Highest Court To Decide 
If Union Can Picket Firm 
Employing No Members 


WASHINGTON, D. C.—May a 
labor union legally picket a business 
concern which does not employ any 
members of that union? 

That is a question that the U. S. 
Supreme Court has agreed to take 
under consideration and decide. 

The question has been raised three 
times in the state of Washington and 
each time the state supreme court 
has ruled that such picketing was 
unlawful because no labor dispute 
existed within the meaning of the 
law. 

One case involved a Bremerton 
hotel which was picketed for refus- 
ing to bargain with a service em- 
ployes’ union. None of the employes 
of the hotel belonged to the union 
and all had declined to join. 

The second case concerned a Seat- 
tle used car dealer whose premises 
were picketed when he insisted on 
staying open for business on Satur- 
days after the union had reached an 
agreement with the dealers’ associa- 
tion to which he belonged to close 
up on Saturdays. The dealer em- 
ployed no members of that union, it 
was said. 

The third case involved another 
used car dealer in the same city. 
This dealer was picketed by a team- 
ster’s union for refusing to maintain 
similar working hours as union em- 
ployers. He, too, hired no members of 
the union. 


Retail Group Calls NAM’s 
5% Excise Tax Proposal 
Economic ‘Catastrophe’ 


WASHINGTON, D. C.—If present 
excise taxes were replaced by a 5% 
general manufacturers’ excise tax— 
as proposed recently by the National 
Association of Manufacturers—the 
result would be “a catastrophe to the 
economy,” in the opinion of the 
American Retail Federation. 

The federation attacked the NAM’s 
proposal through its president, Row- 
land Jones, Jr., who speaks for more 
than 500,000 retail stores. The NAM 
has recommended that such a tax be 
levied on all manufactured items 
except food and food products, as a 
substitute for existing excises other 
than those on liquor and tobacco. 

One of Jones’ objections was that 
the NAM tax would be a tax on 
consumption. The effect would be 
“pyramided through the wholesalers’ 
and retailers’ margin,” he declared, 
adding: “A retailer sees a higher 
cost on which he must obtain his 
normal mark-up or go out of busi- 
ness.” 

The proposed levy, Jones argued, 
would reduce consumer purchasing 
power and cause either a falling off 
in sales or renewed demands for 
corresponding wage increases. Our 
high standard of living results from 
“production and sale of goods that 
people do not have to buy,” he as- 
serted. But, he claimed, consumers 
would stop buying these “extras” if 
the NAM tax were to be put into 
effect. 

“The deterrent effect of excise 
taxes is already very noticeable in 
the commodities which now are sub- 
ject to Federal excise taxes,” he said. 
“Any artificial hurdle in the path of 
the selling profession must be harm- 
ful to the economy at large.” 

Other objections were that the sug- 
gested tax would result in price ‘in- 
creases to consumers greater than 
the tax itself, would create serious 
difficulties in administration and in- 
terpretation, could become a political 
football in the matter of exemptions, 
would increase the investment in 
inventory at all post-manufacturer 
levels, and would present serious 
problems if later repealed. 


Unlicensed Water Softener Installer Fights State Law 


MADISON, Wis.—Fined $100 in 
the Wisconsin Superior Court for 
violating a state statute that pro- 
hibits the installation of water heat- 
ers, water storage tanks, and water 
softeners inside city limits without 
a plumbing license, W. EB. Clack of 
Clack Water Service has appealed 
his case to the Wisconsin Supreme 
Court. 

Clack’s attorney, Adolph Bieber- 
stein, contends that the law is an 


unreasonable exercise of the state 
police power because it bears no 
relation to public health. 

Clack was fined $25 each on four 
installations of water softeners in- 
side the city limits. Clack pointed 
out that he had legally and satisfac- 
torily installed hundreds of the water 
softeners outside the city limits. He 
noted that he is a manufacturer of 
these appliances and has engineering 
training. 
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Does Self-Serve Meat Operation Pay? 


Speaker Explains How Large or Small Markets Can 
Spur Buying. Reduce Costs with Pre-Packaging 


DETROIT — “If_ self-service, pre- 
packaged meats do not bring a new 
customer into your store, they will 
still increase your business,” Jack 
W. Dickie, widely known consultant 
on self-service, pre-packaged meats, 
told a large gathering of Detroit food 
merchants recently. 

“Self-service will increase your 
business with the customers you now 
have and at the same time will in- 
crease sales in other departments in 
your store,’ he explained. 

Dickie spoke nightly at a three- 
day food merchandising clinic -for 
local grocers sponsored jointly by 
the Associated Food Merchants of 
Greater Detroit, the American Meat 
Institute, and the Detroiter Refrig- 
erator Mfg. Co. The clinic was held 
in Detroiter’s new plant at 640 E. 
Eight Mile Road, Ferndale. 


Store Size Not Important 


Dickie, of Jack W. Dickie and As- 
sociates, Toledo, scoffed at the idea 
that only the large supermarkets and 
chains can afford to handle self-serv- 
ice meats. He said that on the West 
Coast, the trend developed in exact 
reverse to this idea. The small mer- 
chants adopted it successfully and 
the idea passed from them to the 
larger markets. 

He asserted that any grocer who 
is doing a $300 per week meat busi- 
ness can do well with self-service. 
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\ HI-PEAK WATER COOLERS 


He pointed out that they use es- 
sentially the same refrigeration and 
meat processing equipment as in 
counter-service and “‘what you spend 
depends on what you want and how 
you approach it.” 

He noted that a self-service opera- 
tion requires about half again as 
much display space as counter-serv- 
ice. When asked how much meat 
should be put in a case, he smiled 
and remarked that his ideas on this 
subject usually left his listeners 
gasping. It is his belief that self- 
service meats are vastly underdis- 
played. 

In an 11-ft. display case, he sug- 
gested that the grocer put 1 to 1% 
sides of beef, six lambs, three veals, 
200 lbs. of pork, and an assortment 
of luncheon meats. 


Bulk Must Be Displayed 


Dickie emphasized that the self- 
service operator has to work in re- 
verse from the counter service opera- 
tor. He must keep the bulk of his 
meat in the display case and not in 
the cooler. 

The self-service operator needs to 
have every cut of meat that the cus- 
tomer might want represented in the 
case and the larger quantity of meat 
that is in the case the larger the 
turnover will be, he declared. 

He pointed out that this followed 
the practice of the large supermar- 
kets who constantly keep. their 
shelves jammed with goods. They 
find that the more goods that are 
stacked on the shelves, the more the 
customer will take away with her. 
When only one or two cans are placed 
on display, the merchandise usually 
remains there. 

Dickie told the grocers that the 
process of pre-packaging begins at 
the moment the meat arrives in the 
store and does not end until the cus- 
tomer breaks open the package at 
home. 


Cooler Should Be Big Enough 


The grocer who is thinking of 
adopting self-service has to consider 
the entire process, he said. He must 
make sure that his meat cooler is 
large enough to handle the tonnage 
that his business requires. The cut- 
ting room must be equipped to get 
the meat through it in the shortest 
possible time. So must the packaging 
room. 

In buying meat, care should be 
taken that the meat is fresh and of 
good quality. Then the meat must be 
broken and cut to fit pre-packaging 
requirements—which means uniform 
sizes and weights. The packaging 
itself must be done carefully and 
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speedily. Labeling must be plain and 
informative. 

Display cases must hold proper 
temperatures (26 to 30° F.) con- 
stantly and the hostess must see that 
the meat displays are kept attractive. 
The packages themselves must be 
wrapped so that they can stand a 
lot of handling by the customers 
without breaking open. 


What To Watch In Wrapping 


Dickie outlined seven points that 
the self-service operator should re- 
member in doing his packaging. They 
are: 


1. The package must be practical. . 


The cost of materials and labor must 
be kept to a minimum. 

2. The package must show the 
product. “You are not selling back- 
board and cellophane. You are sell- 
ing meat.” 

3. The package must have customer 
appeal. This means that the package 
must contain the right amount of 
meat to satisfy the customer’s needs. 

4. The packages must be uniform. 
Each package in a particular dis- 
play should be the same width. This 
makes for a more attractive case and 
makes it much easier to build the 
display and stock the case to its 
full capacity. 

5. The type of packaging ma- 
terials to be used should be given 
consideration. Dickie said that his 
experience had proven cellophane to 
be the most successful. 


Label In Upper Right 


6. The label should be put in the 
upper right hand corner of the pack- 
age, about %-in. from the top and 
14%4-in. from the right hand side. This 
position is best because that is the 
natural place for the customer to 
look first. She does so subconsciously. 

And the packager will subcon- 
sciously straighten a crooked label 
that is put in this position, he em- 
phasized, making a neater package. 

Dickie pointed out that labeling is 
particularly important to the grocer 
because it is the only thing the house- 
wife has to remind her of him after 
she gets the meat home. 

Information on the label should be 
uniform and contain such items as 
name of cut, number of cuts in pack- 
age, net weight, price, and grade of 
meat. 

7. Meat should be cut in uniform 
sizes because it is then easier to put 
in display cartons. Where several 
pieces are placed in the same carton, 
like stewing beef, for instance, the 
pieces should be placed carefully 
into the package and not just tossed 
in any old way, he advised. This in- 
creases their display appeal and turn- 
over, he added. 


Uniform Size Packages 
Make Repeat Sales 


Dickie asserted that a uniform size 
is particularly important to the cus- 
tomer. When she comes into the 
store, picks up a package, and finds 
four thin pork chops, she is happy 
that they suit her requirements ex- 
actly. 

The next time she comes into the 
store, she looks for and takes the 
same size package. She will be angry 
and disappointed when she gets home 
and finds that the package contains 
two thick pork chops. You can’t ex- 
pect her to count the chops in the 
package and, besides, she won’t do 
it, he emphasized. 

Therefore, it is important to pro- 


vide the same thing in the same size 
packages every day. 

Dickie pointed out self-service is 
one of meat’s greatest selling forces 
today. He noted that many meat 
items that move slowly, if at all, in 
counter service operations, can be 
attractively packaged and brought 
to the customer’s attention with self- 
service. : 

Rough cuts, too, can be packaged 
attractively and thereby sell more 
rapidly, he said. Such items include 
ox tails, brains, pigs’ feet, ribs, soup 
shank, and kidneys. 

Demonstrating proper methods to 
wrap various types of meat, Dickie 
laid particular stress on the “con- 
tour wrap.” This wrap uses a small 
piece of cardboard for a base and 
then the cellophane is drawn tightly 
around the meat, so that it follows 
the contour of the cut. 


Drop It on the Floor 


Warning butchers to trim off all 
sharp corners in order to prevent 
puncturing the wrap, Dickie noted 
that the best way to test a wrap for 
security, is to drop the wrapped 
package on the floor. If it did not 
break open from that shock, it would 
stand plenty of handling. 

The grocers in the audience showed 
considerable interest in the subject 
and asked numerous questions. 

One grocer wanted to know if the 
case temperatures of 26 to 30° F. 
would cause the meat to freeze. 
Dickie replied that it would not. 

He explained that the packaging 
material acts as an insulator. Thus, 
a case temperature in that range 
would keep the meat at 32 or 33° F., 
where it should be. The insulation 
of the wrapping material also pro- 
tects the meat after it leaves the 
case, he added. It maintains the low 
temperature of the meat for con- 
siderable time, allowing the shopper 
ample time to get the meat home 
and under refrigeration. 

He added that all self-service cases 
should be equipped with an automa- 
tic defrosting system. Thus, even if 
the meat had to remain in the case 
overnight, it would not freeze, for the 
refrigeration would be turned off for 
about three hours thus aiding the 
package to retain its proper tem- 
perature. 

Asked what causes moisture and 
mold in self-service sausages, Dickie 
cited two possible causes. One was 
inconsistent temperatures in the dis- 
play cases, and the other was per- 


mitting the sausages to get too warm | 


when packaging. 
Ray Lamps Aid Storage 


Another grocer asked how long 
pre-packaged meats can remain in 
a case. Dickie suggested that ham- 
burger be left in the case only one 
day. Steaks and chops, he said, are 
still salable after four to five days. 

He added that the use of ultra- 
violet lamps or lethal rays in the 
cases boosts the keeping quality of 
the meat considerably. 

Asked whether the _ ultra-violet 
rays penetrated the packages, he 
said that they did not penetrate 
cellophane. He added however, that 
a new wrapping material, called 
polyethylene, is just coming out that 
claims 90% penetration by ultra- 
violet. 

“The only trouble with this ma- 
terial,” he said, “is that it is milky 
and clouded in appearance and is 
not transparent.” 

One grocer wanted to know how 
much it costs for the wrappers’ time 
and material in the packaging opera- 
tion. Dickie noted that this would 
differ according to local conditions, 
but a reasonable figure would be 
about 1% cents per pound. He also 
estimated the time needed to wrap 
a package by a trained packager 
at 30 seconds. 

Another member of the audience 


mS 


asked if putting two pieces of meat 
together in the same package would 
cause them to blacken. 

Dickie replied that it would 
naturally cause them to change color, 
but they would not blacken. They 
will not darken as much as they 
would in counter service, he said. He 
suggested that if two pieces needed 
to be placed together, that they 
could be separated with a sheet of 
cellophane. 

Asked about wrapping liver, Dickie 
advised that the liver be frozen first 
to solidify the blood. Then put a piece 
of cellophane around it and the 
wrapper around this package. In this 
way, the package does not become 
bloody and discolored in appearance. 


A member of the audience wanted 
to know if the heat sealing iron 
would burn the meat. Dickie said that 
with most meats it wouldn’t, but with 
beef and liver it would. He suggested 
that the sealing be done by pressing 
against the backing board instead of 
the meat itself. 

In answer to another question, 
Dickie said that the best way to 
stack meat in the display case is to 
place the package on end. This, he 
said, gives the cold air a chance to 
circulate around the package, giving 
the meat in the package better sup- 
port, and makes a more appealing 


display. 
Is Counter Service Better? 


Posing the common objection to 
self-service “But my customers pre- 
fer counter-service,” Dickie answered 
this argument by pointing to the ex- 
perience of self-service in canned 
foods. 

“It is just a question of whether 
you want to cater to the 20% who 
want personal service or the 80% 
who want self-service,’ he declared. 

“Most of the objections to self- 
service come on the first day you 
open your new department. The cus- 
tomer is looking for something 
wrong. 

“To combat this, do your packag- 
ing carefully and provide a wide 
variety of cuts. When the customer 
asks for special cuts, handle her 
order promptly. You will find that 
her requests for special cuts will 
rapidly disappear and she will be 
helping herself out of the self-service 
case in a short time.” 


vy 


ATLANTIC CITY’S 
HOTEL of DISTINCTION 


Devoted to the wishes of a dis- 
criminating clientele and catering 
to their every want and embracin 
all the gevesiages of a delightfu 
boardwalk hotel. 


Spacious Colorful Lounges—Sun 
Tan Decks ie wg and inclosed 
Solaria—Salt Water Baths in rooms 
—Garage on premises. Courteous 
atmosphere throughout. 

i 


When in Atlantic City 
visit the 


FAMOUS FIESTA LOUNGE 


RENOWNED FOR FINE FOOD 


> 


OPEN ALL YEAR 
Under Ownership Management 


Exclusive Penna. Ave. and 


Boardwalk 


““She’s making sure it’s 
kept correctly cooled 


v7 (with Ranco Controls” 
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World’s Largest Manufacturers of Refrigeration Controls... 
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do the job easier, faster. . . 


COLUMBUS 1, OHIO 


Ranco Type O-1414 Control for Milk Coolers 


To insure complete customer satisfaction on.,every control replace- 
ment job, replace it right with Ranco Refrigeration Controls. You'll 


make greater profits, eliminate call- 


backs. Select from the most complete line ever supplied to the trade. 
See your Ranco wholesaler today. 


Kanco Duc. | 


Replace it right 
with Ranco 


more than 20,000,000 controls now in use 
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eat Equipment Out Where Patrons Can See It scales during the filling operation and 
uld EY know that he isn’t being short- 
° ° ° "S @ oe bh 

=: | Specially Designed Displays Help Parts Wholesaler Sell i ea 
on duty, say during the lunch-hour 

=“ ecid esi ne isp ays e p a S 0 esd er e he can fill a cylinder while still keep- 
= ing his eye on the whole store should 
He DETROIT—Broad show windows, , — other customers or visitors come in. 
jed long display islands, a special ledge a The charging panel itself is very 
1ey a»ove eye level around the walls, and prereset eee ee =o a porta 
ename se wi chrome-plate 


“of a high level of lighting have been 


combined in the new air conditioned MThere’s more than hand valves, piping, and fittings. 


been brought right 


mind a serviceman that his stock is 
very low on a particular item so he 
ought to buy a few. 

A third factor is that displays of 
seldom-purchased items will be noted, 
perhaps even unconsciously, by a 
customer and are likely to be brought 
to mind in ‘the future when the cus- 
tomer needs such a product. 

Lee cites a case in point: 

“On one of the islands we have 
a display of large hand water valves, 
3 and 4 in. in size. During the formal 
opening of the store one of our cus- 
tomers remarked to me, ‘Why I never 
realized you carried these large 
valves.’ We didn’t make an immediate 
sale right then, but we’re reasonably 
certain this customer will remember 
us the next time he needs such a 
valve.” 

The four display islands are 
placed lengthwise to run from the 


front of the store back towards the 
counter. Actually each island is made 
up to two 8-ft. long islands having 
semi-circular end shelves. There are 
three shelves along each side plus 
the top shelf at eye-level. 

In the islands on each side of the 
main aisle from the door to the 
counter, Lee has purposely displayed 
his fastest moving items—expansion 
valves on the left and dryers on the 
right, with special slower-moving 
products on the top and end shelves. 

Expected to be of considerable 
value also in the display and con- 
sequent sales promotion of larger, 
bulkier items is the 30-in. wide dis- 
play ledge suspended from the ceiling 
around the three interior walls of 
the display area. 

The bottom of the ledge is 7 ft. 6 
in. above the floor (ceiling height is 
11 ft.), and it is supported by steel 


rods connected to the roof trusses. 
A variety of products is displayed 
on the ledge, it being especially 
adapted for such items as low sides, 
condensers, and the like. Several 
spotlights with swivel bases have 
been mounted on the ceiling around 
this ledge so that special items can 
be brightly lighted for emphasis. 
The lighting level of the store is 
unusually high, thanks to three 
multiple rows of fluorescent fixtures 
at the ceiling running the full width 
of the display area combined with 
the lightly toned finish on the walls. 
When Lee learned three years ago 
he would have to move out of his 
store to make way for a new super- 
highway, he began making plans for 
his new place of business. Traveling 
over much of the country, he visited 
and studied the stores of numerous 
parts wholesalers in an effort to 


store is the arrangement and location 
of its refrigerant charging board. 

Both the board and the scales are 
located at one end of the counter, 
the refrigerant being piped from the 
big cylinders located in the rear 
stockroom area. 

There are three reasons for bring- 
ing this operation right up front, 
explains Lee: 

1. It saves quite a bit of time over 
having to lug cylinders to the back of 
the store for filling. 

2. Everything is right out in the 
open so the serviceman can watch 


, home of Lee Equipment Co. here to’ twice as much dis- ° ° 
m4 make it one of the most attractive play area as stock- out in front where Chargi ng B d Has 6 Lines 

’ stores maintained by a refri - i 
me ee pe ——— - y wae oe anes te ee the customers can Designed by Jean LeRonde, man- 
nc p . see the merchandise. ager of the store, and built. by 
his Located in mid-town Detroit at 835 new store of Lee Self-service is an Howard James, the charging system 
te olden Ave., the 7,600-sq. ft. build- Equipment Co., parts indirect feature of 2S six individual lines to handle 
po ing has a frontage of 126 ft. of which wholesaling firm in “Freon-12,” methyl chloride, sulphur 

some 50 ft. is devoted to show win- this arrangement, dioxide, “ " “ 
on t Detroit, which cele- oxide, “Freon-114,” and Freon- 
7 dows looking directly into the large an ta but the main thought 22” with one spare. 
on d -~ a - the eggs ra Peer behind the layout, ‘Lines run from the cylinders in 
— oe! e pee area, } e png pment opening an explains Ed Lee, the rear stockroom area through six 
or occupies , aa. ££. e corner open house on a re- the owner, le that Heat-X units cooled by a %-hp. 
: “4 area being rented out. cent Saturday after- - : “F-12” condensing unit, and thence 

At first glance the store appears display increases to the charging board. The board is 

of to be promoting self-service, what 00n- That’s because sales.” also fitted with a purge line and a 
with the four 16-ft. long display the stockroom has vacuum connection. Strainers are in 

on, islands in the 50 by 35-ft. display the lines just ahead of the Heat-X 

to area in front of the counter. units, and each line is fitted with 

to But self-service is not the primary hand shut-off valves ahead of the 

he objective of this arrangement, points coolers and ahead of the board. With 

to — ay rc Pago the firm. the exception of one or two flare 

ng e big ; ene t is display,” he fittings, the entire charging system is 

ip- emphasizes. “It’s about a 50-50 pro- silver-brazed throughout. 

ng position of display over self-service, Another feature of the new store 
but our biggest gain over our former is its year-round air conditioning. Two 
store is the greatly increased display Brunner 5-hp. package units with 
area. the necessary ductwork provide this, 

in conjunction with gas-fired heating 

t 

” Helps Customer Remember units mounted in the ducts. 

a “It’s been the general experience in Filters in the air conditioners will 

= all types of retail merchandisin be of considerable assistance, it is 

x g 

ed that display increases sales, which believed, in helping keep the store 
is what we hope to do here,” he adds. and the displays clean. 

This can work in more than one “That's another important point 
~ way, he says. Having everything on in having your merchandise on dis- 
ag ‘display can result in a certain amount play,” Lee Stated. “It must be kept 
“4 of so-called “impulse buying,” as for clean, but if it's out in the open 
d. example, when a serviceman or con- everyone is more inclined to keep it 
if- tractor sees an item such as a tool chan ans t Mente R mene ane 
ou that he has occasionally wanted on The display ledge which is suspended from the Jean LeRonde, manager of the store, explains fully than if it were back in stock 
‘S- a job but never remembered to ask ceiling around three walls of the display area offers special features of the chrome-plated charging bins. 
1g for one when he stops at the whole- an excellent means of spotlighting unit coolers, board to Floyd Duvall of Ansul Chemical Co. “We've also set up a weekly clean- 

saler’s store. coils, condensers, etc., as Ray Lee points out to Listening in is Howard James, who built the setup ing schedule here, dividing up the 
g- Displays of valves, gaskets, tools, father, Ed. to LeRonde’s design. display area in four ‘zones’ with one 
le and the like may also serve to re- man aamgned to each, 50 Us tie 


displays are cleaned every week.” 

In all, the firm numbers 11 persons, 
including Mrs. Ed Lee, who handles 
the bookkeeping, and Ray Lee, who 
assists his father in the over-all man- 
agement of the organization. 


Funeral Home Air Conditioned 


OMAHA, Neb.— Prawl Engineers 
of Omaha installed the year-round 
air conditioning system for the Troia 
Funeral Home which has just been 
opened at 1725 S. 13th St., by An- 
thony and Charles S. Troia. 


JUST ONE WAY 


© 


profit by their experiences. 
| “We are indebted to many whole- 
salers for their ideas and sugges- 
tions, but especially to Dennis Supply 
on ‘ Co. in Sioux City, Iowa,” Lee says. 
oe es Directly behind the counter are 
bins for copper and brass fittings, 
while v-belts are conveniently sus- 
pended behind the display ledge. Be- 
hind this is the shop area where Lee 
Equipment repairs open compressors 
on a wholesale basis. . 

Lee, incidentally, has been repair- 
ing refrigeration equipment on a 
wholesale basis for the past 14 years, 
and entered the parts wholesaling 
business four years ago. Just re- 
cently the firm sold out its hermetic 
rebuilding department so it could con- 
centrate more of its efforts on the 
sales end, Lee explained. 

Also in the rear of the store is 
warehouse stock area totaling 900 
sq. ft. with the floor being at truck 
loading height. The stock room area 
is relatively small, but Lee points out 
that “most of our stock is kept on 
display right out in front where the 
customers can see it.” 

Also somewhat unusual 
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TO REACH 
THIS WA 


plan to COME... 


NEW PRODUCTS 


NEW IDEAS 


You'll certainly want to 
visit this great Exposition. 
It's an incomparable 
“refresher’’ course... 
and a means of learning : 
about the latest developments in 
, heating, ventilating and conditioning 
air in industrial plants, offices, homes 
. . . In buildings of every type. 


“isa 
RECEIVER 

tubing walls, both highside and lows 
side. What other method can do that? 
You’re sure you’ve found the mois- 
ture when you use Thawzone. 


Water trapped in the receiver, or 
anywhere else, can only be reached 
with a liquid drier. How can you tell 
whether water is trapped in the sys- 
tem? You can’t. So you can’t be sure 
you’re reaching all the moisture un- 
less you use a liquid drier . . . Thaw- 
zone. 

Wherever moisture goes, Thaw- 
zone goes, too. It reaches the expan- 
sion valve, the receiver, the coil, the 


Did you know that only Thawzone 
actually eliminates water permanent- 
ly? Other methods hold water and 
sometimes release it later. The water 
removed by Thawzone cannot possi- 
bly return. Fewer callbacks for you. 


More than 200 exhibitors and their 
technical staffs will be there to pass 
along new short-cuts to increased 
economy and efficiency. You'll come 
away with a mint of sound, practical 
IDEAS . . . IDEAS you might never 
get in any other way. 


in this 


Use Thawzone in “Freons”, me- 
thyl chloride, “Carrene” or isobu- 
tane. 1 teaspoonful (4% oz.) per 
pound of refrigerant. Use half as 
much in hermetic units. Highside 
Chemicals Co., Colfax Ave., Clifton, 


THAWZONE? 


LIQUID DEHYDRANT... 


I pea ue 
Conditioning ¥ 


As an engineer, manufacturer, con- 
tractor or distributor . . . you owe 


Two outstending innovations by 
Remco— Molded Du-Cal drierite 


discs as the ideal drying agent for 


it to yourself to be fully informed. . . EE 
to have the latest data on every 


liquid line application; cnd Spun 
Ends as the idea! leakproof. joint 
less body design. 
Available in either Flere End or 
Integral Sweat End Connections. 
In 1, 2, 3, & S Ton Capacities. 
Send for Litereture & Prices. 


STATE FAIR GROUNDS - DALLAS 
JANUARY 23-27, 1950 


means of conditioning air. So for 
profits and progress, plan definitely 
to attend. 


Under Auspices of American Society 
of Heating and Ventilating Engineers 


INCORPORATED 
Management International Exposition Company, Grand Céntral Palace, New York.17, N.Y R EMCO ZELIENOPLE PA E 
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What's New 


6-Qt. Ice Cream, Custard Freezer Claims Lowest Price 


Lipman Cooler Operates 
Through Furnace Ducts 


BELOIT, Wis.—A residence cooler 
was recently introduced by the Gen- 
eral Refrigeration Div., Yates- 
American Machine Co., here, that is 
claimed to air condition the average 
size home at a very nominal cost. 

The L-310 residence cooler operates 


through the duct work of a blower 
type warm air furnace, saving the 
expense of extensive remodeling and 
structural changes. 

The unit is placed in the basement 
where it is out of the way and con- 
venient to water and electrical con- 
nections. 

The cooling coils are four rows 
deep for maximum cooling and de- 
humidification. All air, whether re- 
circulated or outside, passes through 
permanent, cleanable filters where 
dust, pollen, and other particles are 
removed. 

The cooled air is then forced 
through the ducts by a large capac- 
ity blower. 

The compressor is a reciprocating, 
heavy duty 3-hp. Lipman unit. Extra 
quietness is assured by a thick layer 
of rigid insulation. 


See 
ese 
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| HIGH 
AND 

LOW BOY 

q MODELS 


* LARKIN 
WALL 
HUMI-TEMP 


Quality speaks a language every- 
body understands. Wholesalers, 
dealers, and users alike know that 
the name Larkin means quality— 
of workmanship, materials, and 
performance. 6 


Manufacturers of the original Cross-Fin 
Coil — Humi-Temp Units — Evaporative 
and Air Cooled Condensers — Air 
Conditioning Units and Coils —Direct Ex- 
pansion Water Coolers — Steel Vacuum 
Plate Coils — Heat Exchangers. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


Saas tec 


(AKIN GOS ~~ 


9 MEMORIAL DR.,S.E. > ATLANTA, 


ROCKTON, Ill.—A new 6-qt. ice 
cream and frozen custard freezer at 
the lowest price in history has just 
been announced by Tekni-Craft here, 
manufacturer of Taylor ice cream 
freezers. 

Called the model 60, the new 
freezer is priced at $898 f.o.b. fac- 
tory. It comes complete with self- 
contained hermetically sealed con- 
densing unit. 

The freezer is of the direct ex- 
pansion, flooded type that freezes 
faster because the refrigerant makes 
direct contact with the stainless steel 
inner shell, according to the manu- 
facturer. 

The beater is the new Taylor 
“Golden Gusher’ type. Freezer con- 
trols include an automatic expansion 
valve, external dial to select tem- 
perature desired, and an automatic 
temperature control to keep freezer 
contents ready for immediate serv- 
ing. : 

A toggle switch is provided to op- 
erate the beater alone. An external 
signal light shows when the refrig- 
eration is on. 

The complete unit measures 35 
in. wide, 31%, in. deep, and 325 in. 
high. 


Allen-Bradley Adds Two 
Larger Solenoid Starters 


MILWAUKEE—tThe standard line 
of Bulletin 709 alternating current, 
across-the-line solenoid starters made 
by Allen-Bradley Co. here has been 
extended by the addition of two new 
larger units, sizes 6 and 7. 

The size 6 draws 600 amperes 
and is rated at 200 hp] at 220 volts 
and 400 hp. at 440-550 volts. The 
size 7 draws 900 amperes and is 
rated 300 hp. at 220 volts and 600 
hp. at 440-550 volts. 

The switch construction follows the 
familiar solenoid design that has been 


standard for Allen-Bradley sizes 0 to 
5 inclusive. 

Both units have the one-piece mag- 
netic plunger which operates with a 
vertical straight line motion. The 
fully enclosed double break, silver 
alloy contacts require no cleaning, 
filing, or dressing. 

The solenoids are energized with 
direct current drawn from a self- 
contained selenium rectifier. Both 
starters have adjustable thermal 
overload relays. 6 

The open type size 6 starter is 
less than 25% of the size of the con- 
ventional starter of equivalent rat- 
ing, the company stated. The steel 
enclosing cabinet requires only 58% 
of the usual floor space. The size 7 
starter is even smaller proportion- 
ately. , 

All terminals and wiring are ac- 
cessible from the front. There is no 
back-of-panel wiring. 


pressure, 


Air Conditioning 


UNITS 


Backed by a program 
of Salestraining. 
National Advertising, 
Dealer Aids. 


TYPHOON Air Conditioning Co.., Inc. 


794 Union St. « Brooklyn 15, N. Y. 
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| Walk-In, Reach-In Box Built In 2 Dovetailing Parts 


Constructed in two parts, 
this Super-Cold self-con- 
tained reach-in, walk-in 
unit will pass through any 
38-in. doorway for instal- 
lation on the site. 


* * cg 


Square Tub, Full Apron 
On ABC Wringer-Washer 


PEORIA, Ill—A new ABC model 
wringer-type washer of square tub 
design and with a full apron to the 
floor will soon make its appearance 
in dealers’ showrooms, it was an- 
nounced recently by H. W. Altorfer, 
vice president and general manager 
of Altorfer Bros. Co. here. 

Designated Model 420, the washer 
has a new wringer which is cast in 


one-piece aluminum alloy. This is 
said to provide “greater rigidity and 
corrosionproof qualities.” 

The wringer incorporates a special- 
type mechanism for releasing roll 
pressure. Only four coil springs, ap- 
proximately three inches high, might 
require replacement, the company 
said, adding that this can be accom- 
plished “at a few cents cost.” 

“Four individual springs, two at 
each end of the roll, provide equalized 
enabling more thorough 
wringing of: the clothes,” it was 
stated. 

Other features of the washer in- 
clude ABC’s agitator washing princi- 
ple, a timing clock, and the com- 
pany’s gear case mechanism ‘which 
enables the starting or stopping of 
washing with the gears always in 
mesh.” 


* * 8 


Ice Cream Cabinet Line 
Boasts More Capacity 


UTICA, N. Y.—A new line of ice 
cream cabinets has just been an- 
nounced by the refrigeration division 
of Savage Arms Corp., here. 

Modern, streamlined design has 
been applied to the exterior of the 
cabinets. Ends are flush, with no 
screws, for in-line installation. The 
lids are of a light, durable white 
plastic. Knobs are offset. The top is 
of stainless steel. 

Interior design affords 10 to 30% 
greater bulk-ice-cream capacity. Re- 
frigerated partitions between com- 
partments, a characteristic of former 
Savage cabinets, have been retained, 
as have the all-steel construction and 
glide-out compressor. 

There are seven models of the new 
design—4, 6, 8, 10, and 12-hole 
double row, and 3 and 4-hole single 
row. Four remote-type models and 
two “double-duty” merchandising 
cabinets complete the Savage line 
for 1950. 


4) 
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LOS ANGELES—Super-Cold Corp. 
here, recently introduced a new self- 
contained walk-in, reach-in combina- 
tion refrigerator that is said to 
“practically eliminate installation 
costs.” 

The case is built in two dovetail- 
ing parts, which will enter any 
standard 38-in. door without remov- 
ing doors or making any special ar- 
rangements, according to the com- 
pany. The two sections are put to- 
gether after they are inside the store 
at place of installation. 

Only one simple tool, an angle 
socket wrench, is required to install 
the refrigerator, Super-Cold pointed 
out. All refrigeration is completely 
installed at the factory. 

Other features are baked enamel 
exterior, ‘“extra-heavy’ insulation, 
vertical fluorescent stage-lighting, 
polished aluminum corner and mould- 
ing trim, triple non-sweating glass 
doors with heavy duty hardware and 
air-cell rubber gaskets, and fully- 
adjustable shelves. 

The case is called ‘“The Aristocrat.” 
Literature and complete details are 
available from Super-Cold, 1020 E. 
59th St., Los Angeles 54. 


Self-Service Meat Case 
Has Rear Filling Feature 


ST. LOUIS—Hussmann Refrigera- 
tion, Inc., has introduced a new rear 
fill case to round out its line of self- 
service meat refrigerators. 

The Model OS case has a white 
porcelain front plus stainless steel 
trim. It uses a new Hussmann forced 
air circulating system with automatic 
defrost, and 


is designed with a» 


Vacuum Cleaner Sales Total 
253,516 Units In November 


CLEVELAND—A total of 253,516 
household vacuum -cleaners were sold 
during November by manufacturers, 
C. G. Frantz, secretary-treasurer of 
the Vacuum Cleaner Manufacturers’ 
Association announced recently. 

This figure approached the 255,080 
sold in November of last year and 
was only slightly below the 272,520 
sold in October of this year. 


Cook Heads Sales Training 
Dept. for American Kitchens 


CONNERSVILLE, Ind. — Kenneth 
R. Cook, formerly assistant distribu- 
tion manager for American Kitchens 
has been named director of a newly 
established sales training department, 
F. F. Duggan, general sales manager 
of the American Central Div., Avco 
Mfg. Corp., has announced. 

Cook will now devote his entire 
time to the development of a com- 
prehensive and_ continuing sales 
training program for American 
Kitchens dealers and _ distributors, 
Duggan said. 


West, South Florida Dealers 
View 1950 Hotpoint Line 


JACKSONVILLE, Fla.—A_ week- 
long sales meeting for Hotpoint 
dealers from west and south Florida 
was held recently at the offices of 
General Electric Supply Corp., here. 

C. S. Hackett, Jacksonville branch 
manager, said the dealers were 
given a preview of the complete line 
of 1950 Hotpoint home appliances. 
Alvin C. Bailey and Robert R. 
Barnes, Hotpoint appliance sales rep- 
resentatives, assisted Hackett in con- 
ducting the meeting. 


Engberg Named Asst. Buyer 
For Chicago 3 Store Group 


CHICAGO—Robert Engberg, who 
was formerly assistant store man- 
ager for the Liberty Furniture & Ap- 
pliance Co. chain here, has been ap- 
pointed assistant appliance buyer for 
the “Three Store Group” operating 
appliance stores throughout Chicago 
and Cicero. 

Engberg is a veteran in appliance 
merchandising, having been asso- 
ciated with the large People’s Out- 
fitting Co., Joliet, Ill, and many 
other large stores. 


Business Name Filed 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the L. K. Sweeney Heat- 
ing Co., 198 Auburn St. here. 


double blower. 

The case is made in 10-ft. 9-in. 
sections without ends for continuous 
display. It measures 11 ft. 3 in. 
with ends. Another feature is the 
bottom refrigerated storage in lower 
rear of case. 

This model will be available Feb. 1, 
the company said. 


Dairy Cases Use New 
Coiling, Diffusing Idea 


MARSHALL, Mich.—Sherer-Gillett 
. Co. has started shipments to its dis- 
tributor organization of Sherer 1950 
models 2806 and 2906, double and 
triple deck self-service dairy dis- 
play cases, the company announced. 

Both models are designed so that 
they may be joined in 6-ft. units for 
continuous display of any length. 

It is claimed that the iadividual 
cases will operate satisfactorily in a 
90° room using only a %4-hp. condens- 
ing unit. Operating efficiency and 
economy is said to be accomplished 
through company developed coiling 
and diffusing principles featured as 
“atomized air with directional flow.” 

Air circulation is broken up and 
flow is regulated both as to speed 
and display section. Return air ducts 
assure adequate refrigeration for 
each shelf. 
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Big PRICE CUT 
LIST REDUCED '/2 


JEWETT 
FREEZER 


@ From $14.95 to $9.95. 
Now every serviceman 
should sell one on 
every Home Freezer 
call. It’s a “push over” sale where valuable foods 
have been threatened by a breakdown. ; 
Every home freezer owner needs this warning 
device of mechanical failure. You know the owners. 
They need the Sentry. “ 
Self-contained...installed in two minutes... posi- 
tive action...no thermostat...battery operated with 
5 year battery life...100 hour buzzer operation... 
extra profit margin...write for complete story. 


JEWETT ASSOCIATES 


1053 MAIN STREET BUFFALO 8, N. Y. 


MOTOR-BASE 
ADAPTERS 


Be ready for that 
emergency; carry a 
spare set of motor 
adapters in your 
service kit. 


Vg to % hp.—101-D 
Y_ to % hp.—102-C 
1 to 3 hp.—103-C 


SERVICEMEN SEE YOUR JOBBER 


Motor Adapter Corporation 


4730 JOY ROAD 
DETROIT 4, MICHIGAN 
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A Small Meeting Makes Plans for a Good-Sized Area 


A type of company that has played 
an important part in the growth of 
the commercial refrigeration indus- 
try is the manufacturer’s agent type 
of firm that represents a number of 
manufacturers in a given territory of 
considerable size. Such a firm is the 
Clark Bridgman Co. of Chicago, 


which provides representation in sev- 
eral midwest states to wholesalers 
and other factors. Meetings are held 
throughout the year—such as the one 
shown here in which products and 
plans for 1950 were discussed—with 
officials of the manufacturing firms. 

Left to right in the above picture 


are Harry Bargeman of the Bridgman 
Co.; Frank Carney and C. A. Mac- 
Arthur of Bush Mfg. Co.; Clark 
Bridgman, Dick Kenney, and Charles 
Melcher of Bridgman Co.; E. D. Hal- 
-sey, Universal Cooler; and Art Reed 
and Dick Stoley both of the Bridg- 
man Co. 


2 Firms Named To Handle 
Patterson-Kelley Line 


EAST STROUDSBURG, Pa.—The 
Patterson-Kelley Co., Ine. here, 
manufacturer of heat transfer equip- 
ment for industrial uses, recently 
announced the appointment of direct 
representatives for its air condition- 
ing, refrigeration, and heating equip- 
ment in Texas and Arizona. 

Alfred C. Baechlin of A. C. Baech- 
lin Co., Phoenix, Ariz., will represent 
the firm in the state of Arizona. He 
has been connected with tthe air 
conditioning field since 1932. 

J. R. Dowdell & Co., with offices 
in Dallas and Houston, Tex., will 
handle Patterson-Kelley equipment in 
the metropolitan areas of these two 
cities. J. R. Dowdell is owner of 
the Texas firm. 


6, A. Thomson Represents 
Dean In 9 Southern States 


BROOKLYN—George A. Thomson, 
of Memphis, Tenn., has been appoint- 
ed district representative for Dean 
Products, Inc. here, 
it was announced 
recently. 

The complete 
line of Dean evapo- 
rators, cylinders, 
tanks, and special 
stainless’ steel 
plates will be han- 
dled by his office. 

Thomson was as- 
sociated for many 
years with Carrier 
Corp. His experi- 
ence also covers an extensive period 
in ice cream and frozen food field. 

Thomson’s territory will include 
Tennessee, North and South Carolina, 
Georgia, Florida, Alabama, Arkansas, 
Mississippi, and Louisiana. 


G. A. Thomson 


Care Urged In Installing 
High Velocity Systems To 
Avoid Problem of Noise 


CHICAGO—Air as used in venti- 
lating and air conditioning systems 
can and will be handled at velocities 
from three to four times higher than 
those commonly employed today. Just 
as the handling of steam and liquids 
at greater speed has been a pro- 
nounced trend, so will air be moved 
at higher velocities. Today, economic 
considerations do not permit the use 
of building space for large ducts 
where smaller ones will suffice. 

This opinion was expressed by 
Thomas H. Urdahl in a talk before 
members of the [Illinois Chapter, 
American Society of Heating and 
Ventilating Engineers. A consulting 
engineer in Washington, D. C., and 
during the war in charge of heating, 
ventilating, and air conditioning in 
vessels of the U. S. Navy, he cited 
a number of examples, both commer- 
cial and naval, where high velocity 
systems have been used successfully. 

Urdahl, who was consultant for 
the air conditioning installation in 
the Chamber of Commerce Bldg. in 
Washington, showed a number of 
slides picturing the installation work. 
In order to conceal all work, marble 
slabs were removed, air ducts in- 
stalled, and the marble replaced. Be- 
cause of cramped spaces, aluminum 
tubing, originally developed for irri- 
gation piping, was used to convey 
dehumidified air to the various rooms. 
Separate provision was made for 
sensible cooling in each room. 

After pointing out some of the sub- 
stantial savings in installation costs 
which can be effected by these sys- 
tems, Urdahl mentioned precautions 
to be taken in order to avoid ob- 
jectionable noise. Sharp edges, sheet 
n etal screws, etc. should not protrude 
into the air stream, thus ordinary 
dimpers are not satisfactory. 

He recommended the use of orifice 
pates between flanges. For the 
Siarper turns splitters or vaned 
t.rns should be used. With proper 
atention to details, high velocity 
dicts do not constitute a noise prob- 
km. In the vicinity of air terminals, 
h: recommends that velocities be re- 
d iced. 


Lott Represents Utica GECC 


BOSTON — Harry Lott, Jr., has 
heen appointed local representative 
of the General Electric Credit Corp. 
‘. Utica, N. Y., according to H. F. 
‘otz, northwestern district manager 
here. 


Elastomer Reaction 


Study at Kinetic Indicates How Halohydrocarbons Affect 
Swelling, Loss of Elasticity with Gaskets, Etc. 


CHICAGO — Significant data that 
can be used as a guide for estimat- 
ing what effect the “Freons” and 
other halohydrocarbons will have on 
the properties of elastomers employed 
in gaskets, insulation, hose connec- 
tions, and the like, was presented at 
the forty-fifth annual meeting of the 
American Society of Refrigerating 
Engineers by B. J. Eiseman, Jr., of 
Kinetic Chemicals, Inc. 

The problem of determining how 
much swelling, what changes in elas- 
ticity, and other changes will occur 
when an elastomer comes in contact 
with a refrigerant is an important 
one in the design of refrigerating 
equipment. 

This is complicated by the fact 
that, as Eiseman pointed out, “a 
variety of elastomers are available 
for these applications, and the manner 
in which they are affected by halohy- 
drocarbons differs greatly, depending 
on both the elastomer and the hy- 
drocarbon.” 

Heretofore, he also indicated, there 
had been relatively little data avail- 
able on the subject until the report 
on these tests, which measured nearly 
200 combinations of elastomers and 
halohydrocarbons. 

Included were such elastomers as 
Neoprene Types GN and RT, Buna 
N, rubber, and others, and numerous 
liquids (the several “Freons,”’ carbon 
tetrachloride, methyl choride, methy- 
lene chloride, etc.). 

Some of the observations made by 
Eiseman regarding tests as to the 
increase in length of Neoprene Type 
GB, Buna N, rubber, and GR-S were 
as follows: 

“1. In the chloride-hydrogen com- 
pounds, swelling is generally a maxi- 
mum in chloroform, and is high in 
carbon tetrachloride and in methylene 
chloride, being lower in methyl 
chloride. 


“2. When fluorine atoms are suc- 
cessively substituted for the chlorine 
atoms in carbon tetrachloride, a de- 
crease in swelling results. The swell- 
ing is still considerable in most cases 
in ‘Freon-11’ but becomes much 
smaller in ‘Freon-12’ and very small 
in ‘Freon-13.’ 

“3. Substitution of hydrogen for 
chloride (to leave only one hydrogen 
atom in the molecule) leads in gen- 
eral to increased swelling. 

“4. However, substitution of a 
second hydrogen for chlorine, to give 
two hydrogen atoms in the molecule, 
leads to a decrease in swelling.” 

He further said that “the swell- 
ing in highly fluorinated hydrocar- 
bons is very small, as was to be ex- 
pected from the data on the meth- 
anes.” 

The swelling of the elastomers was 
measured at room temperature and at 
the vapor pressure of the liquids, al- 
though a few tests were made on 
the effect of high temperature. These, 
however, showed little effect with 
“Freon-12” and “Freon-22”, accord- 
ing to Eiseman. 

“As an example of the application 
of swelling data,’ he _ explained, 
“consider the choice of an elastomer 
for shaft seal gaskets in a ‘Freon- 
22’ refrigeration unit. Both mechani- 
cal strength and oil resistance are 
necessary for this purpose. 

“For these properties, Buna N 
would be a good choice. However, 
Buna N shows a linear swelling of 
26% in ‘Freon-22’ corresponding to a 
volume increase of 100%, so it would 
be necessary to determine if its physi- 
cal strength in this swollen condition 
is adequate. 

“Neoprene Type GN has the re- 
quired mechanical strength and has 
a linear swelling of only 2.4%, cor- 
responding to a volume increase of 
about 7.5%, which is quite accept- 


Air Conditioning of 7 Fighting Ships Announced 
By Carrier In Series of New Marine Contracts 


NEW YORK CITY—Contracts for 
the complete air conditioning of 
seven new fighting vessels, including 
four destroyers and three submarines, 
have been awarded Carrier Corp., it 
was announced recently. 

The contracts also include provi- 
sions for the complete ship stores 
refrigeration of the seven vessels. 

Two of the air conditioned destroy- 
ers are being constructed by the 
Bethlehem Steel Co., Shipbuilding 
Div., at Quincy, Mass., and the other 
two by the Bath Iron works at Bath, 
Me. The submarines are being built 
at the Portsmouth Naval Shipyards, 
Portsmouth, N. H. 

The four destroyers are all of what 
is known as the 927 plan. Their 
dimensions are: length, 493 ft.; beam, 
50 ft.; with a standard displacement 
of 3,675 tons. All their vital and 
living compartments are being air 
conditioned. 

The completely air conditioned sub- 
marines will be 262 ft. long, with a 
beam of 27 ft. and surface displace- 
ment of 1,560 tons. 

Carrier previously had announced 
contracts for the air conditioning 
and refrigeration of five new luxury 
liners, refrigeration of an undisclosed 
number of tankers, and the conver- 
sion of cargo ships into refrigerated 
vessels. 

Two of the luxury liners are for 
the American Export Lines, and are 
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being constructed by Bethlehem at 
Quincy. These are the Constitution 
and the Independence, which when 
finished and fully fitted will repre- 
sent a total investment of about 
$50,000,000. The ships each measure 
638 ft. over-all, rating at 20,000 tons, 
and are designed to accommodate 
1,000 passengers. 

Other Carrier contracts announced 
were for three new ships to be added 
to the American President Line. 
These are the President Jackson, 
President’ Adams, and President 
Hayes. Each vessel is equipped with 
special marine-type dual _ suction 
centrifugal compressors to provide 
for complete air conditioning of the 
entire vessel, as well as complete 
refrigeration for ships stores and 
cargo compartments, the latter to be 
suitable for 10° below zero. 

Conversions with refrigerating 
equipment include cargo vessels for 
the Waterman Steamship Co., Mobile, 
Ala., and the Grace Lines, New York. 


Midwest Electric Chartered 


OMAHA, Neb.—Midwest Electric 
Supply Co. of Omaha has taken out 
a Nebraska charter to distribute elec- 
trical appliances and supplies. Au- 
thorized capitalization is $100,000 
and directors are J. R. Swenson and 
Robert W. Turner. 
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able. Neoprene Type GN, however, 
is swollen by oils of low aniline point. 
On the other hand it is not swollen 
by oils of high aniline point. Thus 
a practical choice of components is 
Neoprene Type GN for the gasket, 
used with an oil of high aniline 
point,” suggests Eiseman. 


Among the other factors studied 
in the tests was that of extraction of 
elastomers used in mechanical rubber 
goods applications such as gaskets 
and hose tubes. 


Dee Is Elected Head 
Of Eastern RSES Group 


ELMIRA, N. Y.—Earl Dee of 
Corning was recently named presi- 
dent of the Southern Tier Chapter, 
Refrigeration Service Engineers 
Society here. 

Other officers elected were: Karl 
Krug, Sr. and Leonard Dee of Corn- 
ing, vice presidents; Donald Adair, 
secretary; Harold Beach of Ithaca, 
treasurer; and Daniel Mahar, ser: 
geant-at-arms. 


Esselen Becomes Research 
Div. of U. S. Testing Co. 


HOBOKEN, N. J.—The integration 
of the United States Testing Co., 
Inc., here, and the Esselen Research 
Corp. of Boston was announced re- 
cently by Allen L. Brassell, and Dr. 
Gustavus J. Esselen, presidents of 
the two organizations. 

On Jan. 1, 1950, the Esselen Re- 
search Corp. will become the Esse- 
len Research division of the United 
States Testing Co., Inc., and will 
continue its operations in Boston 
under the direction of Dr. Esselen. 

This merger is said to make avail- 
able to industry a unique combination 
of research personnel, facilities, and 
experience, and it multiplies the 
scope and potentials of both organi- 
zations. 


The United States Testing Co. op- 
erates an _ engineering laboratory 
which offers a research and testing 
service for air conditioning, filtering, 
refrigerating, heating, ventilating, 
and industrial machines. 


or study. 


INEXPENSIVE 


THEORY 


114 illustrations. 


DIAGRAMS 


for all the popular makes. 
Price $1.00. 


DETAILED DATA 


Hermetic, 


Dayton (Niagara), 


pages. Price $1.00. 


HOUSEHOLD REFRIGERATION 


You can use these books 


for reference, review, 


HANDY, PRACTICAL, 
AUTHENTIC, AND 


MANUAL NO. 1—The theory and principles of refrigera- 
tion explained in simple terms. Characteristics of common 
refrigerants. Construction and operation of the major 
component parts of a household refrigerator. 
6 tables and charts. Price $1.00. 


MANUAL NO. 2—Diagrams show how to distinguish the 
difference between the fundamental types of systems. 
Detailed instructions regarding the proper methods of 
installing and servicing each type. A comprehensive guide 
128 pages. 


MANUAL NO. 3—Detailed data on methods of servicing 
several special refrigerators including Allison, ElectrICH, 
Holmes, U. S. Hermetic, Majestic Conventional, Majestic 
Socold, Iroquois, and Welsbach. 
59 illustrations. Price $1.00. 


SERVICE INFORMATION 


MANUAL NO. 4—Service information on 12 makes of 
household electric refrigerators including Absopure, Apex, 
Atwater Kent, Coldspot (Sunbeam and Sears), Copeland, 
Fairbanks-Morse, Graybar Ilg-Kold, 
Iceberg, Liberty, Rice, and Servel. 129 illustrations. 128 


Order from your parts wholesaler 


Business News Publishing Co., Detroit, Mich. 


. MASTER 
SERVICE 
_ MANUALS _ 


HOUSEHOLD 


REFRIGERATION 


144 pages. 


179 illustrations. 


144 pages. 
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World Import Restrictions Affecting Air 
Conditioning & Refrigeration Equipment 


(10. Switzerland Through Yugoslavia) 


available, late 


With this article we present another in the special series 
of studies on the present-day import regulations pertaining to our 
industry. This information has been collected from all parts of 
the world with the active assistance of the U. S. Department of 
Commerce, Washington, D. C., and its District Office in Detroit. 
American export figures for the year 1948 will be added. Our 
readers are advised to retain these articles, as they appear, as 
a similar publication has, so far, not appeared in the press. 

The countries will be treated in alphabetical order. Wherever 
information—dated June to August, 1949—on 
developments of imports of the products of this industry from 
the United States will be added. 


By Eugene Hesz, International Market Analyst and Instructor, 
University of Detroit 


SWITZERLAND 


Switzerland has introduced import 
licenses for certain products, espe- 
cially those which are subject to 
governmental distribution. According 
to the latest information available 
(fall, 1949), domestic and commercial 
refrigerators and related equipment 
are not restricted. 

There is no difficulty in obtaining 
foreign exchange, Switzerland being 
actually the only country in the 
world where the American dollar is 
often quoted somewhat under par, as 
there is in fact an oversupply of 
dollars. Therefore, it appears logical 
that payments are effected very 
promptly. 

In 1948, we exported to Switzer- 
land 5,006 domestic refrigerators 
which brought $733,000; parts for 
same for $83,000; self-contained com- 
mercial refrigerators for $128,000; 
mechanical commercial refrigerators 
for $16,000; miscellaneous air condi- 
tioning and refrigeration equipment 
for $242,000; self-contained air condi- 
tioning units, both domestic and com- 
mercial, for $32,000; auxiliary equip- 
ment for $178,000; assembly parts 


for $8,000; replacement parts for 
$47,000; and ice making equipment 
for $96,000. 

These exports add up to $1,563,000. 


SYRIA AND LEBANON 


All exports to these countries, in- 
cluding equipment from our indus- 
tries, require import licenses and 
exchange permits. The exchange 
situation in Syria continues to be 
very poor, few payments coming in. 

Regarding Lebanon, the New York 
Chase Bank informs us that the ma- 
jority of items were settled soon 
after arrival of goods, whereas the 
payment of others suffers varying 
delays. The exchange situation re- 
mains difficult. 

Since both these countries have 
instituted within the last two years 
their separate economic frontiers, the 
exports of air conditioning and re- 
frigeration equipment are also pre- 
sented separately by official Ameri- 
can statistics: 

We sent to Syria domestic refrig- 
erators for $39,000; parts for same 
for $2,000; commercial refrigerators 
for $15,000; miscellaneous equipment 


© 


for $4,000; auxiliary equipment for 
$27,000; assembly parts for $6,000; 
and ice making equipment for $6,000. 
The total for Syria is $99,000. 

The exports to Lebanon contained 
domestic refrigerators for $347,000; 
parts for same for $18,000; commer- 
cial refrigerators for $125,000; mis- 
cellaneous air conditioning and re- 
frigeration equipment for $170,000; 
auxiliary equipment for $24,000; as- 
sembly parts for $3,000; replacement 
parts for $2,000; and ice making ma- 
chinery for $15,000. Altogether, this 
adds up to $704,000. 


TURKEY 


Exports to Turkey require import 
licenses and, in addition, a special 
exchange license from the Control 
Office. . 

Refrigerators are on the authorized 
list of imports into Turkey, but the 
steady decline in the country’s 
foreign exchange resources, particu- 
larly dollars, has sharply reduced im- 
ports of these and other products 
from the United States. 

The dollar situation has deterior- 
ated further in the course of 1949. 
However, it is known that the gov- 
ernment is in touch with officials of 
the International Bank of Recon- 
struction and Development concern- 
ing the possibilities of a loan in 
connection with the expansion of the 
textile and paper manufacturing fa- 
cilities to be expanded by the govern- 
ment controlled Sumer Bank. 

Since private venture capital is 
also expanding—even if only moder- 
ately—private textile industries, the 
need for air conditioning equipment 
is obvious. The new plants built near 
Istanbul include cotton yarn, woolen 
yarn, and cloth mills, containing 
altogether 14,600 spindles. 

Proceeds of the majority of drafts 
on Turkish houses were received one 
to three months after arrival of 
documents, according to the above- 
mentioned New York source. 

Our exports in 1948 amounted to 
$248,000 in domestic refrigerators; 
$9,000 in parts for same; $54,000 in 
commercial refrigerators; $61,000 in 
miscellaneous air conditioning and 
refrigeration machinery; $22,000 in 
auxiliary equipment; $28,000 in re- 
placement parts; and $10,000 in ice 
making equipment. Total exports 
amounted to $432,000. 


UNION OF SOUTH AFRICA 


Regulations for this area include 
South-West Africa, Basutoland, Bech- 
uanaland, and Swaziland. 

Import licenses and exchange per- 
mits are necessary. Exchange per- 
mits are obtainable for merchandise 
which has been duly authorized for 
import. 

Refrigerating machinery and me- 


(hfuin 


Your products are in trim for a 
. race with keen competition only 
when they are handsome in every 
detail. That is where John Lees 
can help. John Lees stainless 
steel mouldings will give that 
perfection in detail which counts 
so much before the consumer’s 
critical eye. 


@ For moulding of quality at a sav- 
ing, let us make recommendations 
and estimates. Write for catalog. 


DIVISION of THE SERRICK CORPORATION 


Kilgore Avenue, Muncie, Indiana, U. S. A. 


~— ‘Ss . o kes 


chanically or chemically cooled re- 
frigerators (tariff item No. 139) are 
not on the list of prohibited imports. 
This report dates from early fall, 
1949. 

It appears advisable, in view of the 
new, general licensing requirements, 
that U. S. exporters should not effect 
any shipment to this region unless 
they have assured themselves that 
the foreign consignee in the Union 
has obtained a valid import license, 
or permit, as it is called in the Union 
of South Africa. 

The reason for this caution is the 
fact that as a result of the exchange 
quota regulations, many importers 
are hard pressed for dollar exchange, 
as many have already exceeded their 
quota for permitted imports for the 
entire fiscal year 1948 and 1949. 

Refrigerators falling under tariff 
item No. 139 are duty free, but air 
conditioning machinery, etc., from 
this country is classified under tariff 
item No. 107f, and is dutiable at 
the rate of 5% ad valorem. Ice 
making machinery (item No. 118g) 
pays a duty of 3% ad valorem, from 
this country. 

United States industry exported in 
1948, 51,856 domestic refrigerators 
for $7,696,000; parts for same for 
$686,000; 4,815 commercial refriger- 
ators for $1,164,000; miscellaneous 
air conditioning and _ refrigeration 
machinery for $884,000; domestic and 
commercial space air conditioning 


Models and sizes for 
every need—made by 
the world’s largest man- 
ufacturer of electric 
drinking water cool- 
ers. The EBCO Mfg. 
Co., 401 W. Town St. 
Columbus 8, O. 


units for $132,000; auxiliary equip- 
ment for $577,000; assembly parts for 
$46,000; replacement parts for $141,- 
000; and ice making equipment for 
$94,000. 

Our total imports of this industry 
to the Union of South Africa for the 
year amounted to $11,420,000. Exact 
specification of the above items may 
be found in the statistical world sur- 
vey concerning our industry’s exports 
to follow. 


UNITED KINGDOM 


Most imports into the United King- 
dom from the United States, includ- 
ing domestic and commercial refrig- 
erators, require covering import li- 
censes issued by the British Board of 
Trade, and in addition, exchange per- 
mits to make payment in dollars. 

Because of the balance of payments 
position and the consequent limited 
supply of dollars available for pur- 
chases from the United States, it 
is unlikely that the British govern- 
ment would issue many licenses to 
cover imports of refrigerators from 
a dollar area, particularly in view of 
the fact that the domestic produc- 
tion of refrigerators is quite high. 
While production has not met de- 
mand, it is considered adequate at 
the present time. 

Despite these difficulties, the Amer- 
ican refrigeration and air condition- 
ing industries sent to the United 
Kingdom in 1948 domestic refriger- 
ators for $117,000; parts for same 
for $308,000; commercial refrigera- 
tors for $72,000; miscellaneous air 
conditioning and refrigeration equip- 
ment for $101,000; auxiliary equip- 
ment for $184,000; assembly parts 
for $189,000; replacement parts for 
$39,000; and ice making machinery 
for $11,000. The total of these ex- 
ports was $1,021,000. 


URUGUAY 


Import licenses are necessary, but 
they carry automatically the right to 
the foreign exchange. 

The Uruguayan import restrictions 
and exchange controls were greatly 
tightened in the second part of 1947. 
All importers are required now to 
obtain an import permit from the 
Office of Export & Import Control 
before closing purchase contracts 
abroad. 

Otherwise, the importation of goods 
into Uruguay is prohibited. Even the 
opening of credits or the effecting of 
payments for imports by Uruguayan 
banks were made contingent on pres- 
entation of the import permit. 

Uruguayan consuls may legalize 
consular and shipping documents, 
covering any product only upon pres- 
entation of a copy of the import per- 
mit. The permits are valid for 240 
days from the date of the authoriza- 
tion. 

For purposes of establishing pref- 
erences in the allocation of foreign 
exchange all imported goods are 
classified into three categories in the 
order of their economic importance 
to the country. Several other factors, 
as availability of currency, special 
dates at which applications may be 
filed, and permit tolerances have been 
decreed and can be obtained by the 
American Republics Branch, OIT, 
Department of Commerce. 

From the detailed list of the three 
categories it appears that assembled 
electric refrigerators belong to class 
III, and are considered as luxuries. 
However, class I, containing the 
necessities, includes electrical appa- 
ratus needed for the preservation of 
health, etc., which fact accounts 
partly for our actual imports over 
the entire year of 1948, which follow. 


/ 
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Eighty thousand dollars for do- 
mestic refrigerators; $91,000 for 
parts for same; $32,000 for commer- 
cial refrigerators; $253,000 for mis- 
cellaneous air conditioning and re- 
frigeration equipment; $129,000 for 
domestic and commercial space air 
conditioning units; $186,000 for 
auxiliary equipment; $37,000 for as- 
sembly parts; $78,000 for replace- 


ment parts; and $19,000 for ice 

making machinery—a _ total of 

$905,000. j 
U.S.S.R. (RUSSIA) 


All exports to Russia require im- 
port licenses and exchange permits. 
The importing government agencies 
are responsible for securing their own 
import permit. 

All exchange is allocated by the 
State Bank upon receipt of the im- 
port licenses. Exports of products 
in the year 1948 were negligible. 


VENEZUELA 


There are no restrictions applica- 
ble to the importation of domestic 
and commercial refrigerators into 
Venezuela. It is estimated that there 
are between 35,000 and 40,000 do- 
mestic electric refrigerators there. 

Although post-war imports have 
been high, it is believed that an 
annual demand currently exists for 
approximately 3,500 domestic refrig- 
erators. Imports of commercial re- 
frigerators also have been high, but 
it is thought that an annual demand 
exists for approximately 750 com- 
mercial refrigerators of which 60% 
would be refrigerated counters, 
reach-in and walk-in cabinets, and 
40% water coolers, ice cream cabi- 
nets, and bottle coolers. 

This country exported in 1948 to 
Venezuela 26,554 domestic refriger- 
ators for $4,399,000; parts for same 
for $248,000; 8,214 commercial re- 
frigerators for $2,359,000; miscel- 
laneous air conditioning and refrig- 
eration equipment for $632,000; do- 
mestic and commercial space air 
conditioning units for $153,000; aux- 
iliary equipment for $509,000; assem- 
bly parts for $101,000; replacement 
parts for $75,000; and ice making 
equipment for $634,000. Total exports 
had a value of $9,110,000. 


YUGOSLAVIA 


Import and exchange permits are 
necessary for all products to be im- 
ported from the United States. Total 
exports from our industries have been 
of no importance. The few items 
which were sent from this country to 
Yugoslavia in 1948 will be listed 
later in comprehensive world statis- 
tics. 
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Less Space... | 


Cools Faster / 


bottle beverage 
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write 


IDEAL cooter corporation 
2953 EASTON AVE., ST. LOUIS 6, MO. 
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ACCURATE... 
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PRESSURE SWITCH 


Available for pressures between 30-in. vacuum 
Metal bellows operate a relia- 
ble snap action precision switch, which has no levers, 
hinges, or pivots. Range and differential can be 
easily adjusted in the field. Also, see the Bulletin 837 
Temperature Control. Write for full information. 
Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 
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NARDA Schedules 8 Panel Sessions -- 


(Concluded from Page 1, Column 3) 
gram include J. J. Nance, president 
of Hotpoint, Inc.; W. A. Blees, vice 
president and general sales manager 
of Crosley Div., Avco Mfg. Corp.; 
D. A. Packard, household sales man- 
ager, Kelvinator Div., Nash-Kelvin- 
ator Corp.; E. Carl Sorby, vice 
president of Roper Corp.; and Wal- 
ter Daily, sales manager of The 
Lewyt Corp. 

Among other speakers will be Joe 
Meek, manager of the Illinois Fed- 
eration of Retail Associations; 
Congressman N. M. Mason of Illinois; 
George F. Taubeneck, editor and 
publisher of AIR CONDITIONING & RE- 
FRIGERATION NEWS; and H. U. Mann, 
H. U. Mann Co., Chicago. 

The meeting is open to all dealers, 
whether members of NARDA or not, 
and to manufacturers, distributors, 
utility representatives, and others 
active in the industry. A program 
is being planned for those women 
in attendance who do not care to 
attend the business sessions. 

The complete program follows: 


SUNDAY, JAN. 15 

10:00 a.m.—Board meeting. 

7:00 p.m.—NARDA reception. 

MONDAY, JAN. 16 

7:30 a.m.—Breakfast, president’s 
report, election of board. 

9:00 a.m.—Opening of convention. 
Sounding the keynote, “Know How, 
Know Who,” President Lee Pryor. 

9:15 a.m.—‘‘The Dealer and His 
Suppliers Must Be Partners’”—W. A. 
Blees, vice president and general 
sales manager, Crosley Div., Avco 
Mfg. Corp. 

10:00 a.m.—‘“My Observations of 
the Appliance-Radio-TV Retail In- 
dustry”—Joe Meek, manager, Illinois 
Federation Retail Associations. 

10:40 a.m.—‘“Who Will Get the 
Business In 1950’—George Taube- 
neck, publisher, AIR CONDITIONING & 
REFRIGERATION NEWS. 

11:20 a.m.—“Dealer Sales Promo- 
tion and Advertising Ideas that As- 
sure Profitable Sales’—Walter Daily, 
sales manager, The Lewyt Corp. 

12:30 p.m.—Luncheon. “1950 Sales 
Promotion Plans of the Electrical 
Appliance Industry’—J. J. Nance, 
president, Hotpoint, Inc. 

2:30 p.m.—Panel: “Hiring, Train- 
ing, Compensating Salesmen”—C. L. 
MacNeal, Wolff & Marx Co., San 
Antonio, Tex.; Harold Shapiro, Sam- 
son’s Good Housekeeping Stores, 
Milwaukee; Dan Packard, household 
sales manager, Kelvinator. 

3:30 p.m.—Panel: “Three Most 
Perplexing Problems Facing the Dis- 
tributor. How They Affect the 
Dealer. In What Way Can They Be 
Solved”—H. U. Mann, H. U. Mann 
Co., Chicago. (Two more panel 
participants to be added later.) 

4:30 p.m.—Panel: “Sales Promo- 
tion Ideas that Click’—H. L. 


‘SELL UP 


or 


OW ENS*SCORNING 


FIBERGLAS 
§ The Universal 


Appliance 
f Insulation 


$ an @xXfira feature 
§ for extra sales 


Dept. 107-A-2 
OWENS-CORNING FIBERGLAS 
CORPORATION, TOLEDO 1, OHIO 


Available from 
1/2 to 10 H.P. 


CLEANABLE 
DOUBLE-TUBE 

COUNTER-FLOW 
WATER-COOLED 


Write for literature 


de Mitchell 


BESSEMER BLDG. 
PITTSBURGH 22, PA. 


Frankel, Frankel’s Appliances, Hunt- 
ington, W. Va.; James R. Butler, 
Free Sewing Machine Co., Rockford, 
Ill.; Al Robertson, Westinghouse Ap- 
pliance Stores, Oklahoma City, Okla.; 
Frank Monette, Beaudry & Monette, 
Inc., Lowell, Mass.; John Mooney, 
Broyles Electric Co., Marion, Ind.; 
Charles D. Newton, Northern Appli- 
ance Co., Freeport, Iil. 

7:00 p.m.—Association annual ban- 
quet. James Gheen, New York City, 
and another speaker to be announced. 


TUESDAY, JAN. 17 
7:30 a.m.—Breakfast: Open dis- 
cussion on questions submitted in 
advance of the breakfast session. 
9:00 a.m.—Panel: “Operating a 


Service Department at a Profit’”—. 


Wallace Johnston, Wallace Johnston 
Appliances, Inc., Memphis, Tenn.; R. 
S. White, Eastern Electric Corp., 
Norfolk, Va. (One more panel par- 
ticipant to be added later.) 

10:00 a.m.—Panel: ‘“‘What Can the 
Dealer Do About Reducing His Costs 
of Doing Business’—B. F. Hannah, 
Grabe Electric Co., Tucson, Ariz.; 
William Murray, William Murray Ap- 
pliances, Paoli, Pa. (One more panel 
participant to be added later.) 

11:00 am.—Panel: “Fair Trade 
Pricing Can Succeed In Our Indus- 
try’—Norval Trimborn, Fair Trade 
Legal Specialist, Chicago; Maurice 
Mermey, Bureau Education on Fair 
Trade, New York City. 

12:30 p.m.—Luncheon: E. Carl 
Sorby, vice president, Roper Corp.— 
“1950 Sales Promotion Plans of the 
Gas Appliance Industry.” 

2:30 p.m.—Panel: “Successful Han- 
dling of Trade-Ins’—Robert Dowd, 
Dowd’'s Appliance Co., Chevy Chase, 


Md.; Charles E. Gerhard, Gerhard’s, 


Philadelphia. (One more panel par- 
ticipant to be added later.) 

3:30 p.m.—Panel: “Selling TV- 
Radio Profitably’—Antony Wright, 
chief engineer, Magnavox; Milton 
Shaff, Jerrold Electronics, Inc., Phila- 
delphia; Tim Alexander, service man- 
ager, Motorola, chairman, RMA Serv- 
ice Committee; Mort Farr, dealer. 


Union Elections - - 


(Concluded from Page 1, Column 3) 


3. At hearings in Dayton, started 
earlier, David Sachs, an NLRB trial 
examiner, rejected a motion to dis- 
miss a request for a bargaining elec- 
tion at five General Motors plants, 
including the Frigidaire plant here. 
The rejection followed deliberations 
on whether or not the UEW’s present 
contract with General Motors barred 
elections now. 


Weather Conference - - 


(Concluded from Page 1, Column 4) 


| weather scientists and building tech- 


nologists: 

“1. To review and evaluate exist- 
ing research in each field, 

“2. To explore the possibilities and 
define the needs for further research 
in each field, and 

“3. To stimulate increased interest 
in the solution of the building re- 
search problems related to climatic 
factors.” 

Entitled “Climate and Indoor Cli- 
mate,” the final session on Thursday 
morning will be opened with two 
prepared talks followed by a panel 
discussion. 

“The Role of Weather Data in 
Heating and Air Conditioning” will 
be outlined first by Cyril Tasker. 

“Influence of Climatology upon 
Mechanical Systems Design” will 
then be discussed by John Everetts, 
Jr., associated with the consulting en- 
gineering firm of Chas S. Leopold. 

Participating in the panel discus- 
sion to follow will be L. C. Bastion 
(representing mechanical cooling), 
Richard S. Dill (ventilation), G. V. 
Parmalee (solar loads), Dr. Harold 
G. Ross (fuels), Robert K. Thulman 
(heating systems design and stand- 
ards), William W. Wallace (methods 
of heat measurement). 


Excise Tax Repeal -- 
(Concluded from Page 1, Column 2) 


ington are awaiting 
Truman’s recommendations to Con- 


gress on what sort of tax program he | 


wants to finance his program for 
next year. 


Strong rumors hint that he will | 
call for the repeal of excise taxes, 
but will ask that other taxes, prob- | 
ably on higher bracket incomes and | 


corporations, be levied to replace the 
loss in revenues. 


Pre-Packaged Meats Termed Sales Aid-- 


(Concluded from Page 1, Column 3) 


thority of the Research and Market- 
ing Act. It covered costs, packaging 
methods and materials, merchandis- 
ing practices, and some of the un- 
solved problems in selling meat on 
the self-service basis. 

The survey covered 65 chain and 
32 independent stores in 80 cities 
in all sections of the country. Of the 
stores, 51 had converted from service 
to self-service, and the remainder 
had been self-service since opening. 


Other factors than the shift .to 
self-service may have been partly 
responsible for the increased sales, 
notably the fact that, in making the 
change, the stores generally modern- 
ized their meat departments. 


However, the volume of sales usu- 
ally rose after the change and then 
leveled off at materially greater 
totals than had been achieved on 
the service basis. 


SELF-SERVE STORES INCREASED 


The number of stores having self- 
service meat departments rose from 
about 400 in operation at the time of 
study to about 1,200 in less than a 
year. 

Acceptante of the new merchandis- 
ing method by consumers was re- 
ported as “enthusiastic’’ at 67 stores 
and ‘moderately enthusiastic” at 28 
more, judging by the comments of 
the customers. 

The principal reasons given by cus- 
tomers for liking the new method 
were that it eliminated waiting, pro- 


' vided a better selection of meats, 


and permitted purchases in amounts 
to suit the household budget. 
Those who disliked the self-service 


system gave as their principal rea- 
sons that they missed the personal 
contact with store personnel and 
that they preferred to see meat cut. 


STORES DID PRE-PACKAGING 


All the fresh meats and the greater 
part of all other meat items, except 
frozen meats and frozen poultry, 
were pre-packaged in the stores sur- 
veyed, rather than at other points in 
the marketing channel such as the 
wholesaler’s or packer’s plant. 

The study showed that total labor 
costs of the self-service meat depart- 
ments averaged 4.5 cents per pound 
of meat handled, or 5.2 cents per 
package. 

There was considerable variation 
in the amount of meat handled per 
man hour of labor, ranging from 
an average of 17 lbs. per man hour 
in stores having a weekly sales 
volume of $2,000 or less, to 29 Ibs. 
per man hour in stores with a volume 
of more than $10,000. 

Stores handling 


the smaller 


volume of meat had higher labor | 


costs per pound and per package 
than those with larger volumes. One 
factor in this was the apparent use 
of skilled workers in the smaller 
stores in doing unskilled work. 

Stores with a weekly volume of 
more than $10,000 had an average 
of 76 linear feet of refrigerated dis- 
play cases, and average weekly sales 
of $146 per foot. This was about 
twice the display-case length and 
four times the sales per linear foot 
for stores doing a volume of $2,000 
and less. 

Copies of the report are available 
from the Information Branch of 
PMA, Washington 25, D. C. 


Free Valve Checkup- - 


(Concluded from Page 1, Column 5) 


to check water leaks caused by de- 
fective water valves: used on refrig- 
eration and air conditioning equip- 
ment during the present water short- 
age emergency. 

The plan proposed by the Guild 
will enable any owner of refrigera- 
tion and air conditioning equipment 
to obtain an inspection of his equip- 
ment, free of charge, merely by call- 
ing the Guild offices, Digby 9-3146. 
A member contractor will be dis- 
patched to the owner’s location. 

The Guild having members in every 
county of New York City and 
Nassau, Suffolk, and Westchester, 
will be able to assign member con- 
tractors to any part of these coun- 
ties to take care of the calls. If the 
valve needs adjustment this will be 
done free of charge by the contractor. 

The following method can be used 
by any owner of equipment to make 
his own check for defective valves. 
The owner is instructed to shut off 
the electric switch of the refrigera- 
tion machine, then see if the water 
continues to run out of the drain 
pipe into the sewer. If the water 
continues to run after the machine 
is shut off, the water valve needs 
adjustment. 

It has been estimated by the 
Water Department that 27% of the 
water is used by industrial and com- 
mercial users. It has also been esti- 
mated by the department that 98% 
of the water used by industrial and 
commercial users can be reused. 

Usually a normal refrigeration ma- 
chine runs about 20 minutes out of 
each hour. If the water valve is 
defective, the water runs for 60 
minutes whereas the machine needs 
it but 20 minutes. 
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Readership with buying power in 
all important segments of the in- 
dustry ... from top management in 
manufacturing right down the line 
to the retail outlets .. . this is your 
key to air conditioning, major ap- 
pliance and refrigeration sales when 
you use AIR CONDITIONING 
AND REFRIGERATION NEWS. 
No other publication can give you 
this same thorough coverage. Ad- 
vertisers who in 1948 and in 1949 
used the NEWS three-to-one over 
any other industry publication 
make their advertising dollars go 
much farther and have much 
greater effect by concentrating 
their advertising in the NEWS. 


To reach the most important buy- 
ers in any segment of the industry, 
use one publication—AIR CONDI- 
TIONING AND REFRIGERA- 
TION NEWS. AND HERE IS 
WHY .. . paid circulation of the 
NEWS is distributed in this way: 


Manufacturers of complete 
systems, parts and acces- 


SE ose teesaavasceasens 11.53% 
Distributors, including 455 

WHEIMGRIOTS oc iciciiives 12.6% 
Dealers of household appli- 

ances, commercial refrig- 

eration and air conditioning 31.9% 
Engineers, contractors, serv- 

ice and installation firms 30.1% 
Public Utilities and their re- 

tail sales departments ... 1.9% 
Foreign, including subscrip- 

tions to foreign govern- 

eee er cera ee re 5.7% 


SELL THE REFRIGERATION AND 
AIR CONDITIONING INDUSTRY 


AIR CONDITIONING & REFRIG- 
ERATION NEWS is truly the 
“newspaper of the industry.” It 
presents the news when it is news 

. . up-to-date reports on new 
products, patents, designs, engi- 
neering, servicing, contracting, 
marketing and exporting. That’s 
why the NEWS not only offers 
thorough coverage—but active 
readership. 


The industry’s paid circulation 
leader. 


The only ABC-ABP paper. 
Leader in editorial lineage. 


The field’s most quoted publi- 
cation. 


Consistent . three-to-one leader 
in advertising volume. 


Complete facts on AIR CONDITIONING & REFRIGERATION NEWS are contained in two new booklets, 
“Inside Dope No. 10” and “Market and Media File.” Here you'll find all the information that will detail the 
tremendous growth and unlimited future of this “blue-chip” industry. These booklets are yours for the asking. 


AN INTERNATIONAL INSTITUTION * 


SEEPONDITIONING AND 
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NEWS PUBLISHING COMPANY 


BUSINESS, NEW LIBRARY 


SUBSCRIBERS ALL OVER THE WORLD 
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AIR CONDITIONING & REFRIGERATION NEWS, 


JANUARY 2, 1950 


PATENTS 


Week of August 30 
(Continued) 


2,480,763. REFRIGERATOR. Frank D. 
Peltier, Jenkintown, Pa., assignor, by 
mesne assignments, to Philco Corp., Phila- 
delphia, Pa., a corporation of Pennsyl- 
vania. Application Nov. 30,- 1944, Serial 
No. 565,846. 10 Claims. (Cl. 62—2.) 


2. In a refrigerator including a space 
adapted for use under differing condi- 
tions of operation selectively, means for 
cooling said space, adjustable means for 
controlling the operation of said cooling 
means to vary the temperature within 
said space, a baffle within said space 
adapted for differing positional adjust- 
ment in correspondence with the operat- 
ing condition selected, and means so in- 
terconnecting said baffle and said control- 
ling means as to effect variations in the 
adjustment of .the controlling means in 
accordance with the position of said 
baffle. 


2,480,813. REFRIGERANT FLOW CON- 
TROLLING DEVICE. David C. Prince, 
Schenectady, N. Y., assignor to Gen- 
eral Electric Co., a corporation of New 
York. Application Jan. 3, 1948, Serial No. 
425. 15 Claims. (Cl. 62—8.) 


1. A refrigerating system including a 
compressor, a condenser, and an evapora- 
tor, a valve for controlling flow of re- 
frigerant from said condenser to said 
evaporator, pumping means dependent on 
the operation of said compressor for 
supplying fluid under pressure to said 
valve, and means responsive to the pres- 
sure of said fluid for exerting a force 
biasing said valve toward its closed posi- 
tion to maintain a pressure differential 
between said condenser and said evapora- 
tor. 


DESIGNS 
154,976. DESIGN FOR A REFRIGERA- 
TED DISPENSING CABINET. William 
McKinley Baird, Chicago, Ill. Appplica- 
tion Sept. 28, 1946, Serial No. 133,645. Term 
of patent 14 years. (Cl. (D80—11.) 


The ornamental design for a refrig- 
erated dispensing cabinet, substantially as 
shown. 


155,037. DESIGN FOR A VENTILATING 
PAN HOUSING. Bernard M. Sallot, 


Cleveland Heights, and Maximillian Paul 
Hofmann, Bay Village, Ohio, assignors 
to Wuster, Inc., Cleveland, Ohio, a cor- 
poration of Ohio. Application July 25, 
1947, Serial No. 140,512. Term of patent 
342 years. (Cl. D62—4.) 


The ornamental design for a ventilat- 
ing fan housing, as shown and described. 


Week ol Senden 6 


2,480,937. REFRIGERATOR CONTROL 
THERMOSTAT. Clarence W. Kuhn, Wau- 
watoso, Wis., assignor to Cutler-Hammer, 
Inc., Milwaukee, Wis., a corporation of 
Delaware. Application April 22, 1946, Serial 
No. 663,835. 4 Claims. (Cl. 297—4.) 


1. In a dual temperature responsive 
operating assembly for outside mounting 
upon an encased refrigerator control de- 
vice or the like, the combination with a 
pair of temperature responsive elements 
of the wafer type each including a 
rigid cup member having an outwardly 
extending supporting flange, and each 
including an expansible diaphragm 
sealed within said cup member, of se- 
curing means associated with the flanges 
of said cup members for attaching to 
said wafer elements in axially aligned 
relation to the casing of said control 
device and in spaced relation one to 
another, said securing means comprising 
a hollow shell forming a spacer between 
said cup members and forming with said 
encased device and one of said cup mem- 
bers an enclosure for the assembly. 


2,480,983. HYGROSCOPIC COIL FOR 
HUMIDITY INDICATORS. Paul 0. 
Unger, Elmhurst, Ill., assignor to Auto- 
point Co., Chicago, Ill. ‘ 

517 
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1. A hygroscopic coil for a humidity 
indicator, comprising a composite element 
including a thin metal backing, a strip 
of absorbent material and absorbent 
threads piercing the absorbent material 
and metal backing whereby they are per- 
manently joined together. 


2,481,149. AIR CONDITIONING AND 
HEATING MEANS. Adolphe C. Peterson, 
Minneapolis, Minn. Application April 17, 
1945, Serial No. 588,744. 13 Claims. (Cl. 
257—3.) 
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1. A heat transfer means for air con- 
ditioning of interior building space, com- 
prising, an enclosed space, a_ conduit 
means having surfaces exposed to said 
enclosed space and forming part of a 
heat conveying fluid system for heating 
or cooling of said interior building space, 
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air motive means for supplying air to 
said enclosed space, fuel supply means 
delivering to said enclosed space, a cool- 
ing water supply delivering to said en- 
closed space, themostatic means exposed 
to air in said interior building space, 
means whereby said air motive means 
and said fuel supply means are respon- 
sive to said thermostatic means to de- 
liver aid and fuel for combustion in 
said enclosed space when temperature is 
under a predetermined minimum in said 
interior building. space, and means for 
control of said air motive means and 
said cooling water supply means to de- 
liver said air and cooling water supply 
to said enclosed space when temperature 
in said building space is over a maxi- 
mum predetermined temperature. 


2,481,228. PORTABLE ELECTRIC RE- 
FPRIGERATOR. Alice M. Layne, Detroit, 
Mich. Application Sept. 1, 1945, Serial No. 
614,053. 2 Claims. (Cl. 62—89.) 


a . 
1. In a device of the type described, 
walls defining a generally circular food 
chamber, a compressor chamber at one 
side thereof, and a condenser chamber at 
the opposite side thereof, all of said 
chambers being provided with means of 
access thereto, a freezer unit in said food 
chamber, a compressor unit in said com- 
pressor chamber connected to said freezer 
unit, a condenser unit in said condenser 
chamber connected to said freezer unit, 
and to said compressor unit and a carry- 
ing handle on the top of said food cham- 
ber intermediate the compressor and con- 
denser chambers. 


2,481,236. HEAT-EXCHANGING BLOW- 
ER. William G. Patterson, Chicago, Ill. 
Application Nov. 21, 1946, Serial No. 
711,399. 1 Claim. (Cl. 257—244.) 


7 s—+-4 


4 


1 20 


8 
s —— 


7 
6 s 


7 

A heat exchange device comprising a 
hollow walled volute casing closed on 
one side and having an air inlet on its 
opposite side and a tangential air outlet, 
an impeller mounted for rotation within 
said casing on the axis thereof, a plurality 
of radial fins extending axially on the 
outer surface of said volute casing, said 
fins being curved axially from the closed 
side of said casing in the direction of 
rotation of said impeller, and a housing 
surrounding said casing and spaced there- 
from, said housing having an air inlet 
on the side adjacent the closed side of 
said casing, and said casing having inlet 
and outlet conduits for a heat conduct- 
ing fluid communicating with the space 
within its hollow wall. 


2,481,332. HYGROMETER. Floyd B. 
Newell and Vincent E. Matner, Rochester, 
N. Y., assignors to Taylor Instrument 
Companies, Rochester, N. Y. 


6 In combination with the wet bulb 
of a hygrometer mechanism for supply- 
ing moisture to said bulb comprising a 
reservoir provided with means for main- 
taining a uniform level of liquid therein, 
a scoop in the form of a Bourdon tube 
having inner and outer open ends, a pipe 
fixed to and communicating with the 
inner end of said tube and mounted to 
rotate on a horizontal axis above the 
level of said liquid, the outer end of 
said tube extending away from said axis 
in a direction to dip in a uniform depth 
into said liquid as the scoop is rotated, 
whereby liquid is delivered into said pipe, 
means for rotating said tube and pipe 
at a uniform rate, and means for deliver- 
ing the liquid in said pipe to said bulb. 


2,481,348. AIR, CONDITIONING APPA- 
RATUS WITH DEFROSTING MEANS. 
Clarence L. Ringquist and Robert G. 
Miner, La Crosse, Wis., assignors to The 
Trane Co., La Crosse, Wis. Application 
Aug. 21, 1946, Serial No. 691,952. 13 Claims. 
(Cl. 62—6.) 
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1. In an air conditioning apparatus 
comprising a casing with air inlet and 
outlet and two ducts, means to move the 
air through said casing and through a 
first coil positioned in one of said ducts 
and then through a second coil positioned 
in the other of said ducts, means to 
selectively send the air through one or 
the other of said ducts first as desired, 
and means to supply refrigerant to which- 


ever of said coils is last in the path of 
said air, and to cut off the supply of 
refrigerant to the coil first in the path 
of said air, both of said last two means 
being responsive to conditions indicating 
that one of the coils in the ducts has 
become frosted. 


2,481,469. REFRIGERATING APPARA- 
TUS. Coy W. Brown, Roseland, N. J., 
assignor to General Electric Co. 


0 () 


1. A refrigerating system including a 
refrigerant condensing unit and an eva- 
porator connected in a closed refrigerant 
circuit, an air-to-liquid heat exchanger, 
means for circulating a heat transfer 
liquid over said evaporator and through 
said heat exchanger in series, means for 
circulating air over said exchanger to 
supply heat to said evaporator, a storage 
tank for heat transfer liquid, means for 
heating the liquid in said tank, and 
means arranged to connect said tank to 
said liquid circulating means for circulat- 
ing liquid from said tank through said 
exchanger to raise the temperature of 
said exchanger and melt frost accumulated 
on the outer surface thereof. 


Week of ‘Setentins 13 


2,481,484. QUICK-FREEZING OF FOOD- 
STUFFS WITHOUT PRE-COOLING. 
Harry A. Noyes, Watertown, Mass. 

1. A process of handling poultry by 
quick freezing with substantially com- 
plete retention of natural unimpaired con- 
stitution and flavor of the flesh as it 
existed at the time bleeding ceased in 
the slaughtering step, comprising killing, 
bleeding and defeathering the bird in 
rapid succession and then before any 
appreciable physiological changes other 
than of temperature have occured subject- 
ing substantially the entire surface of the 


carcass to intimate thermal contact with 
a copious spray of liquid-refrigerant, con- 
taining sodium chloride as ‘the principal 
solute, flowed over the naked carcass, 
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maintaining the solution at a tempera- 
ture low enough below the freezing point 
of water containing portion of the carcass 
in a quick freezing process to produce 
quick freezing and causing the solution 
to pass continuously over the surfaces 
of the carcass for a period of time, suffi- 
cient to effect quick freezing of said 
carcass, 


2,481,490. APPARATUS FOR SPACING 
AND FIXING FINS ON TUBES. Frank 
M. Bennett and Carl J. Weaver, Canton, 
Ohio, assignors to Keeprite Corp., Youngs- 
town, Qhio. 
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1. Apparatus for fixing fins upon a 
tube comprising means for supporting a 
tube with a plurality of perforate fins 
loosely strung thereon, an expanding 
head inserted into the tube, a pair of 
helical grooved rolls adjacent to the 
expanding head for uniformly spacing 
the fins upon the tube, means for ro- 
tating the rolls, and independent means 
for moving the tube longitudinally rela- 
tive to the expanding head and the rolls 
to expand the tube into each fin as it 
leaves the rolls so that the fins will fit 
tightly upon the tube in uniformly spaced 
position. 


(To Be Continued) 


RATES for “Positions Wanted” $5.00 
per insertion. Limit 50 words. 10¢ per 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 15¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. Please send payment with order. 


POSITIONS WANTED 


CAREFULLY SELECTED group of 
trained men, graduates of reliable and 
well established trade school now avail- 
able to fill positions in the radio or 
refrigeration field. Willing to travel any- 
where. Why not fill that vacancy with an 
efficient and reliable man? Write EAST- 
ERN TECHNICAL SCHOOL, 888 Purchase 
Street, New Bedford, Mass. 


THIS ADVERTISER long experienced in 
refrigeration engineering. Will consider 
grouping small number of items, even 
compressors or plant components as 
manufacturer's representative out of 
Cincinnati, commission basis, where earn- 
ings can be five figures. Must be quality 
products with past record of customer 
satisfaction, and leads. Give complete 
details, outline territory, prices, commis- 
sions, 1949 sales in territory in first letter. 
BOX 3381, Air Conditioning & Refrigera- 
tion News. 


ENGINEER, P. E., M. E., heavy indus- 
trial, commercial and comfort air condi- 
tioning and_ refrigeration background, 
accustomed handling job any size from 
survey stage to installation supervision, 
including design and layout, executive 
and administrative ability, seeks perma- 
nent connection with dealer, factory dis- 
tributor or architectural firm in Southeast 
or Southwest. BOX 3382, Air Conditioning 
& Refrigeration News. 


TWENTY YEARS practical experience on 
installation and _ service including six 
months teaching and being service man- 
ager. Worked all types commercial and 
air conditioning, including ammonia. 39 
years old; married. Location unimportant. 
Will furnish references. BOX 3385, Air 
Conditioning & Refrigeration News. 


POSITIONS AVAILABLE 


MANUFACTURER'S AGENT and dis- 
tributors wanted. Red hot items, sell 
to markets, hotels, cafes, and packing 
plants. Three new patents sell on sight, 
possibilities unlimited. Write, call or wire 
at once, territories going fast. GENERAL 
TEMPERATURE ENGINEERING CO., 
317 North Main St., Wichita, Kansas, 
Ph. 5-4567. 


CLASSIFIED ADVERTISING 


MANUFACTURER WANTS a6 straight 
commission representative capable of 
earning $10,000 yearly up. This man 
should know the refrigerated fixture busi- 
ness and have a distributor following. 
Our equipment is_ self-contained, self- 
service standard and lo-temp merchandis- 
ing cabinets. Dealer and consumer ac- 
ceptance high. Commissions above aver- 
age. BOX 3377, Air Conditioning & 
Refrigeration News. 


TO SELL and supervise selling of com- 
mercial refrigeration, air conditioning and 
related items for firm in small town in 
northwestern Ohio. Young man is pre- 
ferred. Splendid opportunity to obtain 
interest in business now or at later date 
if desired. BOX 3383, Air Conditioning & 
Refrigeration News. 


AIR CONDITIONING, heating and refrig- 
eration engineer. College background. 
Three to five years experience preferred. 
Must be able to estimate jobs, 3 to 100 
tons, assemble sub-bids and follow job 
to completion. Location midwest. Write 
full details. BOX 3384, Air Conditioning 
& Refrigeration News. 


EQUIPMENT FOR SALE 
WHOLESALE SEALED unit exchange 


and rebuilding. We will rebuild and 
convert your unit to “Freon-12.” One year 


guarantee. Write for price list and 
shipping instructions. ADVANCE RE- 
FRIGERATION COMPANY, 829 East 


McNichols Road, Detroit 3, Michigan. 
SOLENOID VALVES. Various makes and 


‘ sizes. Brand new at less than manufac- 


turer’s cost. BIMEL CO., Cincinnati, Ohio. 


AIR COOLED 3 h.p. air conditioning 
units. Total B.T.U. output 30,000, single 
phase, 220 volts. New in crates—real bar- 
gain $600.00, f.o.b. Brooklyn. C.D.E. 
REFRIGERATION CO., 1002 60th Street, 
Brooklyn 19, New York, GEdney 6-9090. 


BEVERAGE COOLER—a real buy. 8 ft. 
long with blower coil or freezer plate. 
4” fibreglass insulation. Plexiglass dis- 
play doors and fluorescent lighted. Baked 
enamel exterior your choice of standard 
colors. $175.00. GENERAL REFRIGER- 
ATOR & STORE FIXTURE CoO., 856 N. 
Broad St., Philadelphia 30, Pa. 


TWO (2) 15HP York 5x5 ammonia con- 
densing units. The compressors recently 
overhauled and condensers factory re- 
tubed. 1 motor brand new. 220 volts 
3 phase 60 cycle. $400.00 each. Both for 
$750.00. F. O. B. Baltimore. PIONEER 
REFRIGERATION COMPANY, 817 N. 
Howard St., Baltimore 1, Md. 


COMMISSION SALES engineer for York, 
Hill and similar packaged air condition- 
ing and commercial refrigeration equip- 
ment. Inland Southern California terri- 
tory, no long trips. Write full details on 
training, experience, earning record, when 
available. ORANGE BELT REFRIGERA- 
TION CO., 263 South E Street, San 
Bernardino, Calif. 


DESIGN-DEVELOPMENT engineer. Well 
known iiwiddle West manutacturer of 
controls has immediate employment for 
an engineering graduate. Three years 
experience in refrigeration engineering 
and/or three years design-development 
experience on electrical or mechanical 
control devices required. Designer must 
execute projects from idea through the 
completed drawings. Please give age, 
education, experience and salary expected 
in first letter. All replies confidential. 
BOX 3374, Air Conditioning & Refrigera- 
tion News. 


SCHOOLS 


DETROIT AIR Conditioning Institute is 
accepting applications for enrollment in 
spring term classes starting January 31. 
1950. Fully GI approved courses in air 
conditioning, refrigeration, heating venti- 
lating, sheet metal layout, heat pump 
engineering. Write for free information. 
DETROIT AIR CONDITIONING INSTI- 
TUTE, Dept. D, 4125 Grand River, 
Detroit 8, Michigan. 


NORGE SEALED units remanufactured 
and exchanged. Immediate delivery from 
stock, 1 year guarantee. Write for prices 
and shipping instructions. Complete Norge 
engineering service. 22 years experience. 


‘MODERN REFRIGERATION CO., INC. 


12541 E. MeNichols Road, Detroit 5, 


Michigan. 
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Refrigeration Problems 


and 


Charging High Side 
float System (1) 


In the third instalment of the 
article “Checking the Charge’ that 


appeared in the Oct. 3, 1949 issue of © 


AIR CONDITIONING & REFRIGERATION 
NEWS, reference was made to the 
High-Side Float System and the 
symptoms that would appear if such 
a system was short of refrigerant. 
It was stated that “the liquid line 
does not supply enough liquid to the 
float chamber, which in turn does 
not supply enough liquid to the 
evaporator. Therefore, the evaporator 
is not fully active and the suction 
pressure falls off to less than 
normal.” 

Within a few days a Reader wrote, 
suggesting that we reread this item 
and adding, “A high-side float system 
is a very critical charge type of sys- 
tem. The float has to be raised by 
liquid refrigerant before it will pass 
liquid (or gas for that matter) to 
the evaporator.” 

The Reader is quite correct in his 
description of the operation of a 
high-side float. The high-side float 
acts as a stop valve separating the 
high pressure in the liquid line from 
the low pressure in the evaporator. 
While the compressor is running, hot 
gas is being pumped into the con- 
denser where it cools and condenses 
into a liquid. 

This liquid passes through the 
liquid line to the chamber of the 
high side float and when enough 
liquid collects to lift the float ball, 
the needle is raised off its seat and 
liquid flows through into the evapo- 
rator. At any time that no addi- 
tional liquid is being fed to the float 
chamber, the liquid level falls and 
the needle is lowered to its seat, 
closing the valve. 


FLOAT NEEDLE STAYS OPEN 


It must not be thought that this 
action continues throughout the run- 
ning cycle, that is, the float opening 
and closing alternately. Actually, 
the needle is closed before the ma- 
chine starts and opens soon there- 
after, that is, as soon as enough 
liquid has been condensed and sup- 


‘plied to the float chamber to raise 


the ball. 

However, the needle does not actu- 
ally close until just after the com- 
pressor stops and no more gas is 
pumped and no more liquid is sup- 
plied to the float chamber. While the 
machine is running, liquid is being 
constantly supplied to the float and 
the needle valve stays open all the 
time during the running cycle. 

The needle is’ held just off the 
seat, thus keeping the needle valve 
open just enough to pass the liquid 
as fast as it is being supplied. Any 
tendency for the needle to close is 
immediately offset by a rise in liquid 
level which raises the ball and conse- 
quently the needle, so as to pass 
more liquid. 


their Solution 


by Paul Reed 
For Service and Installation Engineers 


Therefore, the needle rides just 
above the seat—just far enough to 
pass -liquid as fast as it is fed into 
the chamber. Liquid is fed rapidly 
at the beginning of the running cycle, 
for the suction pressure is high, and 
the amount of refrigerant pumped by 
the compressor and therefore con- 
densed by the condenser and fed to 
the float chamber, is great As the 
suction pressure is reduced, the 
amount of liquid supplied to the float 
valve is reduced, so the valve does 
not have to pass as much refrigerant. 

Thus the needle stands a little 
higher off its seat during the early 
part of the running cycle, and gradu- 
ally lowered toward, but not quite 
to the seat, as the machine con- 
tinues to run. To accommodate the 
greater amount of refrigerant passed 
during the early part of the running 


cycle, evaporator coils fed by high-* 


side floats are usually provided with 
accumulators that hold the extra 
refrigerant during the early part of 
the cycle. 


VALVE STAYS OPEN AFTER 
MACHINE STOPS 


Inasmuch as the high-side float 
merely passes liquid refrigerant as 
fast as it is fed to the valve, the 
liquid line should run out of liquid 
as soon as possible after the com- 
pressor stops, for the high-side float 
valve will continue to pass the excess 
liquid over to the evaporator. Since 
the compressor has_ stopped, the 
evaporator fills up with liquid, which 
will go back in “slugs” at the start 
of the next running cycle and cause 
noisy operation and probably damage 
the compressor. 

Any liquid left in the condenser 
and in fact, the liquid in the liquid 
line itself, is dumped into the evapo- 


'rator after the compressor stops. 


Long liquid lines are therefore to 
be avoided on high side float systems 
unless a special, extra-size accumu- 
lator is provided. 

So a high side float system should 
be charged with only enough refrig- 
erant to make the evaporator fully 
active, plus just enough to keep 
liquid in the liquid line during the 
running cycle. Thus we call the 
charge for the high side float sys- 
tem a “balanced charge,” for it is 
quite critical to over charge or 
under charge much the same as capil- 
lary tube systems. 


EFFECTS OF OVER-CHARGE 


Now suppose that we do put too 
much charge into a high side float 
system. What happens? This extra 
refrigerant would tend to build up 
in the lower part of the condenser. 
This would reduce the effective area 
of the condenser so the condensing 
pressure would rise. This ‘would 
push liquid through the valve faster 
and into the evaporator. 

The amount of refrigerant that can 
be vaporized by the evaporator de- 
pends upon the amount of heat that 
can get to the refrigerant. Increas- 
ing the amount of refrigerant in the 
evaporator does not increase the 
ability of the evaporator to transfer 
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more heat to the refrigerant, so the 
excess liquid simply passes through 
the evaporator unevaporated. 

Some of it evaporates in the suc- 
tion line causing “frost-back.” If 
there is more than the suction line 
can evaporate, it passes on into the 
compressor (still as liquid) to cause 


.hoisy operation and perhaps break 


valves or otherwise damage the com- 
pressor. The system would be over- 
charged. 


WHAT THE ACCUMULATOR 
DOES 


The accumulator will take up some 
difference in charge and will accom- 
modate some variation in the amount 
of liquid circulated at different parts 
of the cycle, and under different 
conditions of evaporator temperature 
and condensing temperature and 
pressure. 

Providing a larger accumulator 
would allow a larger charge of re- 
frigerant to be used, but it would 
serve no useful purpose, for it would 
act the same as adding tubing to 
the evaporator. A larger evaporator 
might not be desirable; if it were, 
more tubing would be preferable. 
Moreover, an oversize accumulator 
complicates oil-return problems. 


(To Be Continued) 


BBB Warns Advertisers 
Not To Use Mfr. Price Tags 
As Deceptive Device 


DETROIT—Local advertisers were 
recently advised by the Detroit 
Better Business Bureau that “no 
further advertising using manufac- 
turer’s price tags as a basis for com- 
parison (should) be used by adver- 
tisers or accepted by advertising 
media for publication until and unless 
definite proof that the figures involved 
represent actual selling prices in 
this area has been furnished the 
Bureau.” 

The bureau explained that “there 
has been a growing practice of fea- 
turing manufacturers’ price tags as a 
deceptive device for creating an im- 
pression of exaggerated comparative 
value.” 

The bureau pointed out that stand- 
ards currently in effect state that: 

“1. No comparative price, value, 
or saving claim shall be used in ad- 
vertising which has not been sub- 
stantiated prior to publication. 

“2. The burden of proof shall rest 
squarely upon the advertiser who 
shall promptly furnish conclusive evi- 
dence in substantiation of any ques- 
tioned claim or properly correct same 
at the request of the bureau. 

“3. Comparison with competitive 
merchandise shall not be based upon 
opinion or belief, but be factual and 
substantiated by comparative check- 
ing of local competitive stores in 
which identical or proven comparable 
merchandise is currently available.” 

The bureau ‘requested and antici- 
pated” cooperation in observing these 
standards and its current recommen- 
dation. 


DiMaio Talks To Detroit 
ASRE on Fiberglas Data 


DETROIT—Application and engi- 
neering data on Fiberglas as used 
for insulation and other purposes 
will be presented before the Detroit 
section of the American Society of 
Refrigerating Engineers on Monday, 
Jan. 9, by Vincent DiMaio, manager 
of the low temperature section of 
Owens-Corning Fiberglas Corp., To- 
ledo. The meeting, which starts at 
8 p.m., will be held at the Rackham 
Educational Memorial. 


Electric Supply Distributes 
Sanitary Refrigerators In Ga. 


ATLANTA—Electric Supply Co., 
with showrooms at 134 Walton St., 
N. W., has been appointed exclusive 
Georgia distributor of Sanitary elec- 
tric refrigerators, according to an- 
nouncement by W. W. Crowe, presi- 
dent of the firm. 

Crowe said his firm will also carry 
replacement parts on the units and 
will maintain a complete service de- 
partment. 


Jules Alexandre’s 
Wife, Gertrude, Dies 


HARRISBURG, Pa.—Mrs. Ger- 
trude Alexandre, wife of Jules E. 
Alexandre, president of Jules Alex- 
andre, Inc., appliance distributor in 
central Pennsylvania with offices and 
warehouses here, died recently. 

She is survived by her husband, a 
married daughter, Doris Stahle, Jr., 
a daughter, Jeanne, at home, and a 
son, Eugene, at St. Vincent college. 


2 
vy 


If any of these symptoms appear, see your doctor at once. 


Write for the booklet about cancer. Just address your request to “CANCER”. 


AMERICAN CANCER SOCIETY, INC. 


Cancer is curable if discovered early and treated properly 


eR agen ee eae ee ee 
— oer ee ae _ ; 
- Po : 
‘cass, : 
“St : 
Dy’ Z 
| ee Paul Reed : 
yera- 
0int 
"cass ; 
duce 
ition . 
ffi Po OOOSOSCSCSCSC~*d . 
ee pe i: 
ING : 
rank : 
ne pS ‘ 
ngs- hs 
= 
na ; i 
fins 
ding 7 
r of is 
cing 
ro- 
eans 
rela- 
rolls 
s it ; 
1 fit P| 
aced Pie rs: Sea 
1 
—, - 
ight 
of | 
man } 
usi- | 
ing. oe 
dis. a | Nf 
dis- : 
ac- at Hy % 
ver- 9 net 
e | e - 
—_ | { an . 
1 in ; se Spt bed nA nae 
pre- ay: rag, 
tain ‘ Ry coe 
late ‘i > 
g & 7 
rig- ‘. ‘ oh ‘ 
ind. e 
d. - 
job ee " ghat goes oo b east } \ 
rite , DY | 
\ing Se 4. a” ‘ oxeniné m ; 
° \ P . 
—_ rt 3 e x 
2 a \umP : ang, of gisenor® h q 
— ° 1 . .f 
“ pnw peed at of mole a aiowin® 
year ~ 3. e n a Ww ; \ty wn f 4A 
e% fficu 
and chang . or ay ip 
Bast Any » eostiom 
and ersis 0 ' 
ond , 5- P a" oarsene® ” pabits ‘ 
. ag . n 
— § 6. persist® : normal po 
ling nge ym 
igle f - cha 
par- j 7. BK . 
).E. : 
eet, : 4 Prd 
090. i , ” 
ey in 
ft. ST a SE 1 a 
ate. : , - 
lard : 
. , : 1 
| N, : r 
— . ‘ we he 
:on- eo 
ntly > Bs 
ote ™ x 
olts 5 , | ; 
for | 
ER ’ 

- . by, R- , 
ani *,.. han /, vas 
e is ’ 

Y 2. Se ee ce cee ee ce ee ee ee ee ee ee 

31, | | 

air | 
nti- | "| | 
ump | 
- Be - 
STI- | 
/- ee F 

wHO 3 ; < 

red | Be 
rom nyt 
me | | ee e ag 7 a 
orge v : 
nce. | cay Q ts 
- | ae iy be 
| Ee ra 


7 
~ 
ot 
¥ 


20 


AIR CONDITIONING & REFRIGERATION NEWS, JANUARY 2, 1950 


weoneny 


Kelvinator Officials Look Over “Moist Master’ 


Dr. L. A. Philipp, engineering vice president, points out ‘Moist Master’ 
features to George W. Mason, president and chairman of the board of 
Nash-Kelvinator Corp., and C. T. Lawson, sales vice president. 


* 


* 


Kelvinator Bows ’50 Appliance Line-- 


(Concluded from Page 1, Column 5) 
space than a 6-cu. ft. model did 
in 1940. 

In the new “R” series the “RK” 
model is a full 8-cu. ft. refrigerator 
with across-the-top freezer, and a 
conventional single crisper. It will 
sell for $249.95. The “R” series 
models don’t have the full-length door. 

The freezer-chest on the RK is 
equipped with two white polystyrene 
self-closing doors. It will store up 
to 40 Ibs. of packaged frozen foods 
and ice cubes. For green vegetables 
and fruits there ,is a 12-qt. sliding 
polystyrene crisper with independ- 
ently-supported glass cover. 

The RL model is an 8-cu. ft. re- 
frigerator equipped with an across- 
the-top freezer and deluxe features. 
The suggested retail price is $279.95. 

Capacity of the full-width freezer 
in the RL is 50 lbs. of packaged 
frozen food and ice cubes. The in- 
sulated polystyrene freezer door is 
hinged at the bottom, permitting use 
of the door as a handy re-arranging 
shelf when open. There is extra room 
for meat and ice cubes in the baffle 
below the freezer compartment. 
Two 12-qt. polystyrene sliding crisp- 
ers equipped with glass covers are 
provided. 

The §8.6-cu. ft. model RE, at 
$229.95, has a side-mounted freezer 
compartment, capable of storing 35 
_ lbs. of packaged frozen foods and ice 
cubes, polystyrene meat tray, and 


12-qt. sliding crisper. 

Dr. Lawrence A. Philipp, vice 
president in charge of Kelvinator 
engineering, explained the _ extra 
space in the 1950 models: 

“Late in 1947, when Kelvinator 
began manufacturing its 1948 refrig- 
erators,” Dr. Philipp said, “we pro- 
duced a stack-type condenser which 
was fastened to the back of the 
refrigerator, and a compressor with 
an off-center dome-top, which could 
be mounted well to the rear of the 
machinery compartment at the bot- 
tom of the cabinet. 

“This cleared a wedge-shaped area 
at the front of the cabinet base for 
refrigeration, so we developed a full- 
length cabinet liner tapered at the 
bottom, to utilize this extra space. 
In the liner-bottom we were able to 
mount a tilt-out compartment. 

“For the 1950 line, we have deep- 
ened the stack-condenser 1 in. and 
thereby opened up enough space to 
redesign the cabinet liner so that it 
has enough room in the base for 
a full-width drawer-type crisper.” 

Holding the compressor close to 
the condenser, Dr. Philipp said, is a 
completely new type of mounting. 
The compressor is spring-suspended 
from a strongly-braced bracket on 
the condenser, and equipped with 
rubber snubbers. The entire mount- 
ing, called the ‘“Mono-Mount Unit 
Suspension,” reduces vibration. 

At the top of the line is the 12-cu. 
ft. TM, a two-door combination re- 
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frigerator freezer, featuring a sepa- 
rate, full-width freezer chest with a 
capacity of 80 lbs. of packaged frozen 
foods and ice cubes. 

The lower separate food storage 
compartment is fitted with glass 
shelves. Two of the shelves are used 
to form a moist-cold section with 
separate clear polystyrene doors. 
Restricted air circulation between the 
glass shelves, combined with low 
temperatures, is claimed to retard 
evaporation and help foods stored in 
the moist-cold section to retain na- 
tural moisture and flavor. 

A second set of cooling coils along 
the back of the lower compartment 
liner assures food-keeping tempera- 
tures all the way down to the base 
of the refrigerator. 

Moist-cold storage is also provided 
in model MM, which mounts a full- 
width freezer chest and glass shelves 
within a single full-length door. Its 
net capacity is 11 cu. ft. The frozen 
food chest will store up to 50 Ibs. ee 
of frozen food and ice cubes. 

Extra space for short-term storage om, A eee = . 
of meat and ice cubes is provided in mounted glass shelf. and sliding crisper; the 6-cu. ft. pac 
the insulated baffle mounted directly An 8-qt. plastic covered tray called RC, with high-speed freezer and thi: 
under the frozen food chest. The the “Handitray” is provided with a full-width porcelain enamel crisper, 


Short and Long Door Models In Line 


8-cu. ft. model RK 


baffle may be adjusted to control each Masterpiece refrigerator as an and the AC, 6 cu. ft., with high-speed t 
circulation of air in climates where extra “crisper.” freezer. and anodized aluminum tray * 
high humidity causes excessive con- The new Kelvinator line includes for chilling and defrosting. oh 
densation on cold surfaces. model RB, with 7-cu. ft. capacity, Over-all dimensions and capacities 
The 11-cu. ft. FM has a full-width side-mounted frozen food chest, of the line are as follows: t J 
freezer chest of 50 lbs. capacity and —~ le A lag 7. 
humidity control baffle. Model Width Depth Height Net Capacity (Nema) 0m 
Model VM provides 12 cu. ft. of T™ 314” 28%” 644” 11.9 cu. ft. Ir 
storage space. It has a side-mounted MM 314” 28%” 60%” 10.9 cu. ft. mor 
frozen food chest of 42.5 Ibs. ca- FM 31%” 28%” 60%” 10.9 cu. ft. * 
pacity and a white polystyrene slid- VM 31%” 28%” 60%” 11.9 cu. ft. mar 
ing meat tray with independently RL 31%” 281%” 58” 7.9 cu. ft. you. 
mounted cover. RK 81%” 2816” 58” 8.0 cu. ft. ing 
The full-width 40-qt. sliding crisper RE 31%” 284%” 58” 8.6 cu. ft. H 
at the bottom of the cabinet is com- RB 315%” 7.0 cu. ft. wra 
mon to all four Masterpiece models. RC 24%” 6.1 cu. ft. It v 
It is covered with a _ separately- AC 24%” 6.1 cu. follc 
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